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Dumping the Shoes at Cost 


HE past six months has seen more evidences of 
the selfishness of business than ever before. It 
wasn’t enough that the whole world should be 
selfish, each nation to itself, and the devil take the 
*hind most, but now comes the individual brand ap- 
plied to industry. There is no question but what 
many manufacturers finding a temporary lull in pro- 
duction, have been looking to the volume dumping 
spots for outlet. Every big corporation having a 
thousand workers or more has been approached to 
put in a corporation shoe store for the sale of footwear 
at cost to the worker. For years the same thing has 
been preached in the mine stores of Pennsylvania and 
the South, and such institutions as the Ford plant 
have flirted with the proposition. Even police depart- 
ments have been utilized as vehicles for the dumping 
of shoes to the worker. 

So eagerly did one manufacturer of shoes want 
business that he sent footwear on consignment to a 
big factory organization, payment for same to be 
made monthly on shoes sold to the worker. 

How long can this go on? Is there a possibility that 
the merchants’ protest would stop the practice? 

What is the answer? 

Let us sight a parallel instance. A factory of ambi- 
tious possibilities sometime ago resolved to put all of 
its emphasis on the making of footwear and to sell its 
output to one mail order house. Everything was rosy 
and profitable in a small way until the mail order 
house realized that it had that manufacturer within 
its power, then it squeezed a profit out of the prices 
at the factory and became the payroll angel. So 
softened had become the factory organization by the 


indolence of its selling executive that it could not resist. 
The result was: a manufacturing business, not worthy 
of the name, with executives who were nothing more 
than wage earners. They had sold their birthright 
for a bulk order. 

It may seem pretty soft for a manufacturer to get a 
big industrial plant of 16,000 workers to buy its shoes 
at cost, but remember the softening processes is two- 
fold. It may soften the price to the individual, but it 
also softens the head and heart of the factory who 
looked for such easy pickings. 

Workmen do not stick to the company store, no 
matter what the price inducement might be, if they 
have the price to pay and see a style elsewhere that is 
more pleasing. The brand of shoe fitting possible in a 
company store tells another story of the gradual 
diminishing of the bulk order that looks so good when 
times are difficult. 

It does not pay, Mr. Manufacturer. It looks too 
easy and figures often lie. A factory of 20,000 workers 
may look like easy distribution, but beware the day 
or reckoning when all the sizes are ends and the fellows 
who are responsible for the “store at cost’’ figure up 
the real cost. 

A place to dump what is manufactured looks to be 
the easy way these days, but is it? Is not the fight of 
business competitor with competitor the best insur- 
ance of the continuity of that industry? 

A huge operator at shoemaking is said to be buying 
up store sites and in the opening sales it is claimed that 
he is selling direct to the public at the prices under 
those which the independent merchant himself could 
buy at the same factory. Will this method continue? 








56 BOOT AND SHOE RECORDER 


Not so long as people have variable feet and variable 
ideas as to footwear. The menace of it all is in the 
underhanded cut to the legitimate shoe merchant— 
let us term it the Dr. Jekyll and Mr. Hyde of business 


methods. 





Real Competition Appreciated 


NE has but to see the number of managers of 
stores (that are agencies for the distribution of 
nationally advertised lines of shoes), who are leaders 
in association life to appreciate the fact that such 


competition at retail is good for the business. A series - 


of stores, agencies for well-known lines, develop sys- 
tems and methods by inter-contact of managers and 
executives that are useful to the trade at large. 

Such stores intensify shoe selling and invariably 
charge a fair margin of profit which permits the aver- 
age shoe merchant to compete. Never can they be 
charged with being dumping places for over-produc- 
tion. What usually happens is for the manager to 
demonstrate his worth, plus his financial responsi- 
bility and forthwith the store becomes his own and 
the line of shoes continues therein. 

This is the reason for stores bearing the name of 
nationally advertised goods—a backing-up of pub- 
licity by a store in every worth-while city, sufficiently 
large to gather credit to the house which desires such 
national reputation. Of these stores, there is but 


praise. 





How Much Price Cutting is 
Real? 


OADING the public up with cheap footwear 
certainly makes the number of sales records 
appear better, but what is it doing to the stock of 
better grade shoes that you want to sell by and by? 
Look sharp to your actions. Are you grading down- 
ward in your shoe selling? * Is it worth while? 

We are making in this issue a survey of retail shoe 
advertising and here we point the moral. Take heed 
of the action of good merchants—they sell at appeal- 
ing prices the odds and ends of styles and stock but 
HOLD TO REGULAR PRICES THE REGULAR 
SEASONABLE FOOTWEAR of superior workman- 
ship and style. 

The hundreds of merchants who fall for the 20 per- 
cent-off plan are destroying more than they know. 

The public has asked for a bit of excitement at 
retail and it is getting it. If huge gobs of money are 
now spent upon some of the plunder produced during 
the war when workmanship was below par, beware 
the future. Don’t let your selling organization in the 
store soften too much—let’s have a little more atten- 
tion paid to fitting service and values in good footwear. 

Here is good advice—though the idea of forcing the 
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merchant to advertise through newspaper activity is 
debatable—and here we give it, from an economist of 
the trade who has vision: 


“The newspapers have started a wonderful campaign of 
advertising that stretches across the continent. They have 
been working for some time to induce merchants to increase 
their advertising and to that end have not hesitated to use 
their editorial columns in support of their advertising efforts. 

“They have told a dealer that his competitor was intending 
to advertise this week a 20 per cent reduction sale and in that 
way have disturbed him until he has felt it necessary, for his 
own protection, to start a sale himself. Once having started 
a campaign of this sort it has not been difficult to convince 
many dealers that they should protect their interest by cutting 
prices and advertising. 

“There will not be a general reduction applying to mer- 
chandise from the raw material to the finished product until 
such time as there is a surplus of the finished product or until 
supply exceeds demand. 

“At the so time factory production is greatly below 
normal. erchants are taking sacrifices on their stocks to 
cater to this newspaper demand. This means only one thing 
—retailers’ stocks will be depleted and they will come to 
market for merchandise in the season and for next Fall; in 
this way creating a tremendous demand when the manu- 
factured product is in small supply. 

“The natural reaction will be a rise in prices. It will be a 
question, as we have stated all season, of being able to obtain 
merchandise regardless of price conditions. erchandise is 
bound to be short and we never saw a time when, with a small 
supply and a big demand, we did not have advancing prices. 

“The present spasm is but a flurry—it will not last. No 
ene reason has, as yet, appeared for it. The only real reason 
or the present flurry is “‘the best advertising sales campaign 
that was ever engineered.’’ Newspapers are reaping a harvest 
based on the timidity of the average retail merchant. When 
these retailers are thoroughly awake to the fact that they will 
be obliged to pay a higher price for merchandise in replace- 
ment of that they are now selling than they are obtaining to- 
day at retail, there will be a tremendous reaction against 
future appeals of newspaper advertising agents.”’ 





The Wrecking Crew Again 


HAT a strange exercise in mental gymnastics on 

the part of the Railroad Brotherhood, situated 

at Washington. The wrecking crew works through a 

publicity committee with a special office in the 

Munsey Building. Almost daily, bulletins of various 

phases of the high price situation are issued. These 

manifestoes make sweeping charges of profiteering in 

almost every line of industry. They have employed a 

consulting economist to assemble the facts on which 
the Brotherhood’s accusations are made. 

What does the publicity committee do? It gets out 
multigraphed screeds “for release in newspapers,” 
covering a survey of profiteering and the blame is 
placed all the way from the packer to the merchant. 

What a lop-sided way of trying to direct the atten- 
tion of the country to the necessity of advances in 
wages in the brotherhoods and unions of railway 
employes. It would be as sensible to take a crack at 
the ice crust at Greenland because the noiseless 
Mexican bean hops off the knife when being eaten. 
Let’s have a little more interference by another group 
of meddlers and there won’t be anything to ship in 
the cars that these silk-shirted millionaires of the 
eight-hour day are so surely working to achieve. 
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A Shoe Trade Handicap 


T is safe to say that there is no other commodity in 
ordinary use concerning which the public knows 
as little as it knows concerning shoes—or one concern- 
ing which it mistakenly imagines it knows more. It 
is this combination of dense ignorance with imagined 
and assumed wisdom which is responsible for a great 
deal of the wild and weird and nonsensical talk that 
gets into the daily newspapers. Men do not pre- 
sume to know all the ins and outs of the making and 
marketing of overcoats, for example, or of neckties, or 
umbrellas or lawn mowers or parlor furniture. A great 
many men are quite ready to assume a Solomonic air 
of wisdom regarding shoes. They can tell just what 
the price ought to be—a feat which high-class experts, 
with years of experience in the trade, will approach 
with hesitation. 

Probably the trade itself has been to blame, in 
times past, for undue humility and modesty in per- 
mitting the public to think that it knew so much. 
That devastating phrase of more than 2,000 years 
ago, “Sutor ne supra crepidam judicaret,”’ which has 
long been loosely translated, “Let the cobbler stick 
to his last,’’ was a club placed over the head of a de- 
serving class of artisans for centuries to abase them 
into humility. It was applied by a probably punk 
artist to a probably capable artisan, who had ventured 
to criticise the shoes on a figure in a painting which 
the artist had made. 

The remark had a very smart sound, and was no 
doubt cast about among the oldtime Johnnies of the 
Roman Rialto with much glee. Not having the gift 
of a brilliant tongue, the poor cobbler retired abashed ; 
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and his attitude of ultra modesty has been the keynote 
of the trade until within just a few. years. 

In these days, the seller of shoes is not a cobbler at 
all, of course. He is a merchant and he has shed the 
cobbler’s soul. He dares to stand up with quiet dig- 
nity and to instruct the public out of its ignorance. 
But ignorance always dies hard; it is a tough thing 
to kill. And it is the combination of ignorance and 
conceit which makes the biggest share of trouble for 
the shoe trade today in its contact with the public. 
It is a handicap to the spread of real information. 





Robertson’s Cut-Price Store 


. M. ROBERTSON is quoted as having en- 

lightened the McNary Committee in Washing- 

ton by his opinion that a “Cut-Price Shoe Store” 

might do a grand work for the dear consumer in forc- 
ing all stores to lower the price of shoes. 

This intelligent observer probably does not know 
that one of the greatest frauds which ever disgraced 
the shoe trade is precisely a variety of “Cut-Price 
Store,” which has traded upon the reputation of 
decent stores, has robbed the public by the sale of 
shoddy goods and has been systematically fought by 
all of the stores. 

His remark regarding the need of “laws to regulate 
associations” is about equally informative as to his 
qualification as a witness regarding the shoe business. 
The associations have done a most valuable work in 
the direction of better conditions, a work which has 
been reflected through to the consumer of shoes. 
They cannot justly be stigmatized as in need of regu- 
lation. 





Together with some methods showing how to 
combat it. 


A Poll of Prices 


Showing the Trend of Retail Shoe Prices as 
Indicated by a Survey of Retail Advertising. 


A New Pair of Shoes for Europe.......... 


Continuing Editor Anderson’s account of 
economic conditions in Europe. 


Fifty Years of Continuous Service... ...... 


A record achieved by William Niles Potter of 
Willimantic, Conn. 





High Lights In This Issue 


The Following Are Among the Recorder Features Which Should Be 
Checked and Initialed by Your Entire Salesforce 


The Twenty Per Cent Reduction Fallacy... 58 


The Value of Color in Making Sales........ 74 
Taken from the address of Margaret Hayden 
Rorke before the convention of the Pennsyl- 
vania Shoe Retailers’ Association. 

Note Carefully Articles Advt. 

Mr. 





























Return to 
circuit is completed, with comments or sug- 
gestions, if any. 
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That 20% Reduction F allacy 


How the Stunt Worked with Wanamaker’s from the Angle 
of Shoes and General Merchandise 


in the store” does not seem to haveset the town 

afire, anywhere. Some department stores 
and clothing stores which had been planning special 
sales anyway have taken up the percentage method, 
but these stores have usually been the smaller specialty 
stores, which operate on a wide margin during the 
first run of fashion. 


‘| idea of “20 per cent reduction on all goods 


That 20 Per Cent Reduction 


Some stores have noted the movement and have 
called the turn on’it very much as was suggested 
some weeks ago by the “Recorder,” before the 20 
per cent idea was sprung. That is to say, they have 
told the public that their regular prices have not been 
so high as to make such a drastic cut necessary or 
possible. We note a clothing store which reacts thus 
to the 20 per cent announcement: 

**As we said last week, we’d be glad to quote 
lower prices if possible, but to mark any of our 
merchandise down would mean a financial loss, 
as it would in the case of any merchant whose 
prices were right to start with. 

‘*We heard about price reductions being made 
by stores in New York, but after a personal in- 
vestigation we find that the so-called $75 gar- 
ments they marked down to $57.50 might well 
stand another 20 per cent reduction, as they are 
identically the same as we’ve been selling all 
this season at $38 to $50.” 


To Catch Public Attention 


This is a perfectly obvious retort, which any store 
might make, whatever line of goods it handled, if it 
did not care to enter into a price-cutting contest. 
And there does not seem to be any general movement 
toward mixing philanthropy and business. 

No doubt we shall see many and varied efforts to 
“start something” within the next year or so, in the 
way of catching the public attention through price 
reductions, of a more or less drastic and sensational 
nature. It is just as well to keep a steady nerve and 
resist being stampeded by such tactics. Most as- 
suredly, the shoe merchant of the average sort is 
not in position to shear off such a slice of selling price 
as 20 per cent, all through the store. He never has 
marked up his goods to such prices as would justify 
the public in asking or expecting any such reduction. 
And he is not ai this time called upon to permit any 
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intimation that he has been charging 20 per cent too 
much. 


SWEPT OFF THEIR FEET 
Wanamaker’s Shoe Department Hard Hit 


Heavy sales, that at times swamped the clerks and stock- 
rooms, the reduction of stocks to the point where new re- 
serves had to be bought, and the offering of floor stocks 
from a dozen or more ghoe manufacturers at reduced prices 
were the chief results of the first two weeks of the 20 per cent 
cut affecting the shoe department in the John Wanamaker 
New York store. Similar action resulted in the Philadelphia 
store, according to T. H. Dougherty, buyer and manager of 
the Wanamaker New York shoe sections. Exact figures 
concerning the total number of pairs sold in the New York 
store during the first two weeks of the sale were not available, 
but the fact that replacéments were being rushed into stock 
in 2,000-pair lots proves the fact that sales were extremely 
heavy. 

The general belief that the Wanamaker sale resulted from 
an overstocked condition of the store did not apply to the 
shoe department, asserted Mr. Dougherty, who said that he 
entered the sale with fairly low stocks, the result of cautious 
purchasing for some time previous. His stock of fancy foot- 
wear was extremely small, as he has never carried an exten- 
sive line of novelties. Also, he asserted, most of his stock was 
in the shorter vamp and rounder toe styles now favored. 
His stock of 4-inch vamps, he said, was at a minimum. | 


Tremendous Crowds at Sale 


“The sale,”’ he said, discussing the merchandise event with 
a “‘Boot and Shoe Recorder”’ representative, ‘‘has swept us off 
our feet. The rush at times was so great that the salespeople 
could scarcely move around. Customers forced their way 
into our stockrooms and prevented the efficient handling of 
reserves. In our basement shoe departments, the clerks 
described the crowds as equal to those of the five o’clock 
subway crush.”’ , 

In his discourse Mr. Dougherty intimated that resistance 
to high prices had been noticed before the sale, but insisted 
that he had been getting his share of what business was going 
to the city’s shoe departments. He cited an instance of a 
regular customer who formerly bought two pairs of low shoes 
each Spring and two pairs of high shoes each Fall. This 
Spring the man was shown the model he usually wears, 
priced at $21. He refused to take it and ended up by pur- 
chasing one pair of shoes at $14.50. It is Mr. Dougherty’s 
belief that this experience has been repeated in many stores 
throughout the country. | 

Regarding the ‘co-operation’ of manufacturers with the 
Wanamaker idea, Mr. Dougherty said that while they were 
not scrambling to throw merchandise Wanamaker’s way at 
reduced prices, he had received numerous offers of floor stocks 
of manufacturers at reduced prices, 


McCreery Tries 50 Per Cent Off 
Sales events of the week in New York included the follow- 
ing: 





*k- 
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Two-day sale by James McCreery & Co. of women’s $11.00 
to $14,00 shoes at 50 per cent off. The sale stock consisted 
of 2,600 pairs from regular stock in patent leather, glazed 
kid, calfskin and satin, some with hand-turned soles. 

Clearance sale of women’s low shoes and pumps by R. H. 
Macy & Co. at $4.49. Models were patent leather, mat and 
brown kid. 

Gimbel Brothers offered 7,500 pairs of women’s shoes, 
mainly factory rejects and seconds at $4.95 in oxfords, eyelet 
ties and pumps, and men’s shoes at $5.95. 


IS JOHN WANAMAKER’S PRICE SLASHING GOOD 
BUSINESS OR BAD? . : 


By S. H. Ditchett, Editor Dry Goods Economist 


It is interesting to consider the probable reasons for holding 
the sale, since they have been the subject of so much discus- 
sion everywhere. Perhaps the following may be logical 
suggestions: 

It is well to remember that seldom does an individual or a 
concern act from a single motive. There doubtless were 
several considerations which had their weight in inducing 
the action of Mr. Wanamaker and his immediate associates. 


Its Advertising Qualities 


[ In the first place, such a sensational move promised to 
prove, and has proved, a tremendous advertising feat. We 
doubt if even Mr. Wanamaker, who all his life has been re- 
nowned for his advertising stunts, fully anticipated so wide- 
spread a sensation, or how far would extend the ripples caused 
by the stone which he was about to cast into the lake. 

Let us concede, too, that Mr. Wanamaker, as he states 
was influenced by a desire to serve the public. That might 
have had some bearing on the decision reached. There may 
have also been a desire to turn great quantities of merchandise 


into cash. 
An Eye to Manufacturers? 


Perhaps the aggressive merchant also desired to influence 
manufacturers—to demonstrate by the quantities of mer- 
chandise which would be offered him for replacement pur- 
poses that the claims as to the shortage of goods are inaccu- 
rate and exaggerated. In this connection it may be said that 
everything goes to show that so far the Wanamaker firm 
has had no difficulty in getting large supplies of new goods. 


Possible Effects 


As to the effects that will be created several questions may 
be asked, though some of them time alone can answer. 

For instance, what will be the reaction on the Wanamaker 
stores themselves when the sale has come to an end and busi- 
ness has to go back to more ordinary, everyday conditions? 
Again, how will the “regular” Wanamaker customers be 
affected by the onslaught of others of different classes en- 
countered in their favorite store? These two questions the 


Wanamaker officials profess themselves unable to answer. 


It would seem to the dispassionate observer that some cus- 


Discontinued, Odd Lots, Short Sizes and Special Offers 
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And How to Combat It 


Slashing of Prices Can Be Made Vehicle for Getting Rid of 


tomers after growing used to obtaining a discount of 20 per 
cent might feel themselves cheated when refused it. 


Is It Up to Date? 


Can the method employed be described as scientific or as 
economical? It may well be inquired. Was not the sale 
started on a snap judgment, on impulse, rather than on the 
careful study and consideration by which the successful mer- 
chant is usually guided? 

Is not the taking of such action, too, a recurrence to 
methods which today are regarded as obsolete? Does it not 
show a lack of the co-operative spirit, a disregard of the 
‘better business” methods of the present day,which tend not 
only to help the merchant concerned but also the other mer- 
chants in his city, competitors though they be? 


May Be Taken as Confession 


Mr. Wanamaker claims in his ads that the discount was 
given to benefit the public, who are being gouged, presumably 
by high prices. Does not this reflect on his own previous 
methods as well as those of other stores whom he has so out- 
spokenly criticised in the public press? Is not such a sale, too, 
an encouragement to extravagance on the part of cus- 
tomers? The Wanamaker ads themselves show how women 
who have saved 20 per cent on one article immediately spend 
it for another, and take the saving on the second article 
bought and spend it for something else. These are days when 
economy and saving are being urged in many authoritative 
quarters. Is it not in the interest of the public that people 
should be encouraged to save rather than to spend? 

As to the claim that the sale represents an effort to break 
prices, Mr. Wanamaker knows as well as anyone else, for he: 
is a studious, thoughtful, farseeing merchant, that the causes 
of high prices lie far deeper than the mark-up placed on goods 
by retailers, and, in most cases, also far deeper than the profits 
made by manufacturers. 


What Effect on Public 


Finally, will not the effect on the public be unfortunate be- 
cause of the impression created that retailers generally charge 
20 per cent more for their goods than they need to do? Will 
not the Wanamaker firm itself be regarded by thousands of 
consumers as having been deeply engaged in profiteering 
until it “experienced a change of heart on May 1, and de- 
cided to reform,” as people will probably express it? And 
will not millions of men and women in this country be en- 
couraged by the action of the Wanamaker stores in the belief 
that the charges of the Department of Justice as to profiteer- 
ing by retailers are warranted? 

In short, is there anything constructive and progressive 
in the action taken by the Wanamaker concern? Is it not 
calculated rather to injure than to help, in the long run, the 
retail trade generally, and even the Wanamaker stores in 
particular? It is true, judging from the advertisements we 
have seen, and some of which we have referred to in the early 
part of this review, that some concerns are answering our 
questions in the negative. But is it not safe to conclude that 
time will tell a different story? 
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S it a case of “loss of control” or a case of the 
merchant having “‘lost a goat,”’ the public has got 
it, or is it straight out-and-out cussedness of 

weather and women and what-not? 

Has all industry failed to come through the ordeal 
of readaptation to the ever-changing conditions of 
financial and social relationships? 

Who can tell! 

Well, let’s see just what is doing nationally? 

Let’s start with the best little barometer of the 
retail shoe trade—the advertisements merchants put 
in newspapers and pay for to help sell shoes. Let’s 
ask for a nationwide clip service and see what we 
shall see. 


A National Selection of Ads 


So, telegraphic orders for clip services, for a two 
weeks’ selection of all the advertisements in news- 
papers all over the country went out from the “Re- 
corder.”” Just as much a guide to price popularity by 
means of advertisements as by means of straw votes 
in a poll of presidential candidates. 

The bundles of clippings came in until one desk was 
deluged and six baskets besides. 
who visited the “Recorder”’ office this past week can 
bear testimony to the size of the pile of 3,428 retail 
advertisements covering all sorts of stores and all 
sorts of communities. 

It seemed as if in the aggregate the gross area would 
be equivalent to at least the square footage of Rhode 
Island. To pick up a handful was to get what might 
correspond to one thousand dollars’ worth of publicity 
at 25 cents per line. 


Those merchants - 
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PRICES 


— NATIONAL SURVEY OF ADVERTISEM ENTS 


What Research Showed Us 

After a week’s diligent work these facts revealed 
themselves: 

First—retail shoe advertising nationally is improv- 
ing both in inches of space and in excellence of copy. 

Second—that “lower ‘prices have a meaning all 
their own.” : 

Third—that when brought face to face with the 
unusual the first impulse was to “pass the buck” and 
“produce an alibi.” 


A Total of 3,428 Ads 

Let us classify the retail advertising of a fortnight 
as follows: 

Advertisements of children’s shoes 

Advertisements of men’s shoes 

Advertisements of family stores 

Advertisements of women’s shoes............ 

This shows an overwhelming emphasis placed upon 
women’s shoes, and as this one topic alone is worthy of 
exclusive treatment in this issue, we will confine our 
research to that department. 


More Oxfords Than All Else 


In advertising proportions oxfords had it over ties 
and pumps to the rate of 931 to 845. In publicity of 
boots only 13 ads were to be found. 

In oxfords the illustrations of brogue and stitched 
wing tip effects led all the rest. 

In ties and pumps the race was entirely with the 
ribbon tie, Theo pattern, and waist-line strap. So 
much was this preponderance of the new effects to be 
noted that it was exceptional to see an ad illustrating 
a plain pump of yesteryear. 
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) Latest Ties and Pumps 
Yanko Ties 
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It’s the Volume of We Do 
That Makes Prices Possible | 


~  —TWO BIG STORES— 
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CONTINUING perena. 
" OF 
WOMEN’S LOW-CUT SHOES 


[IN BROKEN SIZE RANGES | 
At Sharply Reduced Prices 


of Shoes at reduced 
tables set forth below, showing the sizes and widths available 








' In the Latest 
Lowy One-Button Style 
or 


one of the many new and dis- 
tinctive desi 


BLACK KIDSKIN AND PATENT COLTSKIN PUMPS 
" Reduced to $8.35 the Pair 


line. 
| Mall Orders Filled 
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on medium length ‘vamps with French wood heels, and desirable for 
wear with or without buckles. 
4 : 











.. J. MYER SHOE STORES a Be 


2% 


3 |3%|_ 4 /4% bY 

















: al role 





10.| 1 1 





1] ..] .. 


1 1 






































i}... 











Le LF [+[00} co} 09j} 00 









































2 
1| 1k 

















A number of high-throat pumps in clever patt rns 
caught the eye. 

In boots the story was sad—one ad was on a 98-cent 
feature and most of the rest on white boots of varied 
vintages. 

The strength of the oxford was to be noted. French 
vamp effects were conspicuous in their absence. The 
customary American toe, not too drawn out, led the 
field. 


The Best Size By Test 


In size of advertisements a uniformity of types 
could be sorted with the leader by a good 60 per cent, 
being three columns wide and six and one-half inches 
high. 

The ‘‘Reduction Sales Arguments’”’ 


A study of our second division, based on an anaylsis 
of prices, was most significant. The hysteria of price 
cutting prevalent the country over was apparent in 
1,103 advertisements. But, mark you, this one point 
stood out above all else: It was reduction of price 
on special numbers and certain types of shoes. 
Only six stores in the entire lot took up the Wana- 
maker 20 per cent reduction plan on all stock, one 
store going as high as 50 per cent off. 

Remarkably good merchandising sense was shown 
on the part of most merchants in the selection of 
shoes at reduced prices. Reading between the 


lines, one could see that merchants wish to clean 
up odds and ends together with seasonable 
The weather situation of the last two 


numbers. 


A National Poll of Publicity in Newspapers 








months probably produced much footwear for sale 
purposes and it was good business sense to have 
feature sales thereon. 


Average $8.42 on Oxfords 


A compilation of all of the prices on the adding 
machine look like a stock ticket tape on a busy day. 
The average price on all of the oxfords, and this com- 
parison ranges from $1.98 to $20.00, brought about 
an average of $8.42. In ties, waist lines, straps and 
pumps, the general average was $6.78. These may 
appear to be low prices considering present market 
standards, but remember that the major proportion of 
the retail advertising done today is written with price 
as the bait. 


Average $6.78 On Ties, Etc. 

The most remarkable comparison of all was by 
means of geographical divisions. Where do you think 
shoes prevailed highest in retail price? ON THE 
PACIFIC COAST.- Where do you think the great 
majority of cut price ads centered? IN NEW YORK 
AND VICINITY. 


Where Merchants Wavered 


An analysis of Middle Western country ads showed 
ups and downs and a good deal of indecision on prices. 
The big cities and towns usually spread the newspapers 
with ads screaming cuts in prices with all sorts of 
methods of teasing the public to buy. The smaller 
towns showed a steadier balance. In the South, ad- 
vertising was up to par for the publicity usually was 
upon Summer specialties and whites. The more 
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An Adaptation of 
The French Bow Permp 
Neo oo Shede Ten ‘ 
Brown Rid with Brown Suede Back 
Petent Colt with Black Suede Back- 


‘FOURTEEN-FIFTY 
An Exquisite Dalsimer Model 
2 


Silk Ribjon*T! 


Open Work and Clox—Moderately Priced 


It time and 
in ‘ou 
ft and 
morn: 


convenience to 
ing and aveid the efternoon rush 





"Tis a Feat to Fit Feet 


Dalai 


THE BIG SHOE STORE 


1204-06-08 Market Street 
Dee 











“Mademoiselle” 


The New “THEO” Tie—$12.00 


The illustration is one of the season's newest creations. 
Made on tpe;tiédified French-American last, this new instep 
tie model of extra fine quality dark brown kid or of patent 
coltskin, wjth — Louis Heel and Hand-turn Sole, finest 


: Fy . 
-18 Te has ag insistent appeal for those dainty women who seek 
Stiperfine HOSIERY - : ttt - in footwear. 
- 15 This and Ather seasonable models make “CONDON” Shaes 
your logical \¢hoice this season, 


431435 KING STREET 
Mail Orders Receive Our Prompt Attention. 
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The Lusaoma Doct pnops 
At Our 1140 Euclid Shop Only 


The #rench-American 
Tie Is Now 
A Style Meader 


a 


This beautifully designed, fair 
weather foot covering is such a fa~ 
vorite that we are to offer it in 
many leathers. 

Of the finest material and work- 
manship we can secure. 





1140 Euclid Ave. Shop Only 
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Footwear of Stylish Design Gets Both Price and Popularity 


southern points showed ads of a high character in 
merchandising ability. 

The advertising in New England was “spotty” 
with the city trade beginning to weaken to new low 
levels. This examination of ads by localities should 
prove an excellent barometer of business at retail, and 
from time to time, the “Recorder” will make such 
analysis for the benefit of its readers. 


Passing the Buck 


Now, in the third division, we found some adver- 
tisements showing a decided weakness along the lines 
of “passing the buck.” All sorts of arguments pre- 
vailed. For example: “Owing to the backwardness 
of the season,”’ “Due to the railroad tie-up,” “Inas- 
much as our manufacturers could not produce in time,” 
“A fight to offset H. C. of L.” 


Many Ads Showed Nervousness 


Fully 20 per cent of the advertisements had such 
arguments therein, all showing a nervous condition, 
unwarranted by the actual situation. A study of the 
stores and a resort to the rating book showed this one 
thing—that those stores of good credit and long- 
established business held to a conservative form of 
advertising, based on the idea “‘not to sacrifice to the 


call for price and cheap merchandise the possibilities 
of getting customers to purchase good merchandise 
ata high price.” It is decidedly refreshing to see 
stores, well-known to membership of associations, 
holding to regular merchandising copy at regular 
prices. 


Steady Advertising Noted 
In going through a basket of retail ads, on an 
average of one in three would appear some such 
advertisement dealing with seasonable merchandise 
of a stylish nature at prices ranging from $10.00 to 
$20.00, bearing dignified copy calculated to interest 
the customer who could afford to pay. 


The Oft-repeated $5.95 


In the 60 per cent of advertisements, having sales 
prices, one-quarter of them had the price $5.95. That 
seemed to be the great figure in shoes in the sale ads. 
Outside of the old line stores, practically every ad 
was at figures $5.95, $6.85, $7.45, $8.90 and $9.85. 

A large volume at $9.85 was to be noted. 
This shows conclusively that the even price in the 
selling of shoes is not holding its own against 
the more attractive nickel and dime appeal 
of price. 
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Shoes of Style 
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White Footwear 
for Summer 


ATSON'S 
jing "0 *milady's 


ITHOUT ams the. final touch of 
ORRY. coe 
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In selecting summer 
—~ attire for the mourttains 
for shopping of 
fer evening Wear, be sure to 


White as purity itsef— 
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Madam—Here Is Footwear You Will Like 


In the last week or so there have come into the 
store the most charming Low Shoes we 

seen in many a day. They are “V anite” Shoes— 
made expressly for Kline's 
the manner of the finest — ~— York and 
Paris. You'll like them, surel; 


Twenty Attractive ew Styles In 
Spring Pumps & Oxfords! 
All At This Most Moderate Price 


The variety is wonderful—and the lines of these 
Shoes are grace itself—a very important matter 
in this day of the shorter skirt. 


“Vanite” new One Ppa let Tie Pumps 
Lowis heels. Black Louis heels or uben 
——" and Brown Kid or het Patent. ~~ aes elo —_ 
“Vanite” plain Opera Style Pumps in 
Black sore or Blei alt Calf a~ gg 


nite” high throet Pemp Black or 
or without “Vamte” Oxfords of finest quality White 
heels, 


- WM. EASTWOOD & SON CO. 
ll The Home of Good Shoemaking 





| 
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k Oxfords at 


and patterned after 
rate Prices 








"—a sign of exceptional quality. 
well-liked oxford is style No. 166+a 
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“Vanite” Oxfords of Black Kid with 





Wonderful calves, indeed. 

“Vanite” White Reiguskin Sport Ox- 
fords, tan leather trimmed, Lewis heels. A 
wery smart Summer shoe. 





Resgnshin, welt soles, covered 








Watson’s Shoe Co. 


Greater Columbia 
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Typical Advertisements Point the Way to Brisk Business 


Selling Talks in Advertisements 


National Selection of This Feature in Retail Ads 


FREDERICK & NELSON 
Fifth Ave. and Pine St., Seattle 
Two hundred pairs. Models as pictured. Fine tan Russia 
stock. Hand-welted soles. Military heels. A pronounced 
favorite for street wear. An extraordinary value at $5.85. 


BYCK’S, “SAYS BIX”’’ 
Louisville, Kentucky 


A distinctive and exclusive line of chic one-eyelet ties to 
choose from. We do not sacrifice quality for the sake of 
reductions. Let your footwear reflect a gracious character. 
$10.00. 


FRANK BROTHERS, FIFTH AVENUE BOOT SHOPS 
New York City 
Advanced sale; 20 per cent discount. Slippers, ties, 
pumps. All fresh new models, authoritative Frank Brothers’ 
styles—the finest footwear made in this country or abroad. 
No returns. No exchanges. 


McCREER Y’S 
New York City 
For Thursday and Friday only, at 50 per cent off. Regular 
$11.00 to $14.50 grades of McCreery footwear for women at 
$5.50 to $7.25. When you make your selection the sales per- 
son will deduct exactly one-half from the regular price! All 
sizes in the lot, but not in every style. 


ROYAL SHOE STORES 
Kansas City 


The fancies of fashion are first revealed by the Royal Stores 
and at prices that permit stylish women to obtain the foot- 


wear of their own choosing without a feeling of resentment in 
the matter of price. $9.00. 


BRANT’S SHOES 
Reading, Pa. 


The Theo tie in the new tan Russia calf, bench-made pump. 
The correct style of the smart dresser, $15.00, 


GIMBEL BROTHERS 
New York 


Actually at less than cost to us. Women’s oxfords and new 
style pumps, $8.90. This is not a sale of odds and ends, but of 
our fine and correct footwear. Forty-three styles in practically 
all leathers are included. 


COLLEGE BOOT SHOPS 
Los Angeles, California 


College feminine footwear, special prices. Listing here a 
few of many new Spring styles to be had now at the College 
Shops at special prices. Dainty Southern ties of black kid or 
patent. Special, $9.85: 


BOSTON STORE 
Milwaukee, Wisconsin 


We at all times reserve the right to limit quantities and to 
not fill phone or mail orders.. Women’s oxfords, $8.00. A 
neat serviceable oxford, correct in every detail. 


SWOPE SHOE COMPANY 
St. Louis 


Americanized French ties are dainty in appearance, com- 
fortable, perfect fitting and extremely smart looking. Swope 
selections of black satin and brown satin are $13.00. 
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STYUE- COMPORT- QUALITY Introductory Sale of 


McCreery White Footwear 
for Women 
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SHOES ©r and WOMEN 
A One Week Special 
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No extra tharge for Sizes 
8-8%-9-9%-10 


trimming of Ton or Bleck Ceifskin, 
‘an or 
1245 (Tax %5c) 
tinming ef White Callies 
10.75 (Tax 8) 
B. Genuine White Buckskin Sport 
Oxford with rubber soles and heels. 
OAS (Tax. 5c) 
C. White on Se Ties | 
i , trim model. 
— oe 
D. White Line: Tie—a 
comfortable, ane 10.45 
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no shoes in this country or abroad that: 
can be compared in quality or value. 
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Robinson’s—the Store of Originations. 
New Alsace 


Pumps 


lovely high throat, perfect 
fitting models, extremely 
chic and popular for 
spring and summer. 
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J.“ White Linen Oxford with low 
Same in Genuine Bocishi — 
; ine n F 
scsi: 10-45 (Tax be 
K. White Linen Oxf f 
sole and heel. . AS 


White Linen Beots with White Military heels 


bed Gb gummi 


wo armovas jy colt and sturdy soles. 8.75 


NO’ CHARGES NSC. 0. D. 


Odds & Ends 10” Beis. meme 1774) 


tetin quarters? <--- S12.09 ° 


 intise all brown $14.40 | 
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The Special Features and the Regular Prices Give Wide Opportunities 


ROYAL BOOT SHOP 
Philadelphia 
Commodity prices need readjusting; therefore, beginning 
tomorrow, we offer our entire stock at 20 per cent off our 
already low selling prices. 


IMPERIAL 
New Orleans 
Outdoors. Nature has set the stage for all who heed the call 
of the “‘Out-Doors.”’ So, dress for the occasion, completing 
your costume with the proper footwear, whose value may be 
measured by quality, appearance and appropriateness. 
Oxfords in all-white buckskin, $16.00. Tax, 60c. 


CUTLER 
Chicago, Ill. 

When abbreviated vamps don’t appeal, milady turns to 
Cutler Ecstasy oxfords. Just moderate enough of toe, just 
high enough of heel, they complete her costume with a dainti- 
ness indescribable. No. 644, black suede, $12.75. 


NIEDERMAN 

Philadelphia 
Our new policy. Announced a few days ago! A welcome 
innovation! This policy has been introduced to prevent the 
accumulation of short lines of women’s shoes. All lines that 
sell down to a few pairs are immediately repriced to guarantee 
quick disposal. A mark-down of $3.00 to $5.00 a pair is 


assured! $10.00. Your size in the style most desired is very 
likely here. 


LEBECK BROS. 
Nashville, Tenn. ; 

As usual—The newest and most attractive patterns in 
women’s footwear. Navy blue, “The Tiffany Tie.” In 
Skinner’s double, reinforced imported satin. Also black 
satin with ooze inlay and “Tear drop”’ cut-outs. Shoes that 
are exclusive, $16.00. 


McLEOD BROS. 
Burlington, Vermont 
To buy a single pair of shoes, wear them steadily until they 
are shabby and then buy another, is not economical. Visit 
our Economy Shop, a separate department for less expensive 
shoes. 


WYMAN 
Baltimore 
Regularly $15.00—now $12.50. This beautiful low shoe 
for women, in patent or dull leather, with welt sole and 
covered heel. This shoe at its regular price was a most ac- 
ceptable value. At this special price it offers practical savings 
of a most unusual character. 


O’CONNOR & GOLDBERG 
Chicago 
In three carefully selected groups: $9.00, $11.50, $13.50. 
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Values ranging from $14.00 to $21.50. Keeping pace with the 
times. Present conditions prevent the adherence to former 
institutional policies. In previous years O-G sales and selling 
events occurred at regular intervals, as a result of a steady 
market and normal conditions. Today, however, it becomes 
necessary to swerve from formerly rigid principles, to govern 
this business from the public’s viewpoint, rather than from 
the dictates of the business itself. These are times when good 
will means more than profit. Accordingly, it is necessary to 
keep faith with the public—to reduce prices when reduced 
prices are wanted. 


DALSIMER 
Philadelphia 


An adaptation of the French bow pump. $14.50. An 
exquisite Dalsimer model. ’Tis a feat to fit feet. 


THE OUTLET CORPORATION 
Bangor, Maine 
The Outlet closes out 695 pairs of oxfords and pumps. 
FJom well-known local dealers. We gave our word not to 
divulge the name. The shoes are not of the latest cuts, but 
they are of the best makes, and we are going to sell them for 
98c. 


T. E. MOSELEY COMPANY 
Boston 

Oxfords at $11.00. To the woman who wants the utmost 
in style and quality at a moderate price, we particularly recom- 
mend this oxford. It interprets the prevailing mode in a way 
to please those who discriminate. Shown in black calf or kid 
and brown calf. Straight tip, center perforation, military 
heels. 


BAKER’S 
Brockton 
Through graceful curves, high throat and Louis heel it 
gains daintiness, yet retains the plainness which means cor- 
rectness in tailored apparel. Patent colt and kid, $12.50; 
other pumps at $9.00. 


THE SMITH-KASSON SHOPS 
Cincinnati 
Low-heel oxfords, $10.00. For girls, misses and young 
women. School girls and college women require footwear 
which will give them service and comfort, as well as smart 
appearance. This they find in the specially designed shoes 
from our junior department. 


THE CUTLER SHOE COMPANY 
Chicago 
Security in footwear style, in footwear quality and in foot- 
wear economy. That’s patron partnership. Through its 
co-operation, values extraordinary are made daily occurrences. 
This particular one, a modish tie pump in soft patent, with 
pliable soles and petite Louis heels, at $6.00, is very typical. 


KEMPNER 
Little Rock, Ark. 

Our representative, H. D. Wexner, will be in Arkadelphia, 
Ark., McPherson Hotel, Monday and Tuesday, with our 
exclusive line of Spring footwear. The navy blue Marsaille 
tie, another one of the season’s most enchanting style 
creations designed to grace the new costume, at $15.00 a pair. 
Still the demand continues for ribbon effects. 
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THE REGAL SHOE STORES 
Philadelphia 

Introducing ‘“‘Tie o’ the South,” for which Philadelphia 
women will thank us. The Regal “Tie o’ the South” in 
patent leather, $12.50. A shoe that will grace any foot. The 
ribbon lacing may be replaced by an ornament. High arch 
and heel; sole in turn effect. An excellent quality of patent 
leather. 


SNYDER & LITTLE 
Washington 
An alluringly designed slipper for day or dress wear. The 
diminutive tongue, in keeping with the petite outline of the 
whole slipper, forms a suitable support for one’s shoe buckles, 
or worn plain gives a prominence to one’s instep. All de- 
sirable leathers, $14.50 to $16.50. 


STONE SHOE COMPANY 
Pittsburgh, Pa. 

We are not holding our maximum price to $15.00 because 
of any sacrifice of quality. We never had finer footwear in our 
store than you will find in this assortment. Pumps, oxfords, 
ties, $6.00 to $15.00. None are higher. 


PETOT SHOE COMPANY 
Albany, N. Y. 

“On with the Dance.”” The Theo tie $9.00 style leader by 
popular vote! In excellent white kid, flexible soles, covered 
Louis heels, ribbon tie. Smoothly fitting and graceful. 
Foot attire for fair weather that is a style supreme. 


Cc. H. BAKER 
Los Angeles, California 
The Baker stores “‘specialize’’ in ladies’ footwear of quality 
and distinctive style, with the happy faculty of “‘specializing”’ 
in price moderation. The style shown here is a new tongue 
pump in fine black kid, turn sole, covered LXV heel, $15.00. 


WM. EASTWOOD & SON CO. 
Buffalo, New York 

Black oxfords at moderate prices. An especially well- 
liked oxford is style No. 166, alast and pattern that thousands 
of women have worn and approved. Has attractive looking 
forepart with perforated tip, welted sole and high Cuban heel. 
Blucher laced pattern lacing through five pairs of invisible 
eyelets. For street and general wear. Price, $10.00. 


THE TWO BIG SHOE STORES 
Haverhill, Mass. 


One of the leaders. A fine street shoes distinctive in line 
and pattern, with comfort assured by its perfect fitting 
quality. This is one of our most favored styles. 


THE BOOTERIE 
Trenton, N. J. 

Style leaders at ‘“‘The Booterie.”” “Booterie shoes are ex- 
clusive but inexpensive.”” No. 1675, mahogany calf, military 
heel oxford. Made over a neat, trim last; suitable for walk- 
ing or dress wear, AAAto D. $11.00. 


FARR’S 
Reading, Pa. 
Really economical considering that they can be worn all 
seasons of the year and for a variety of purposes. $12.00 to 
$17.00. 
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A New Pair of Shoes for Europe 


Why Can’t the Business World Adopt a New Motto? 


A little less selfishness, a little more helpfulness—a bringing together 
of men of industry the better to understand one another internation- 
ally—to the end that people everywhere may be ultimately happier. 


V.—FINE ART OF “ERSATZ” 
Rumbles of Hunger and Revolution in Germany 


T is mighty easy to get into Germany—but pick 

I the right time. Don’t expect a full meal thrice 
daily and don’t look for quietness. An incipient 
revolution breaks out and after the shooting they 
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Shoe Lining of Paper Generally Used in Shoemaking in 
Germany 


pick up a hundred dead, call it a day’s work and 
await the morrow with gusto. 

People are pleasant to guests—providing the people 
know that you are guests. Just ordinary “buy ’em 
up” fellows who want to make a profit on the low 
exchange are treated in two ways. First, by raising 
the price the night before, and second by “ersatz.” 
The fine art of substitution, or “ersatz,” has been 
carried too far. 

The revolution is due to one thing—“‘ersatz,”’ or the 
substitution of hunger for food. The revolt internal 
individually soon becomes the revolution infernal. 
Some of the men who ought to have stuck by Ger- 
many shipped their wealth to other lands, and by 
the same token howl the loudest at reparation to be 
paid the Allies. The ratio between the wage the 
workman gets and the cost of the food to him makes 
it obvious that the harder he works the worse off 
he is. You cannot do your best on tea. Meat once 
a fortnight and bread filled with straw does not 
’ make for order in industry or society. It isn’t entirely 
the fear of the sum which they have to pay, or the 
best method of evading it, that makes Germany the 


mess it is today, but the everlasting selfishness of 
everyone—the outside world included. 


Feed Them First 


Feed them, stop revolutions, give them stuff with 
which to work and start them on a healthy mode of 
living and don’t make the payment to the Allies 
more than the biblical 10 per cent, and you solve 
the biggest problem now facing civilization. It 
doesn’t take a thousand reparation commissions to 
the famous watering places of Germany to decide 
what is right. Punishment they have had, and 
penitent they are in the main; but let the rumble of 
hunger continue, let new clothing be unknown, and 
let paper take the place of shoes, collars, and ‘‘ersatz’’ 
the rest, and you will find victory as empty as a. 
bubble from around which the rubber has disappeared. 

Ethically we can preach along—but to our trip. 
In leaving Paris on any line to the* north you see 
battlefield after battlefield. You don’t, therefore, 
enter Germany with any extra love in your heart. 
Then you hit the occupied region, and be it known 


One of the First Stores in Berlin Combining Silks—Shoes 
in a Hyphenated Business to “Get the Money” 


that every German wishes he were resident therein. 
Here at least are food, protection, clothing and a 
regular routine of life. Then into the bridgeheads 
of the Rhine and soon you are into Germany proper. 
Along the route vineyards are flourishing—it would 
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make even the most rabid anti-prohibitionist say 
that a marked reduction of alcoholic beverages would 
be beneficial if only in the conservation of human 
labor and the utility of the fields for wheat and food- 
stuffs. 
Lack Materials and Fuel 

But that is beside the point. All along the route 
you likewise see industrial plants of great size, and 
the majority of them , 
are without activity. It 
isn’t so much for lack 
of men as it is for lack 
of materials and for 


An Exclusive Style for Men? 
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sometimes seem hardly worth while. The farmer has a 
little the better of it, for what he can raise he can keep, 
and his city wants are few. He has no faith in the 
paper money, and so city folks get little. 

The German worker is badly clothed. He is wear- 
ing out his last pair of boots, while his other gar- 
ments show signs of miracles of mending. Every- 
where you go you see men in suits readapted from 
the German army uni- 
form. Paper suits are 
worn only by those 
who can get the price. 
An ordinary suit of 
= —-_ clothes—with the in- 











lack of coal. There is 
a general coal shortage 
in all Europe, and 
whereas people can all 
huddle in one room 
over a few twigs and 


Stern Brothers 


West 42nd and 43rd Streets. 


variable paper lining— 
costs 1,200 to 1,400 
marks. The luckiest 
man in Frankfort was 
wearing a blue suit 





live, it takes coal and 
lots of it to keep ma- 
chinery in operation 
whereby the worker 
can do his bit and get 
his pay. 

Into Frankfort, and 


The MEN’S SHOE SECTION 
Main Floor—Sixth Avenue Entrance 
ANNOUNCES 


An Exceptional Offering of 


made from two Ameri- 
can army blankets. He 
was not a workman 
but a prominent. busi- 
ness man. The cost of 
a tailored suit would be 
2,000 to 3,500 marks. 
New shoes for men 





the usual city activity 
prevailed. A few wel- 
come arches still re- 
mained after the return 
of the men who had 
been prisoners until 
about the first of 





range from 500 to 1,200 
marks, those of Ameri- 
can manufacture com- 
manding the top price. 
Food is equally as high 
in proportion. Butter 
at 75 marks per pound 








March. 

A hundred dollars 
American money filled 
every available pocket 
of two men, and the 
bills were in 50-mark 
valuation, at that. A 
few cents American 
money for taxi and 





MEN’S OXFORDS 


P two and 
At $11.50 Pals pounds). All these 


AM of our higher cost models in Black or Tan 
Cordovan, Patent Coltskin and Tan Russia 
Calfskin reduced for immediate disposal. 
| 


A FULL RANGE of SIZES. 


and meat at 80 marks 
per kilo (equivalent to 
one-tenth 


figures represent ma- 
terials and products of 
the present season, and 
the next season, when 
the nation must buy on 











then to the hotel. 





Food Scarce and 
**Ersatz’’ 


The Frankfurterhof 
had all the outward 
signs of a prosperous 
hotel, but when it came 
to food, let’s draw a charitable veil. Bread by card 
and even then not very palatable; meat only when a 
farmer evaded the law of killing, and a little American 
condensed milk. Eggs became the standby of our life 
in Germany. For the inhabitants of the city, the 
children and mothers, the mere thoughts of conditions 
equally as hard as they were in the war prevailing, 
now nearly two years afterwards, must make existence 


Who can say that shoes are a matter of gender—sweet spirits 

of illustration—manly oxfords with the cutest bows and 

heels—“whoops my dear.” Speaking roughly—READ YOUR 
PROOF and don’t O. K. over the telephone 





world level of prices, 
promises still higher 
prices. Consider such 
prices at an average 
wage throughout Ger- 
many for men of 35 
marks per day. 

If it is possible for a man in the United States to 
get a pair of shoes with one day’s wage, it is possible 
for a man to get in England a pair with two days’ 
wage; in France it would take three days, but con- 
sider the utter hopelessness of it all when it would 
take a German workman 15 to 20 days’ hard work 
to buy a fair pair of shoes. 

Inspection of shoe factories in the region of Frank- 
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fort and Offenbach showed that production was 
possible if materials were more available. The number 
of young boys and girls in all lines of factory work 
was regrettable, but the workman has no alternative 
but that of having every member of the family at 
work. The age limit was said to be 16, but it was 
quite apparent that from 10 up covered the ages of 
the juvenile help. Laws on factory ventilation and 
the care of the workers were practically null and 
void, so the average health in factories was at a low 
point. The cheerful smile was missing, and the drudg- 
ery most apparent. There does not seem an equi- 
table division of money received for a product when 
you consider the mark and one-half per hour of this 
child labor. The equivalent of three cents per hour 
in American money for the busy little fingers of a 
child in a sweat shop! 


The Life of a Shoe 


Shoemaking under 
handicaps continues 
practically as during 
the war—ersatz lin- 
ings, ersatz thread, 
ersatz pastes, and the 
hundred and one sun- 
dries of a factory, and 
in spite of it all a 
fairly good-looking 
shoe. The life of a 
shoe may be in its 
linings, and if that is 
of paper—well, the 
result is not upbuild- 
ing prestige for the 
shoe merchant. 

Shoe merchandis- 
ing is not an easy 
game in Germany. Take a look at the five-story shoe 
store of Louis Spier at Frankfort-on-the-Main. Be- 
fore the war the entire building was filled with shoes— 
the first two floors for retail, and the balance whole- 
sale. Another building was even needed for storage. 
Today you could put all the shoes in the house in a 
rack along the wall five feet high by 15 feet long. 

Before the war the valuation of the entire tre- 
mendous stock was two million marks. Today the 
small stock above mentioned figured five million 
marks and it would not be sufficient in volume to fill 
one-half of a small-town shoe store in the United 
States. Before the war his average selling price was 
14 marks; today it is 450 marks. 

He had taken the top of the building and rented 
it for an ersatz clothing factory. The additional 
building was for rent, and only the first floor of the 
store was needed, for sales purposes. 

What an empty looking store—rack on rack had 
not had a pair of shoes in them for years! A few 


A modified brogue effect of Scotch grain leather. 
C. H. Alden Co., Abington, Mass. 
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counters had paper slippers and wooden soled shoes, 
and in the rear where it was quiet the real leather 
shoes were sold. I pity the customer with the price 
in his pocket once he got within that inner circle— 
the sale was made or the saleswoman lost her job. 
Also it was to feel a sense of pity for a business which 
obviously in the past was a huge success—today, 
because of small stock and phenomenally high prices, 
the business was almost nil. 


The Red Ribbon Everywhere 


Inspection of industry gave no more cheerful view- 
point throughout that region. Toward Dusseldorf 
and Essen the workers had given up to open revolt 
because there was no well-defined policy on the part 
of the government to bring the price of food, clothing 
and heat within the 
reach of the working 
man. The red rib- 
bon worn on the left 
breast of each Red 
soldier’s tunic, they 
said, was merely an 
international emblem 
of the worker’s strug- 
gle for social and 
economic reform and 
does not represent the 
spirit of blood-lust 
that characterizes the 
Russian revolution. 

It was a bit unusual 
to see in the public 
square two working- 
men back from the 
shop with their rifles 
against the wall wait- 
ing for aless crowded 
street car in which to ride home. Business as usual 
and fully as many people on the streets. A few 
minutes later a sturdy company of uniformed police 
with rifles and bayonets spoke equally as well of the 
intention of the city to remain safe and sane. By 
mutual consent, after the first rifle parties the oppos- 
ing sides went outside the city for the settlement of 
their differences. 


Made by 





Maine Shoe Merchants Meet 


Annual Gathering Held at Congress Square 
Hotel, Portland 


Portland, Me., May 21—The annual meeting of 
the Maine Retail Shoe Merchants’ Association was 
held at the Congress Square Hotel, this city, on 
Friday, May 21. Election of officers took place and 
other important business was transacted. Arthur L. 
Evans, president of the Retail Shoe Salesmen’s 
Institute, Boston, addressed a well-attended meeting. 





May 22, 1920 





HARRY VINSONHALER 


President of Association of Wholesalers 


and Manufacturers 
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PAUL B. JAMISON 


Vice-President of Association of Whole- 
salers and Manufacturers 
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A. G. WHITE 


Vice-President of Association of Whole- 
salers and Manufacturers 


St. Louis Manufacturers Entertained By Merchants 


ated Shoe Retailers of St. Louis, which was 
held at the Statler Hotel last week Wednesday 
was made the occasion of entertaining the officers of 
the new association of wholesalers and manufacturers 
organized by that division in the 


te monthly meeting and dinner of the Associ- 


trade. Included in the list of 
guests of honor for the evening 
were President Harry Vinsonhaler, 
Secretary and Treasurer Wiley F. 
Creel, and Directors A. G. Brauer 
and C. S. Strayer. 

President Arthur E. Ebbs was in 
charge of the meeting, which took 
up the matter of an editorial in the 
largest local evening paper in St. 
Louis which averred that a citizen 
of St. Louis, having a special pair 
of shoes made for him and for 
which the price had been lifted 
from $15 to $25, much to the 
“regret of the retailer” handling 
the matter, had found from the 
usual “misplaced manufacturer’s 
bill’ that the shoes cost the retailer 
only $7. It was announced at the 
meeting that the officers of the 
association had placed the matter 
in the hands of the Fair Price Com- 
missioner, who had made a demand: 
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WILEY F. CREEL 


Secretary-Treasurer of Association o* 
Wholesalers and Manufacturers 


upon the newspaper referred to for the source of the 
information upon which the editorial had been based 
and that the matter would be pressed to the limit in 
forcing the situation to a direct issue. 

A round-table discussion followed, President Vinson- 


haler of the Wholesalers’ Association 
being placed in charge of the meeting 
and calling on various members 
present to express their opinions on 
the shoe situation, especially as it re- 
lated to Summer and more particu- 
larly Fall business. The discussion 
which was participated in by J. J. 
Sensenbrenner, Charles E. Williams, 
Frank. Ames, A. G. Brauer, Mr. 
Vinsonhaler and others brought 
out the very general opinion that 
the price tendency was toward 
lower levels, but that it would be 
gradual and that it would not have 
any effect on current business. Be- 
lief was expressed that this par- 
ticular feature of the present mar- 
ket is due to the troubles of the 
transportation lines which had 
caused failure to deliver on certain 
orders followed by cancellations 
due to the delay and that this was 
forcing some cancelled goods on the 
market at cut prices to move them. 
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Manchester Has Exposition 


Shoes Are Prominent Feature of Exhibit in New 
Hampshire 


Manchester, N. H., May 19—The State Armory, 
picked for the ‘““Made in Manchester” exposition, was 
transformed into brilliant being at 2 o’clock this after- 
noon at the touch of a button in the hands of A. L. 
Franks, president of the Chamber of Commerce. 
Filling all the center of the floor space were the shoe 
manufacturing machines of the city’s great boot and 
shoe plants, and exhibits of the evolution of the shoe 
from the cow to finish. Leathers and styles and 
processes were displayed in complete detail. 

A.B. Jenks, chairman of the General Executive Com- 
mittee and sales manager of the F. M. Hoyt Shoe 
Company, prefaced the opening of the show by a 
short speech, emphasizing the educational importance 
of such evidence of Manchester’s industry. 

The comprehensive shoe industrial exhibit is a 
“symposium” of the shoe manufacturing concerns 
and those which supply findings. It comprises nearly 
all the manufacturers in that line in the city. The 
- exhibiting firms, with the dates of their establishments, 
here follows: George P. Crafts, 1891; F. M. Hoyt 
Shoe Co., 1892; W. H. Griffin Co., 1895; W. H. 
McElwain Co., 1902; George R. Jones Co., 1913; 
Plant Bros. and Co., 1916; Pennington-Crowell Co., 
1919; Bradley-Connor Shoe Co., 1919. The allied 
industries which co-operated in the exhibit are 
the American Shoe Form Co., Granite State Shoe 
Trimming Co., Holden Mfg. Co., New Hampshire 
Leather Co., Commonwealth Last Co., Lacene Mfg. 
Co. and the Granite State Leather Co. The Executive 
Committee in charge consisted of A. B. Jenks, chair- 
man, W. Parker Straw and Winfield L. Shaw. 





Says Business Lull Is Temporary 


Fifty Per Cent Due to Weather, Avers Boston 
Shoe Merchant 


‘‘The United States has no real troubles. The 
present lull in the shoe and leather business is merely 
temporary. Fifty per cent of it is due to the weather, 
and the remainder to a ‘state of mind.’ It really is a 
good thing for all of us—good for our minds, our bodies 
and our souls. As a matter of fact, we probably have 
absorbed 90 per cent of the shock, and we are going 
to get out of it all right.”” These sentiments were 
expressed by Hollis B. Scates, shoe division manager 
of William Filene Sons Company of Boston in the 
course of an address at a luncheon-meeting of the 
Boston Shoe Trades’ Club on May 19. 

Mr. Scates, who has recently returned from a visit 
to Europe, spoke interestingly concerning shoe trade 
conditions in England. British shoe manufacturers, 
he said, have about used up all of the leather they had 
on hand, and as soon as exchange comes back to be- 
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tween $4.00 and $4.25, there should be a large demand 
for raw materials from the United States. 

American merchants can buy shoes in England 
today, he said, but not in any large volume. Europe, 
in general, with four times the population of the 
United States, will never be able in the next four or 
five years to make shoes enough to go around. 





Profiteering Story Leads to Suit 


Edward Sautter, Retail Shoe Merchant of Lyons, 
N. Y., Asks for $5,000 Damages 


One of the first lawsuits against alleged ‘“‘profiteer- 
ing scandalmongers”’ has been instituted by Edward 
Sautter, a retail shoe merchant of Lyons, N. Y. 
For some time past, stories discrediting the retail 
shoe merchants of this New York town have been 
going the rounds and the business men determined 
that they would take the matter in hand. 

Mr. Sautter was one of the first to be attacked 
and he promptly responded by filing suit against 
Willis G. Pierce, a Lyons restaurant keeper, the 
alleged author of the story. Damages asked are 
$5,000. 


“Where Do We Stand Meeting’’ 
Massachusetts Retail Shoe Merchants to Confer 
June 8 

A special meeting of the Massachusetts Retail 
Shoe Merchants’ Association, which President J. J. 
Buckley has called the “Where Do We Stand Meet- 
ing” will be held on the second Tuesday of June. 
The leading retail merchants of Boston will on this 
occasion confer and compare notes to find out where 
they stand and to formulate a comprehensive plan 
which President Buckley hopes will be of benefit to 
retail shoe merchants throughout the country. 
Prominent speakers will be invited to address this 

meeting. 


Regal Man Off For Europe 


Henry H. Morse, export manager of the Regal Shoe 
Company, sailed for Europe, Tuesday, May 25. 

Mr. Morse is planning a twelve-week trip, during 
which time he will visit England, Belgium, France, 
Switzerland, Austria and Italy, visiting the Regal 
Shoe Company’s European agents and studying the 
continental shoe situation. 











Henry Lane Dies 

Henry W. Lane, treasurer and general manager of 
the Monadnock Shoe Company, Keene, N. H., died 
on May 10. At a meeting of the directors of the 
Monadnock Shoe Company, held May 13, it was 
voted to continue the business along the same lines 
in the future as it has been conducted in the past, 
under his management. 
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Fiftieth Anniversary Window of W. N. Potter, Willimantic, Conn., May 3-8. Trellises, Lamps and Other Decorations 
Made and Arranged by Window Trimmer C. W. La Fleur 


Fifty Years of Continuous Shoe Service to Public 


W. N. Potter, Willimantic, Conn., Celebrates Fiftieth Anniversary of 
Store---Motto Is “A Square Deal to Everybody’’ 


Potter entered the retail shoe business at 

Willimantic, Conn., and has remained con- 
tinuously in this business, almost in the same loca- 
tion, ever since that time. The event was officially 
recognized by a five-day celebration—May 3-8. In 
the first place, a neat card of invitation was issued to 
customers and out-of-town friends. The windows 
were especially trimmed by Clarence W. La Fleur, one 
of Mr. Potter’s salesmen. A huge pile of congratula- 
tory letters was received, and many people called at 
the store for the express purpose of congratulating 
Mr. Potter on his half century of success in the retail 
shoe business and to wish him many more years of 
good health and prosperity. 

Among those who called in response to the invita- 
tion was the ‘“‘Recorder”’ representative. It was very 
interesting to hear Mr. Potter relate a fact of which 
the “‘Recorder” representative was aware, that he 
became a member of this paper’s family of ‘readers 
when the “Recorder”’ was a little eight-page monthly 
—way back in 1882. . 


O: May 1, 1870, 50 years ago, William Niles 


The visitor found a very attractive and well-lighted 
store, a well-arranged stock, and so many customers, 
despite a rainy day, that the little talk with Mr. 
Potter had to be engaged in between sales. Four 
large bouquets of carnations and gladiolas adorned 
the display cases. There was also evident an atmos- 
phere of happiness and general good will, such as only 
a long record of square dealing with the public and 
fellow merchants could bring about. 


Presented with Leather Chair 


Mr. Potter is very popular with the retail mer- 
chants of Willimantic, who showed their appreciation 
by presenting him with a leather-covered easy chair. 
The presentation was made at a Chamber of Com- 
merce supper held on Friday evening, May 7. John 
A. Brick of the firm of Brick & Sullivan, retail shoe 
merchants, made the presentation speech. J. E. 
Sullivan of this firm was a former clerk at Mr. Potter’s 
store. The affair was managed very cleverly, so that 
Mr. Potter was genuinely surprised, as he thought 
that he was merely to attend a supper at the Chamber. 
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A Bit o’ History 

William N. Potter was born in Willimantic Center, 
April 10, 1846; his father, John N. Potter, was a 
custom shoemaker; his grandfather was a Rhode 
Island shoe manufacturer. He therefore had a nat- 
ural aptitude for the shoe business. Mr. Potter is a 
graduate of the Connecticut Literary Institute, grad- 
uating in the class of 1867; he afterwards became a 
tutor at the institute until 1869. 

He has always been a public-spirited man, having 
served several terms as selectman of the town of 
Windham, now a part of Willimantic. He cast his 
first presidential vote for General Grant in Novem- 
ber, 1868; he has never sought political office, but 
has been called upon to fill many town offices; he is 
prominent in fraternal and church associations. 

Mr. Potter is in excellent health, 
has taken but few vacations, and 
is still actively engaged in fitting 
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do not want to see a crash. I figure that the retail 
shoe merchant should get 33 1-3 per cent gross profit. 
It costs more to do business today; we used to figure 
25 per cent and think that we were getting a fair 
profit, but it has been impossible to do that since 1914. 
The multiplicity of styles has been a drawback. I 
think that the latest move to settle on two or three 
colors is a wise one. I am selling more tan shoes at 
the present time than black, and I anticipate that 
more low shoes will be sold by me this coming Winter 
than ever before. Iturn my stock about twice a year 
on the average lines; on other lines, ten or a dozen 
times. We had a big sale on arctics and rubbers last 
Winter and did not suffer by not having a sufficient 
stock on hand, as we bought from a number of sources. 

“When I started in business, I had two or three men 
on the bench making boots to 
order. At that time there were just 
two styles for men—a heavy cow- 





shoes and managing the financial 
affairs of his business. He has 
been in one line of business longer 
than any other man in Willimantic. 
He believes in fitting shoes long and 
tries to make his trade see the 
wisdom of this feature. 
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Well-Lighted Store | 

The store is 20 feet front by 
75 feet deep and is well lighted. | 
Mr. Potter is assisted in selling 
shoes by his daughter, Miss Amy | 
Potter, who takes care of the I 
| 

! 

| 





children and women, and by 
Clarence La Fleur, who also as- 
sists Mr. Potter. and who trims 
the windows. 

A full line of shoes and supplies : 
for the repair shops is carried; the 
repairing work is sent out to one of 
the numerous Willimantic cobblers, 
but Mr. Potter has a supply of material which he sells 
to the repairers. Some novelties are carried, although 
the store confines its stock mostly to staples; the prices 
range from $6 to $15 for men’s and women’s shoes and 
from $1.50 to $7 in children’s shoes. The $9 and $10 
grades are the best sellers. No complaints are re- 
ported in regard to prices, which, by the way, are 
seldom mentioned in newspaper advertising or in 
windows. ‘The newspapers are also reported as 
giving no trouble to the merchants with adverse 


publicity. 





Past and Present 
“T went into business shortly after the close of the 
Civil War,” said Mr. Potter. “Prices were pretty 
well up then, and there was a continuous drop for 10 
or 15 years. I am expecting that now, although we 
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WILLIAM NILES POTTER 


hide leg boot and a lightweight calf 
boot. The former was worn for 
work purposes and the latter for 
dress purposes. The dress boot 
was made of French calf and we 
sold it at $9. The children wore 
copper-toed shoes to a large extent. 
After four or five years of custom 
shoemaking, we discontinued this 
feature, buying from the manu- 
facturers. We had a repair de- 
partment, however, and have con- 
ducted this department for 20 
years.” 


_ 


Tribute From Former Clerk 


A very fine tribute was paid 
to Mr. Potter in a letter sent to him 
by a former clerk, Eugene J. 
Ashton, who is now in the motor 
equipment business in Boston. 
Mr. Ashton wrote congratulating 
Mr. Potter on his fiftieth anniversary and stated, 
in part, as follows: ““Many times I have looked back 
with pleasant memories to the four years I spent with 
you in your store and I feel that the lessons taught 
me during that time have helped me greatly in selling 
merchandise since I left Willimantic. 
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Success in Business 


“T believe that your success in business is the 
result of the policy you have carried out for the 
last 50 years. ‘Quality First with a Square Deal 
to Everybody’ was W. N. Potter’s slogan. I have 
tried ta carry out this same policy, because I believe 
that in business today if a man works along these lines 
he cannot help but be successful.” ’ 
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The Good That Newspapers Do 


Another Great Daily---the Providence Journal--- 
Bespeaks an Appreciation of the Service of 
the Merchant, Under the Title of: 
“Protect the Retailer’’ 


HE retail merchants of the country 
are face to face with a menace of 
the gravest character. 

The manufacturers are ruling the economic 
situation with a rod of iron and are com- 
pelling retailers to accept goods at prices laid 
down by them on the date of delivery. The 
public, meanwhile, in a reaction from the 
reckless and extravagant buying of the past, 
is carrying its economy in many instances to 
an unnecessary and unwholesome extreme. 
The merchant is thus caught between two 
ruinous influences. He must find a way of 
escape from them or go bankrupt. 

Some way must be found to protect him 
in this crisis. Some way must be devised to 
relieve him from the consequences of the un- 
natural conditions of production, distribution 
and consumption that have grown up. He is 
not responsible for these conditions. He has 
been subject to the convenience of the manu- 
facturers. He has had to set his course and 
trim his sails. as they desired. His price 
schedules have been dictated to him. He 
has been compelled to raise his figures to the 
purchaser whenever the producers so willed. 
Coming into contact with the public, he has 
undergone unmerited blame for the exasper- 
ating rise in the cost of living. The real 
causes have been back of him, beyond his 
control. His business, in a word, has been 


make prompt payment for his purchases, to 
submit to methods he could not approve. 
And he has had to endure, also, the com- 
plaints of the thoughtless, who, failing to 
identify the real sources of their dissatis- 
faction, have poured out their wrath upon 
him. 

The truth is that he has been, like the 
consumer, the victim of economic influences 
he could not overcome. 

The retailer’s place in the community is 
close to the comfort and prosperity of all of 
us. We cannot ignore our dependence upon 
him. He is a vital factor in our daily lives. 
We take him as a matter of course, yet any- 
thing that affects him affects us also. He is 
a link in the great commercial chain that 
binds together the most remote industrial 
and social interests. He is as necessary to us 
as the farmer, the manufacturer or the rail- 
road is. If he suffers, the rest of the com- 
munity suffers. No town or city could pros- 
per in which the retail merchants were 
swamped by disaster. 

In the changes now under way, there 
should be a gradual readjustment to meet the 
retailer’s needs. His very commercial exist- 
ence is at stake. He could not survive a 
sudden and reckless process of industrial 
deflation. His situation is one of extreme 
seriousness, and manufacturers and public 


———— = =: ——— = a a _——— — = = = 
a a a a a oe a a a sh a a a sh a ah nee 


a a oy 


a a a a a a a lo a a a ae ae fate 


1 or Oooo Oc SO ee eae gr ge ge peor oe oe oe or i a ——<- a os 
Ic 1 a sae a ae aes 


——— ee eS ee 


alike must appreciate the danger in which he 
stands, through no fault of his own. 


conducted for him. He has been forced to 
meet inconvenient financial requirements, to 
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Place this in the hands of your local newspaper editor. 
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The Value of Color in Making Sales 


Excerpts from Address Made by Margaret Hayden Rorke, Before 
Convention of the Pennsylvania Shoe Retailers’ Association 


been an inspiration of man. Even back in the 

primitive ages, color wielded a most potent 
influence on the arts, crafts, and industries of every 
single race, and the student of racial history is always 
fascinated by the way in which color finds expression 
in dress, raiment of all descriptions, the ceremonies, 
the customs, the traditions and even the religions of 
all races and, because color does wield this powerful 
influence, I feel that it is of 


a7 is important because color has always 


You are appealing to the woman, and when she 
passes your store she doesn’t see just shoes, but 
color. 

She is interested in color. 

She is thinking of a gown that she has. She 
has just bought a new suit. She wants that 
to match her gown or to harmonize with it, 
and today there is a big call for hosiery to match 
shoes. Remember that. 

Dead Colors and Dead 
Styles 





great importance to the shoe 
merchant. 


The Eye Before the Mind 


Color appeals to me and it 
appeals to every woman who 
enters the doors of our shops. 
There is a trite old saying, 
but triteness does not rob it 
of its truth, that the eye is 
appealed to before the mind. 
You must, therefore, be a 
student of color because it is 
vital that you sense the im- 
portance of color as a big 
talking and selling point to 
the woman. 

What is the commercial 
selling value of a color? A 
color purely because it is 
artistic, judged from the 
standard of art alone, -does 
not necessarily have commer- 








A popular seller in a patent 3-strap sandal, 

334-inch vamp, Louis heel, the nearest approach 

to a French style carried by the Thayer McNeil 
Company, Boston. 


Today the wheels of indus- 
try should be working over- 
time. Non-essentials must be 
cut out. We all agree that we 
want rapid turnovers, and 
that means, gentlemen, that 
you don’t want dead colors in 
your stock. You want colors 
that sell and talk, and 
talking, sell themselves. You 
want few colors. You don’t 
want freak colors any more 
than you want freak shoes. 
Where you are selling the 
freak color today you won’t 
be selling it tomorrow. 

I represent an organization 
known as the Textile Color 
Card Association of NewYork, 
which has for its object the 
standardization of color. 
Please do not think that this 
movement to _ standardize 








cial value. You know this. 
Every merchant knows that 
color has to talk—it has to talk to the woman who 
comes into the store. 


Women Demand Color Harmony 


The American woman of today has excellent taste. 
She has educated herself in this to the “‘nth”’ degree. 
She wants harmony—and I am not speaking of New 
York. I am not speaking of big metropolises. I am 
speaking of the woman in the smaller city. She is 
just as alive to the importance of color and the im- 
portance of style as her sister in the bigger city. So 
I say to the retail merchant in the small town, re- 
member color. Remember that when you put your 
attractive shoes in the window with your hosiery, side 
by side, you are appealing through the medium of 
color. 


color is going to curtail origi- 
nality or beauty in any way. It means simply that 
the merchant who buys his shoes, the manufacturer 
who makes the shoes and the tanner who tans the 
leather are going to havea universal color language. 
Theword “brown’”’ means next to nothing, for instance, 
because you can have fifty thousand different shades 
of brown and none of them will match. It means 
satisfaction and mutual understanding. 

It means that every retail shoe merchant who 
carries hosiery can immediately place his orders with 
his hosiery dealer, for every single big hosiery manu- 
facturer is a member of our association and uses our 
card. He can immediately place his orders with his 
hosiery man and say, “I want Chippendale and Gold 
Brown, etc., according to the standard color card,” 

(Continued on page 76) 
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Views of Porath & Schlaefer’s Store, Wausau, Wis. 








Attractive Arrangement in Wisconsin Store 


Special Features Make It Easy for the Customer to Buy and the 
Salesman to Sell 


of the Middle West shoe stores is that of 

Porath and Schlaefer of Wausau, Wis. In- 
cidentally, William Schlaefer, one of the partners, is 
president of the Wisconsin Retail Shoe Dealers’ 
Association. The store in which the firm now does 
business has just recently been opened, although the 
two partners have been in business in another loca- 
tion’since April, 1913. A description of the store 
makes a decidedly interesting study in store arrange- 
ment. 

In the first place, the storeroom is 84 feet long by 
24% feet wide. The shelving is all made to fit the 
standard size single carton, and there is shelf room on 
the main floor for 6,000 pairs of shoes and 720 pairs of 
rubbers. On the rear of the men’s side there is a 
special size carton for work shoes and _ high-cut 
shoes. 

Directly to the left of the entrance is a display 
floor case, back of which is a hosiery and findings 
cabinet, with a display case above. This case carries 
all dressings and findings, as well as 100 dozen stock- 


ings. 


() of the most attractive, as well as successful, 


Wrapping Counters Numerous 
The cash register is placed directly in the center of 
the store, with wrapping counters built in the shelv- 
ing, at four convenient places, so that no matter where 
the salesman is selling shoes, he has a wrapping 
counter within a few feet of his customer, and does not 
have to walk from one end of the store to the other to 

make change and complete the transaction. 
The office is in the rear, inclosed in a railing 48 


inches high, which affords some privacy and has every 
convenience built in. 

The fixtures in the store are finished in mahogany, 
with an ivory ceiling, and the art glass background 
window gives the store a very pleasing and cheerful 
appearance from the inside. The front is new and 
modern. The four-inch square green tiling at the 
entrance is run out 4) feet into the sidewalk, which 
attracts the passer-by’s attention to the window. 
The woodwork and display fixtures are finished in old 
ivory. 

On the right of the entrance in front, we have a 
ladies’ spinet desk, with blank checks, writing paper 
and postal cards, and a telephone for the convenience 
of customers, as well as several small reception chairs. 

Business has shown a very material increase over 
the same period last ygar. 





Czechoslovakia Needs Leather 


Washington, D. C., May 18—Wallace J. Young, 
U. S. Consul at Prague, reports on the shoe market 
in Czechoslovakia as follows: ‘‘The finer leather for 
shoes, such as colored kids, patent and box calf, are 
completely out of the market. The Czechoslovakian 
trade feels that either the greatly advanced prices 
demanded by German manufacturers must be paid— 
which would make shoes made of such leather exorbi- 
tant in price—or the factories must discontinue mak- 
ing the finer shoes. One Prague firm has, however, 
contracted with a German firm for such leathers at 
high prices.”’ 
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Jingles Sell Shoes for Kenney of Wilkes-Barre 


Poetry May Not Be Considered Good Advertising by the “High 
Brows,’’ but It “Brings Home the Bacon’’ 


tising medium has sometimes been a dis- 
puted question. Skeptics generally argue 
this way: 

“Yes, jingles are all very well in their way; people 
like to read them, no doubt, but do they sell the 
goods?” 

On this point, “Kenney, the Shoe Man,” of Wilkes- 
Barre, Pa., is clear. He doesn’t believe that jingles 
sell shoes; he knows it. He knows it because of 
tests that have extended back over fifteen years. 
All that time he has been writing advertising jingles 
for his own business and has had abundant oppor- 
tunity to view the results. Altogether, he estimates 
that he has written over twenty-five hundred pieces 
of verse. Two specimens a week appear over his 
name in the two Wilkes-Barre papers. 


\ ’ 7 HETHER or not the jingle is a good adver- 


Jingles Establish Prestige 

Mr. Kenney writes jingles, in the first place, be- 
cause he likes to; in the second place, because he has 
found they sell goods. 

Mr. Kenney’s verses are known all over the Wyo- 
ming Valley. They enable him to sell shoes not only 
in Wilkes-Barre, his home town, but throughout the 
suburbs which cluster closely around. Jingles have 
advertised his name and business and established a 
prestige for his store that brings in customers from a 
radius of several miles. 


Writes About Timely Topics 


One of the reasons for his success in jingles lies 
in the fact that he always chooses his subject from 
one of the topics that he knows the people are talk- 
ing about. He watches the news of the day and 
utilizes it in verse form. His lines are rich in local 
names and abound in local cffor. People are bound 
to read his stuff because they want to hear what 
Kenney says about the mayor, about the local coun- 
cilmen, about the municipal election, about Henry 
Ford or the Peace Treaty. Mr. Kenney doesn’t like 
jingles about shoes, and brings them in only incident- 
ally, generally as a sort of “cracker” at the end of 
his verses or in an appended paragraph. 


Poetry to Get Votes 
As an example of how Mr. Kenney works, let us 
see how he made use of elections in his home town. 
It happened that he, himself, was among the candi- 
dates for city council. On the morning of election 
day the two local newspapers appeared with the 
verses. 


Unfortunately, when election day passed it was 
found that Mr. Kenney’s name was among the miss- 
ing, but he wasted no time in grief or grouches. Here 
is the jingle: 

_ Still A-Smiling 
By JAMES H. KENNEY 
You'll find me still a-smiling 
No matter how it ends. 
The air is clarifying, 
Report my many friends. 
They say “The wind is changing 
And sentiment is strong”’ 
To mark an (X) for Kenney 
And push the word along. 


You'll find me still a-smiling, 
Let the vote go as it may. 
The people should be victors 
O’er the powers that rule today. 
They’re tired of bluff and bluster 
And they’re tired of men who shirk. 
It’s the men behind the ballot 
Who are out to do the work. 

“Vote for James H. Kenney for City Council. 
Filed on both tickets. I thank you. (Kenney, the 
Shoe Man.)” 

He was asked if his jingles didn’t sometimes offend 
somebody. 

“Sure,” he answered; ‘‘but it doesn’t seem to hurt 
my business any.” 

He was formerly a cigar dealer, and used jingles 
to such good effect that he made his ‘“7-for-25” 
brand famous all over his section. About ten years 
ago he went into the shoe business, and what he has 
done for cigars he was equally successful in doing 


for shoes. 
(Copyright 1920—Reprinted by permission of Printers’ Ink Monthly.) 





THE VALUE OF COLOR IN MAKING SALES 
(Concluded from page 74) 
and he knows he is going to get his orders filled with 
exactly the same colors as he orders in shoes from the 
manufacturer, because there is a complete co-ordina- 
tion and dovetailing of this color system. 

In closing, I want to ask you to take home this 
message—to remember the value of color in your 
business. Remember that every single woman is a 
student of color. She may not know she is a student, 
but intuitively she knows color. One of the biggest 
talking arguments and selling arguments you have 
got is the subtle appeal to the woman through her 
sense of color. 
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Shoe Merchants Can Supply All Their Needs In 
Footwear by Buying from the Following Houses 


PEDIGO-WEBER SHOE CO. 
Fine Shoes for Women—*‘Pedigo Style” 


PETERS SHOE CO. 
Peters **Diamond Brand” Shoes 


BROWN SHOE CO. 
—— » White House and Buster Brown 
oes. 


BRAUER BROS. SHOE CO. 
Little Prince and Princess 
Children’s Shoes. 


DITTMAN SHOE CO. 
Milady and Nine O’Clock School Shoes. 


CENTRAL SHOE CO. 
Men’s, Women’s and Children’s Shoes. 


F. L. DOERR SHOE CO. 
Dependable Shoes for Women. 


FRIEDMAN-SHELBY SHOE CO. 
Atlantic, Pacific and Red Goose Shoes. 


JAMES CLARK LEATHER CO. 
Novelty Shoes, Hood Rubbers, “‘Kew- 
jie Twins,”’ Distributors of Mudge Old 
ies” Shoes. 


G. E. LIPPMAN SHOE Co. 
High Grade Shoes For Women. 


LEO GORDON SHOE CO. 


Fine Footwear for Women. 


JOHANSEN BROS. SHOE CO. 
Makers Women’s Shoes exclusively. 


JOHNSON, STEPHENS 
& SHINKLE SHOE Co. 
The Fashion Plate Shoes for Women. 


A. S. KREIDER CO. 
Makers of Best Shoes for Boys, Girls and 
the Babies. 


LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


McELROY-SLOAN SHOE CO. 
} meena Super-Tred and Billiken 


Diamond , Classic, Jewel, Weath- 


erbird. 


ROBERTS, JOHNSON & RAND SHOE CO. 
— jot, "Society and “Tess and Ted’’ 
oes. 


SAMUELS SHOE CO. 
Young Women’s, 
Infants’ Specialty S) 

TOBER-SAIFER SHOE CoO. 
Novelty Boots and Oxfords. 


WIZARD LIGHTFOOT APPLIANCE CO. 
Adjustable Foot Appliances. 


DAVID P. WOHL SHOE Co. 
Novelty Shoes for Women, 


Girls’, Boys’ and 
hoes. 
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ORE than two score years of ear- 

nest, honest, sincere shoe build- 

ing lie at the foundation of the Johan- 

sen line, manufactured exclusively for 
women. 





Modern progressiveness, supported by 
these years of experience, assures to 
retailer customers merchandise*that 
is prepared at all times to stand upon . 
its merits in style, quality, workman- 
ship and distinctive personality. 
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Worlds Shoe Market. 











Women’s | Mm 

i) . Shoe Cd 
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Rilliken. 


‘NOVELTY 








STAMPED ON THE SOLE OF EVERY 


GENUINE Billiken. SHOE. 






EF L.Doerr Shoe Co. 
DEPENDABLE FOOTWEAR 
































Built always up to a standard, Johansen foot- 
wear for women maintains pre-eminence in its 
field, affording retailers competitive possibili- 
ties in style, price and value that can nowhere be 
surpassed, and rarely equalled. 







Equipped, as never before, by factory capacity 
increase and modern efficiency methods, as well 
as by earnest, intimate study of style and other 
requirements of the retail trade, Johansen shoes 
for women steadily maintain their already re- 
markable trade-building qualities. 


Jone nsen Bros. Shoe Co. 











Makers- Women's Shoes Exclusively. 
aint Lowis. 
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ST. LOUIS 


THE WORLD'S SHOE MARKET 
- A 


FOR 76 YEARS 


HOE Retailers of the ‘West and South have relied 
upon ,the personal service given each individual 
customer by the House of Dittmann. 























The 
Name 


Assures 
the 


Quality 
and 


The well-known Trade-Mark the 
that backs up a 76-year record Quality 
of shoe quality. Assures “Nine aig owl School 
To be found on joes 
ad the 
MIKADO SHOES FOR MEN é 
MILADY SHOES FOR Business Through the instrumentality 


. : of these excellent shoes large 
WOMEN and Other Popular American Flags are presented 


Brands SS to schools. 


The familiar Trade-Mark of 


For Boys and Girls 














J 








JUST ISSUED : 
“LAST CALL FOR LOW SHOES” 
Gladly sent to responsible merchants in the South and West 
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Theo Ties | 


The Ideal Summer Shoe 


We have them in every wanted color and white 
in kid and satin. Ready to ship. 


STYLE No. 806. 


White Ankle Tie, made in our New York De'Luxe factory. A beau- 
tiful shoe. Bench made—hand turned sole; select leather through- 
out. Beautiful 18-8 full Louis Covered Heel. Plate. 

Carried in stock. AAA to_C. 


$11.00 


STYLE No. 808. 
Black Satin Theo Tie. A quality shoe from every viewpoint. Made 


in our New York factory, of the finest grade Black Satin obtainable 
Fine hand turned—extremely stylish. Beautiful 18-8 full Louis 


Covered Heel. Plate. 
Carried in stock, AAA to C. 


$9.00 


LEO GORDON 
SHOE CO. 


ST. LOUIS 
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Look! Look! The Styles 








3570—Levours White Glazed Cleo Kid “Theo” 
Tie, 18-8 full breasted wood covered heel, imi- 
tation turn sole. A very good number, AA, A, 
Daad C widthe, 356 toG. ....cscccscecs $7.25 


1410—Exactly same style as above in Levours 
Black Cleo Kid. This number carries an 18-8 
leather Louis heel. B, C and D widths, 3 to 

$5.25 





3951— White Sea Island Duck One-Eyelet Tie, 
18-8 full breasted wood covered heel, turn sole. 
The shoe for warm weather. A, B, C and 
tr Oi sccnguenceaceeunedes 


Profits. 





3950—White Sea Island Duck Theo Tie, 18-8 
full breasted wood oe heel, turn sole. 
A very good number, A, B, C and D widths, 
0 ee eee eee. $4.50 


2991—Exactly same style as above in high 
grade Black Cab, oe leather Louis heel. C ood 
PP We, Be We 6 nos ensns caececinas $4. 





1867—Levours Glazed White Cleo Kid French 
Tie, 18-8 full breasted wood covered heel, very 
flexible sole, made over a new 34-inch vamp. 
This shoe will - on sight. AA, A, B and C 
ON idosdncsbcsndaccesaced $7.25 


1870— Exactly same style as above in 
extra fine Black Kid. This shoe carries an 
18-8 leather ~~ heel; also a winner for this 
season. AA, A, B and C widths, 2% to7.$6.25 


We Have Them On the Floor for Immediate 
Here Are Numbers That Will Add 





1308—White Poplin Five-Eyelet Oxford, 16-8 
wood covered half Louis heel, turn sole. Excel- 
lent value. C and D widths, 2% to 8.....$2.40 


1309—Exactly same style as above, only 13-8 
military heel. C and D widths, 244 to 8. .$2.40 





3571—Levours Glazed White Cleo Kid ““Theo” 
Tie, 14-8 wood covered military heel, with two 
lifts of leather and aluminum plate, flexible 
sole. This number is in big demand today. 
AA, A, B, C and D widths, 244 to7...... $6. 


$en0—Hanety 9 same style as above i in Levours 
Black Cleo This carries a 14-8 losses 
military heel. B, Cand D widths, 24% to8.$5.25 


We Have Several Styles in Low and High Heel Lace Oxfords at 


Tober-Saifer Shoe Co. 


Novelty Footwear in Stock 


1312 Washington Ave., St. Louis, Mo. 


————— ee 
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In Big Demand Today gm 




















SHOE, 





Delivery at Prices That Will Yield You Good] 
“Pep’’ to Your June Sales— Order Today 


Sf A 





1866—Levours Black Cleo Kid French Tie, 
19-8 leather Louis heel, plate, imitation turn 


sole, made over new 34- inch vamp. The big- 3655—Black Novilla Kid veoe® Tie, made on 
at cotting number you can put in your store. the new short vamp last, 18-8 full breasted 2778—Velour Seamless Pump; made over a 
, B, Cand D widths, 24% to8...... $6.00 wood covered heel, plate. Very flexible sole. new last; carries a 13-8 military heel, flexible 
AA, A, B, C and D widths, 24 to8..... $6.75 sole. B, C and D widths, 2% to8....... $4.50 
1865—Exactly same style - above, in Brown 
Levours Cleo Kid, AA, > and D widths. 
GG a ockeeuSaanasewsscs be b0dsa Gu $6.25 





2585—Extra fine Black Kid ““Theo” Tie, 19-8 


2976—Brown Kid Walking Oxford, 13-8 mili- full breasted wood covered heel. Silk French 

tary heel, imitation welt one invisible eyelets. bound, very flexible sole. The big hit of the 2771—Black Glazed Kid Lace Oxford, pressed 

A real gvalue, a big seller. B, C and D widths, season. AA, A, B and C widths, 244 to 8.$7.75 tip, invisible eyelets, 14-8 new military heel, 

I Ore eer $4.85 estonst welt sole. AA, A, B and C widths, 
2555—Exactly same style as above in Black PG co4 cont 60a dRmedenkante asa $5.85 

2968—Exactly same Style as above in fine ~~ Calf. AA, A, B and C widths, 24. go 

Black Kid, B, C and D widths, 234 toS. GOGH §«.- «© Bcetcdccccicccccccciccscccecccvcssues 2770—Same in 18-8 leather Louis heel.. . .$5.75 


Most Interesting Prices—We’ll Send Samples Upon Request 


Tober-Saifer Shoe Co. 


Novelty Footwear in Stock 


1312 Washington A’'ve., St. Louis, Mo. 


7 GRE eeencnttnentetnnenee rir: ANT So CL ee 





[ A 9 a 2 a 8 A EF 6 fe fe ~— 9 <a 





















84 BOOT AND SHOE RECORDER 




















RETAILERS 


Your eyes do not deceive you! 
The cut below is a picture of our 


#100 Silk Lace. 











IN STOCK FOR IMMEDIATE DELIVERY 





You know there are no silk laces to be had now. 
We have any quantity on hand in Black-Brown-White. 


At the exceptional price of 


$19.00 per Gross — — — 27 Inch. 
13.00 per Gross — — — _ 18 Inch. 


The OFFER-ROBLES COMPANY 
SHOE STORE SUPPLIES 


SPECIALIZING IN FINE SHOE LACES 
SHOE-FINDINGS OF EVERY DESCRIPTION 


BENOIST BUILDING 
N.E. Cor. Ninth and Pine Streets St. Louis, Mo. 








THEO STRAPS for THEO TIES 


Make Theo Ties Out of Your Plain Pumps 
SHOE LACES 








Mercerized and Silk 
LINCOLN STORE SUPPLIES COMPANY 
1508 Washington Ave., St. Louis, Mo. 
THE HOUSE OF SERVICE TO YOU 




















FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written to in 
his own language. Make if easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 


_ pamphlets, etc. 


Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 

















May 22, 1920 
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Our Calfskins, Veal Sides and Sides 
In Most Every Known Finish 


FIND THEIR PLACE IN EVERY LINE 





The Demand for Popular-Priced 
Shoes Can Be Met Successfully With 


—= WAUKEGAN —; 


Sides in the Desirable Shades, 
Smooth and Boarded. 











Our Brands 


~ Lozant — Waukegan — Kenwood — Elkwood 
Waukegan Grain — Wilmette 
Splits in Various Finishes 


THE GRIESS PFLEGER 
TANNING CO. 


TANNERIES = cnHicaco—WAuKEGAN, ILL. 


CINCINNATI, 810 SYCAMORE ST. BOSTON, 179-193 SOUTH ST. 
CHICAGO, NO. BRANCH, HALSTED ST. NEW YORK, 178 WILLIAM ST. 


CABLE ADDRESS: GRIESS 
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READY FOR DELIVERY NOW! 


First Come First Served As Long As They Last 


TMM 


i 
Py) 





Bal Oxford 
Stock No. Sa Stock No. 
B067 ——— B069 


PRICE =|=|=4 | PRICE 


96> | i : ~ | $5.85 


Sizes and widths Sizes and widths 


B—6toll 2 | Brown, BurorOxted, | a AandB—6to II 
CandD—5tol! | 15, tron Heavy Single ens Cand D—5toll 


SE NTUROUTIOS 


| 


~) 


Sole, Stitched around 
Heel, Natural Wax Finished Sole, 
Solid Leather Heel. 














This same style was advertised March 13th and the sales have been such that we have never since been able to catch up 
with the demand until this week. We are sorry that we had to disappoint many of our friends who were anxious to obtain 
some of these goods and we want to take this opportunity to announce to any dealers who were unsuccessful in getting a 
quantity of these goods before, that we can now supply them upon receipt of order. When our present supply is gone, 
however, we will be unable to deliver a further supply at the same prices. We urge you to anticipate your needs, and point 
out that it is the universal opinion among retailers that the Brogue in both Bals and Oxfords will be among the big sellers 


for Fall. , 
Compare, These Prices With Prices on Brogues Advertised Elsewhere in This Magazine 


MM Mk 








F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


18 South Wells St. Manchester Havana 
Chicago, Ill. New Hampshire Cuba 





Mi : Ch eT = MN — TT 


Order from nearest point Zio <Q Latest Catalogue sent on request 
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COLORED CALF AND SIDE 
LEATHERS 


have attained a position 
of world renown and are 
found in the high grade 
footwear of discriminat- 
ing people of all nations. 


For Quality 




















THE HVME VF THE 


LUXVK LINE 














Tannery and General Offices 


THE OHIO LEATHER 
COMPANY 
GIRARD - OHIO 


Boston : 33 South Street 
The Ohio Leather Corporation 


Philadelphia, 325 Arch St. 
The Ohio Leather Company 


New York, 29 Spruce St. 
Oscar Scherer & Brother 


Milwaukee, 258 4th Si. 
A. R. Mueller Company 


St. Louis, 1602 Locust Street 
Arthur S. Patton Leather Co. 
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WELTS and TURN 


For Boys and Girls and Little Tots 


“Made Stronger to Wear Longer” 


| 
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“Mery Pair is Gull of Wear” 











‘“‘Kinder-Garten” shoes are honestly constructed from the very choicest materials that can 


be secured for making good, dependable shoes. ; wre 
For this reason and also because of their special construction they will withstand more wear in 


good weather, and rainy, bad weather than any other children’s shoes. 
“Kinder-Garten” Welts are made with Two Soles. The Second Sole has just as good wearing 


qualities as the first—a new and perfect second sole remains after the first is worn out. When 
both these soles are gone “‘ Kinder-garten” Welts Are the Easiest Shoes to Repair, or Resole, That Are 


Made.” Catalogue, or salesman, upon request. . 


“EVERY PAIR IS FULL OF WEAR’”’ 


ie this illustration ‘‘The ‘ Kinder-Garten’ Kids’’ beg to call to your attention the fact that 


Kinder - Garten Welts & Turns 


Kinder-Garten Welts and Turns 
“Every Pair Full of Wear” 


MITH- 


SHOE C 


ALLACE 


oO. CHICAGO 


STASLISHER 18646 


“Smooth Inside—Strong Outside’’ 












































BROWN’S 


Dependable 
CALFSKINS 


oe P peongeders y a traveling shoe salesman to 
onda order. Like nt te > BROWN’ . 

QUALITY “CALFSKIN has made many a — 

manent customer for the shoe merchan 


KOKO 3 OTTER 12 RICH TAN Il ase OOZE 
For the Export Trade, No. 15, Plain or Boarded 
1920 Shades Gladly Sent Upon Request 
C. D. BROWN & CO.,, Inc. 


EXECUTIVE OFFICE AND FACTORY 


ROCHESTER, N.X 


BOSTON, por os 


“Everything New That’s Good” 


The Howard §& Foster 
line of men’s and women’s 


welts 1s ready for Fall. 


Howard & Foster Company 
Brockton, Mass. : 
Boston Of fice, 183 Essex Street 
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We Can Make Immediate Delivery 
on the Handsome Style Shown Above 


Can be had in fine kid or patent 
leather, with heavy tur soles. Shoe- 
making and fitting quality leave nothing 


to be desired. 


Number 897—Fine patent chrome Theo tie, 18-8 
full Louis celluloid heel. Widths AA, A, B, C, D. 


Price $4.75 


Number 895—Fine black kid Theo tie; 18-8 full 
Louis wood heel. Widths AA, A, B, C, D. 


Price $5.25 
TERMS: 30 DAYS NET 


NEWTON SHOE COMPANY 


HAVERHILL, MASS. 











SO OOOOOODO 





BOOT AND SHOE RECORDER ‘May 22, 1920 


is 1 


oF ee ; re 


ind 
I 


Will not rub off! 


Ags WHITE—as the name implies—is a 
white that clings—-DOES NOT RUB OFF. 
It cleans as well as whitens. Is easily and quickly 
applied. Dries quickly and evenly—giving a finish 
of beautiful velvety whiteness. It helps preserve 
shoes. Equally good for Buck, Nubuck, Suede, 
Canvas, and all white duck fabrics. Once tried 
Kling White will sell itself. The attractive package 
lends itself advantageously to display purposes. 


Early stocking-up is advised. 


UNITED SHOE MACHINERY 
CORP. : : BOSTON, MASS. 


BRANCHES 
Johnson City. N. Y. 
Lynn 
icago arlboro 
Cincinnati Milwaukee 
Haverbill New York 
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A Ten Strike! 
Ready to Ship 


Our ability to supply you 
B3550—Selct Black Kid, Coe Strap a now with this new model 
Bien Ate” a7 Sis added proof that we are 


B3551—Same. Select Brown Kid $6.75 


B3552—Same. White Caberetta. $6.75 
. the style leaders of the 
country. 


The great demand for this num- 
ber is rapidly exhausting our stock. 
Immediate action is necessary to 
assure you prompt delivery. 


Two Other Winners 


Send in your order now. 





























B3120—Havana Brown Kid. Amherst 
One Eyelet Southern Tie. Welt. 14-8 
Military Heel. Cincinnati Made 

a ere! ies a $8.25 
B3121—Same. Select Black Kid. $8.00 





8B3112—Select Black Kid Lace Oxford. 
Imit. Tip. Welt. 14-8 Military Heel. 
Cincinnati Made. AAA to C. ... .$7.75 
B3301—Same. Black Glazed Kid. 
Breckton Made. AAtoD...... $6.40 
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The Regal Vassar 





MASS. 


Dayal 
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268 Summer Street 


The Regal Shoe Company 
BOSTON, 


“Vassar” 


Price $5.75 


Code Word 
reputation with Regal’s world-wide prestige insures customer- 


Link your store up with Regal National Advertising. Your local 
satisfaction. Write for the Regal Agency Plan. 














Russia Side Oxford with 








wing tip; perforated vamp and 
eyelet row; invisible eyelets. This 
nobby, well-made Oxford is one of 
our most popular women’s shoes— 
quality and conservative price. 


perhaps because of its unusual 
Stock No. 
8045 


red rubber sole and heel; imitation 


Cordo 
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Ex- 





Code Word 
‘Treadway 


Price $8.35 
Chicago, III. 


1512 Republic Bldg. 








“Trio” a flexible, 
Sales Rooms 
209 South State St., 


invisible eyelets. 


A comfortable brown kid Oxford 
with 12 square sole and Wingfoot 


rubber heel; 
pert Regal workmanship through- 


out makes the 
well-fitting shoe. 
Stock No. 
448] 
They are now on the 





Sales Rooms 
1369 Broadway, 
SSS 


New York City 
(at 37th St.) 





A 


SX = EE 


The Regal Salesmen are all experienced shoe men—helpful part- 


ners in solving retail shoe store problems. 
road, and will be glad to call upon you. 




















Vj \\ 4 
a 


The Regal ‘Trio 


Sales Rooms 
Cor. Fourth & Market Sts., 
910-912 Pacific Bldg. 


San Francisco, Cal. 
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Style 199 


Sterling Colt 
Dance Oxford 
In Stock AA-D 


Price $6.50 



























































For over seven years this dance oxford has had continued sale in the best stores of the country. Our stock is com- 
plete. Prepare yourself for the social demand of May and June. Also inGun Metal No. 200. Order at once 


from KNOX SHOE COMPANY, Milford, Mass. 


“x 





“HUBTIP” “A.ovin tre SHOE LACES 


{ THERE « ws nt 


metal in the “HUBTIP” 
vain always a per ent black 
3 eda of fast color braid, will wear twice 
ee a a : : 


APPEAL TO THE CUSTOMER WHO NEEDS SHOE LACES 
THAT NEVER LOSE THEIR TIPS 
THAT NEVER FRAY OUT 


HUBTIPS BEING MADE OF BEST BRAID WILL 
OUTWEAR SEVERAL PAIRS OF THE ORDINARY 


Women’s or Men’s Men’s Women’s or Men’s 
27 in. per gro. Strings J 36 in. per gro. aye. . 45 in. per gro. Strings.... .$3.85 
30 . & 40 ‘ oa er one gee 
Men’s S' in. per gro. Strings... . 4.80 - D ASSORTMENT CABINET 
- + 5.25 18 pair 36 in 
36 pair r 363 in ae or 
F p ane CABINET Dy a Y 18 * ~ 
48 pair 36 in.. ie $4 ° 18 45 
” oc A ASSORTMENT CABINET 
E ASSORTMENT. CABINET 36 pair 36 in ORDER A TRIAL CABINET 


36 36 i with 
3e Pat ag in a mee COUNTER DISPLAY EASEL 


FRANK W. WHITCHER CO.--Mfrs.--Boston and Chicago, U.S. A. 











Rees edbhattiWasea SS 4S FAS FFF 








SOCULEULESUGEUGOUCUSUCOUEOEOOEUOOUCEGOSEOGHOGECUDECOSEOHOOULOGHSONOGEOOOREGESOSEOUUOSSODNOQEOOEEOOREOENOSEOONENOF:, 








May 22, 1920 BOOT AND SHOE RECORDER 


OMEN’S 
ONDER 
ELTS 


Tre CREOLE TIE 
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3% Inch Vamp 
‘Cut Out Quarter 
Leather Louis 
or 
Military Heel 


A, 4to 7, B, 4 to 7, 
C, 2%to 8, D,2%to8 





Dull Kid 
Lunar Kid 
EARLY White Levor Kid DELIVERY 
Black Ooze 
Russia Calf 


CASE LOTS ONLY 


Correspondence’ Invited 


—CUSHING SHOE COMPANY— 


48 Oxford St. Lynn, Mass. 

















<Arwsoa 
<Arnwisonm 
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Why don’t you do business 
with a half-dozen banks? 
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Why you don’t do business with 
a half-dozen banks 


. it because you have found it’s to your best interests 
to confine your banking to one institution—to become 

well known to and well liked by one certain group of 
financial men? 


If it is the right thing to do in getting money, isn’t it likely 
that it must be the right thing to do in buying shoes? 


Why string your purchases out among a half-dozen or more 
manufacturers on different days and in different weeks? Why 
run the risk of forgetting what particular shoe you bought 
from this or that manufacturer? Why run the risk of season- 
end losses because of too-near duplication of styles? 


Isn’t it also much better to get the whole-hearted support, 
co-operation and good will of one manufacturer—who is 
vitally interested in the success you achieve with his line— 
than the indifferent interest taken in you by a half-dozen or 
more manufacturers who merely got an order for shoes? 


Would you like to have the names and a biographical sketch 
of some of the notable successes in the shoe business who 
have attained leadership because they believed that the 
principle of concentration and intensification was and is 
just as applicable to shoe merchandising as it is to shoe store 
financing? 


‘“How they did it” is yours for the asking. Feel perfectly free 
towriteorwireus. Youshall not be obligated in any manner. 


The Krohn-Fechheimer Co. 


819 Dandridge Street - - Cincinnati, Ohio 
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FIRST 
NATIONAL BANK OF BOSTON 

















Collateral Service 


Most banking institutions are safe as depositories for your funds. You call 
upon your bank, however, for extended service in other directions, and the 
institution which can offer you the most valuable collateral service is the 
institution with which it is to your advantage to do business. We extend 
to you the largest facilities in all lines of banking and trade, foreign and do- 
mestic. Consult our various departments. 


Capital, Surplus and Undivided 
Profit - - $37,000,000 





Whitremore's 


. Polishes Embrace Everything Needed 
| For Preserving Shoe Beauty 








All the name im- 
plies. Right at 
the top in qual- 
ity and quantity 
at a popular 


price. 


A cleaner and 
polisher in one 
preparation. 
Great seller in 
thiofusands of 


stores. 


Never Fails to Please the Purchaser 


WHITTEMORE BROS., 


LARGEST PRODUCERS OF SHOE POLISH IN THE WORLD 


BOSTON 














CORP. 
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Warm Weather Is Just Over the Hill, and 
When It omnes, Beng What a Scramble for 


White Turn Oxfords 
































White Eve Cloth Oxfords White Eve Cloth Pumps 
1595—Wos. Eve Cloth Pump, Turn, Full 
1597—Wos. Eve Cloth Oxford, Tum, Full Louis Heel. A, B and C Wide. ‘Price. .$3.00 
Louis Heel. A, B and C Wide. Price $3.25 1591—Same thing in Canvas. A,B, CandD 
1593—Same thing in Canvas, Louis Heel. Wide. Price MEE Vee. ee $2.75 
B, C and D Wide. Price............ $3.00 1594—Wos. Eve Cloth Pump, Turn, 14-8 
1596—Same thing in Eve Cloth, 14-8 Heel. Covered thet, S.- ee ane 
Rit rs BE $2.75 1590—Same thing in Canvas. B, C and D 
Wee. Fee... . 2... $2.50 
Case Special—For Delivery May 15th Case 
(36 Pairs) Women’s White Canvas Theo Ties (36 Pairs) 
— I 1580—Wos. Canvas Theo Tie, Turn, 1-2 Louis Heel, White Suede, Por 
wey Quarter Lined. B, C and D Wide. Price.................0.... $2.75 y 














PLAY SHOES AT UNUSUALLY LOW PRICES 


NO. 17—Infants’, 5-8, 6-8. .$1,20 
NO. 16—Children’s, 814-11. 1.30 


NO. 15—Misses’,1114-2.... 1.40 
72 Pairs to Case 


Mothers. will buy several 
pairs at the prices you can 
sell these at. 














All the above lots are priced at much less than they could be made 
for today. They are typical instances of what you may expect from 


“THE HOUSE THAT UNDERSELLS” 


Samuel Cohen 


‘““The House That Undersells’’ 
72 Lincoln Street | Boston, Mass. 
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» Theo Tie! 
Certainly! 
Wemakit! 


Wire Your Order—At Once Delivery! 


605—Black Ooze Calf . .... . . . $10.00 
606—Brown Ooze Calf. . . . . . . . 10.00 
604—Chrome Patent Leather .... . 7.50 
506—Black Glaze Kid. . ...... 8.00 


Widths AA to C—High Grade—Turn Soles 
Full Louis Heels 









Atlantic Shoe & Slipper Corp. 


_133 Essex Street Boston, Mass. 








For “At Once” and Fall, 1920 


MAHOGANY SANDALS AND OXFORDS 
McKAY AND STITCHDOWN BOOTS 











PRICE LIST? 











HAGERSTOWN SHOE & 
LEGGING COMPANY 


HAGERSTOWN, MARYLAND 
U.S. A. &AaR4 
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IN STOCK 


Style No. X686— Black 


$7.00 























Williams, Clark & Co. 


Lynn 





“ the warrant of value 
that makes you sure” 











A FRANCE shoes at- 

tract and hold custom 

iad” aarti because they have the sales- 
making qualities. 


Resolve to sell La France 
shoes this Fall because you 
can repeat next Spring. 


It is not too late. 














the Lucky 






Nath’] Adams 
Martin J. Bolger 
Jas. C. Hall 
Frank B. Newhall 
Frank Reese 

W. A. Seavey 
Frank J. Slagle 











Ss a 
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HE GREAT LESSONS we 


have learned during more than 
65 years of building upper leather 
enable us to reach a new degree of 
perfection in smoothness of grain, 
uniform color, each side worked 
out so as to give the utmost in cut- 
ting and a mellowness that assures 
a shoe of comfort— 












REG. U.S. PAT. OFF 


that is our 


Hiawatha Enabling you to give 


a new interpreta- 
e tion to the fine art 
] es of footwear 
making at 
moderate 
Color prices. 
No. 


(Smooth Mahogany) 


Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


Established 1854 


— BRANCHES — 
Cincinnati Milwaukee St. Louis 
Chicago San Francisco Montreal 
Northampton, Eng. 


































ae 
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GLOVE GRIP. SHOES 


“ITS THAT SPECIAL GLOVE GRIP ARCH FEATURE 
WHICH GIVES THAT WONDERFUL FIT” 


One of the strong selling points of the Glove Grip Line is that it is made 
in all Styles from the extremes demanded by the younger man whose chief 
consideration is the following of fashion’s latest whim, to the older, more 
conservative man who demands comfort with that fine custom appearance 


so much desired. 


No. 454 


Made of Gallun’s No. 4 Calf. 
A beautiful shade of brown on 
our Speed Model with 
O’Sullivan Rubber Heels. 


IN STOCK 


AA and A, 7to ll. B, 6to 11. 
C and D, 5to 11. 


$10.25 





Order NOW. We can ship at once. 


M. N. ARNOLD SHOE CoO. 


NORTH ABINGTON, MASS. BOSTON OFFICE, 10 HIGH ST. 
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STOCK No. 309 
Gottschalk White Calf Theo Tie best quality Silk 
Grosgrain Ribbon. 2! inch Full Louis Wood 
Covered Heel. 


Ready to Ship. Price $8.75. 


STOCK No. 335 


White Sea Island Eclipse Tie. Finest 
Quality Silk Grosgrain Ribbon Bow. 
Vaughn’s White Ivory Sole, 14% inch Baby 
Half Louis Heel. 


Ready to Ship. Price $5.00. 


NATHAN D. DODGE SHOE CO. 


NEWBURYPORT, tet MASSACHUSETTS 
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Two Beauties 
in White 


No. 208 
TAILORED OXFORD 
of White Nile Cloth; whole 


quarter; welt; with white ~ 
welting; imitation corded 

tip; 1 1-2 inch military 

heel; 92 last. 

AAA—5 to 744; AA—4)% to 8; 

A—4 to 8; B, C and D—2%-8. 

| EE 

No. 209 


AVALON TIE 
HOLTERSHOES of White Nile Cloth; three 


FOR WOMEN and one half inch vamp, 
light welt; with white welt- 


. ing; 1-2 Louis covered 

Ready to wood heel with plate. 
° Pes AAA—5 to 8; AA—4% to 8; A 
Ship Now —4 to 8; 8; B, Car and | D=3}g to 8. 


Price . 


You Won’t Be Sorry 
If You Order a Line of Sizes 
They are Quick Sellers 


THE HOLTERS COMPANY 


CINCINNATI, O. 


BRANCH OFFICES: 


NEW YORK: Marbridge Building CHICAGO: Room 304, Lees Building 
LOS ANGELES: Room 400, Lankershim Building MINNEAPOLIS: 616 First Avenue 
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The 
“BARRYMORE” 


A NIFTY LAST FOR WOMEN 


Get it into your stock without delay. 
Here’s the season’s big seller in 
women’s shoes. It has the quality of 
getting the business, a merit common 


Stock No. 832 to Keith’s Konqueror shoes for men. 
AA-D 2to8 


Cordo Calf, Full Brogue Pattern. 
[Price $8.50 


Send for Summer stock style catalogue 


The PRESTON B. KEITH SHOE COMPANY 
BROCKTON (Campello Station), MASS. 
New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 





IN STOCK 


Ladies’ Boudoirs and House Slippers 
Goods Shipped Same Day Order Received 


X% heel 
$2.25 
P 13/8 heel 
mock “2 Send us your orders and increase $2.35 
Tans 1.75 your sales. Satisfaction Guaranteed. also 3 strap at $2.50 


Orders on strap slippers can be filled for 1, 2 or 3 strap, high or low heel. 
Less 2% 10 Days, Net 30 


Consolidated Slipper Company 
Haverhill, Mass. 























White Linen Welt 
Oxford 





IN STOCK 


An Attractive Ford 
Style at $5.00 


..B 448 
....White Ivory Sole 
....14-8 Military Heel 





iP! 
& a) , 


Rw i .... Imitation Tip 
..205 Last 





Sizes and Widths In Stock 

















NEW roan 
127 °D UANE/ ST. wr, 

H.TAL OT & JACK wie w / 
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HY do STEADFAST 
Shoes sell in greater vol- 
ume—season by season? 


The natural answer is, more 
people are constantly finding 
out how good they are. 


Priced lower than you’d ex- 
pect for shoes of such high 
grade. 


| we SMITH-BRISCOE SHOE CO. Inc 
| Viking Cal Makers of Good Shoes for Men? 


on our Pri- 


L ority Last. LYNCHBURG, , - VIRGINIA He 
a The ail ‘nt 


ae § 
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RUSSELL’S “NEVER-LEAK’’ 


The Boot that Hits the True Sports- 
man and Outdoor-Man Just Right 


IGHT-WEIGHT, comfortable and as water repellent as 
L leather can be made. Suited for every kind of going, they 
give the limit of service and satisfaction. 


Made from chrome-tanned leathers, water-proofed in tanning. 
Skillfully made throughout and 


THE “NEVER-RIP’’? SEAMS 


are warranted not to break or open 


Sell ? FAsk the Sportsman or Outdoor fellow who owns a pair—their con- 
fidence is earned by the actual service the boots render in the ‘“‘going.”’ 


Catalog and merchants’ price list yours for the asking. 


W. C. RUSSELL MOCCASIN CO. 


BERLIN s: 3 3: WISCONSIN 
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ATTENTION 


Convert Your Pumps Into 


THEO TIES 


And Add Profit to Your Stock 





From Pump to Theo Tie At Once 


Every merchant can recognize the sales value of this latest inovation 


INSTEP STRAP 
Convert Your Pumps Into Theo Ties 


Attach this strap to any pump with extra profit 


+ STR 
65° PER PAIR 


IN PAIR LOTS AT 
ALL GOODS - ORDER 


C. 0. D. 6(). ver Pair QUICK 





The Keystone Leather Company 


7 HAZLE STREET 
WILKES - BARRE, PA. 





pond 
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COLORED 





Color 18 
Medium Brown 


REG USA 





SIDE LEATHERS 


Color 14 
Dark Brown 





“Good Colored Shoes at Medium Prices” 


HIS is the call of the 


Reg. U.S. A. 


ideally adapted for such shoes—as it has 


— an appearance like calf | 
— even better wear and service 
— and is moderately priced 


Our 


hour. 


“SNUFT” SIDE LEATHER is 


See These 
Leathers 

in Medium 
Priced Shoes 
and Try Some 


C. D. Kepner Leather Company 


137-139 South Street, Boston, Mass. 
223 W. Lake Street, Chicago, IIl. 
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163-169 Livingston St. 


ARE YOU ACQUAINTED 


WITH THIS LINE 














It Shows At Right Prices 


The most exclusive designs 
and the best materials 


FELT SLIPPERS 


We Invite Correspondence 
MAID-RITE FELT SLIPPER CO. 


(ROSE MILL PRODUCTS) 
- Brooklyn, N. Y. 














NOW READY! 
1920 DIRECTORY 


OF 


Shoe Manufacturers 


Covering all the improved features of previous 
editions, thoroughly and:carefully revised to 
date. Over 200 new firms and reorganiza- 
tions, changes in addresses, changes in lines of 
production, etc. Remember this is the only 
Directory giving complete description of 
product, output in plain figures, and contain- 
ing the names of actual manufacturers—no 
jobbers included. 


Price $2.00 Postpaid 


Shoe Trades Publishing Co. 
683 ATLANTIC AVE. e BOSTON 
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ACE SHOES 


Ora Sty lish ANA 


erma aie fit eg 


HE perpetual popularity of Lace Shoes is a 
tribute to their fashionable fit. They silhou- 
ette the ankle and dress the foot. 


And when fitted with Diamond Brand Fast Color 
Eyelets, they are by far the most serviceable shoes. 


The Eyelets are always fresh and untarnished. 
Their edges clean-cut; their color in harmony with 
the leather. And their life longer than that of 
the shoe. 


Specify DIAMOND BRAND Eyelets when you order. 
The DIAMOND trade-mark on each pas means 
“ None better made” 


United Fast Color Eyelet Company 
Boston, Mass. 
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Soft Shoes = Tender Feet 


TWO OXFORDS 
IN BLACK KID 


Ready 


No. 6954 f or No. 7821 
oO. 


Kid Oxford on No. 68 hast, Bho 

dium Toe, Kid Tip, 1}4-inch Heel, Paris Kid Blucher Oxford on No. 

Flexible Welt. A T ONCE 316 Last, Medium Narrow Toe, 
Plain Box Toe, Turn Sole, 1%-inch 


Price $7.35 ; Delivery Heel. 


In Stock, AA to E Price $7.00 


In Stock, AA to E 


J. J. GROVER’S SONS CO. 


LYNN, MASSACHUSETTS 


Boston New York ‘ 
183 Essex St., Room 707 Marbridge Bldg., Room 425 
Broadway and 34th St. 
































ecusmusst BOYS’ SHOES IN-STOCK ae 


SOLID — GOOD LOOKING 
— WELL FiTTING LINE «te 
OF BOYS’ SHOES — evERY PAu” 


100— Bo Wot Brown Calf Bal, White]Fibre Slip, 

ingfoot Rubber Heel, West Point Toe, 
Boost LAST 255 m= 8 Bal, West P. Toe, 1-6 4.00 

i ’ —Boys Brown est Point Toe, 1-6..... 
(Little Men’s) 257—Boys’ Brown Bal, Plaza Toe, 1-6......... 4.00 
259—Boys’ Tan Bal, English Toe, 1-6.. ———— 
269—Boys’ Gun Bal, West Point Toe, 1-6...... : 3.75 
271—Boys’ Gun Bal, Plaza Toe, 1-6........... 3.75 
275—Boys’ Gun Bal, EnglishJToe, 1-6.. <a. a 


YORK LAST 
(Boys’) 

















35 4—L. M. Brown Bal, Newton Toe, 10-1314. . .$3.00 
374— L. M. Gun Bal, Newton Toe, 10-13}4...... 3.00 
74— Boys’ Brown Bal, English Toe, 1-6 50 
75— L. M. Brown Bal, Essex Toe, 10-134..... 3.00 
27— Boys’ Brown Calf Oxford, Wingfoot Rubber 
Heel, West Point{Toe, 1-5 50 
28— Boys’ BrownfOx., West Point Toe, 1-544.. 4.00 
38— L. VtBrown )x., West Point Toe, 10-13% 3.50 











**“HONEST WEAR IN 


~~ _. MARSTON & BROOKS COMPANY 


Manufacturers 


HALLOWELL, MAINE 
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FOR 
MEN 


STOCK STYLE NO. 170 
Cordovan Brogan Oxford, Victory Last, A to D, 


5 to Il. 
Price $10.00 


5. Tieeenennsntttttcalllitannenssdltta aan 


UR stock department is rendering 
a super-service. Shoes go out 
same day order is received. No 
hold-ups. What we advertise we have. 


It will be a pleasure to send you a cata- 
logue showing all “Just Wright” in stock 
styles, or to receive your order for the 
styles shown here. 


Present day merchandising demands an 

attractive price as well as attractive shoes. 

In the styles shown here you have the STOCK STYLEJNO. 189 

selling advantage afforded by both. Cocoa Russia’Calf Brogan Bal, Wing Foot Rubber}Heel, 
AAtoD, 5to_I1. 

These two are styles beyond the average P 

and they are being rapidly taken up. Price $10.50 





The “Just Wright” line will be displayed in full at the Exhibit and Style Show 
to be held in Mechanics Bldg., Boston, July 19-24. 


EF. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
Rice Building Marbridge Building 1215 Market Street Washington Arcade Pacific Building 


CHICAGO, Republic Building PITTSBURG, Empire Building 
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Send All Orders to the Factory 
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Old 
O 


viduality. 


A 


prices which will interest buyers. 


With 


1920, 


In Experience — 


UR line for 1921 is being shown. We invite 
inspection by all jobbing houses interested in 
women’s turn boots and pumps of marked indi- 


a => => => 


FULLY equipped plant, modern in every detail, 
affords manufacturing facilities that promise 
a uniformly high grade, dependable output at 

Our Mr. Ed 

erell is calling on the trade with styles for Fall, 
and Spring, 1921. 






We Manufacture Exclusively for Wholesale Trade 


E. A. & M. C. Witherell Company 
Factory: 106 Essex St., Haverhill, Mass. 
Boston Office: 147 Lincoln St., Room 5 


Full Line of Samples on Display 


A New Shoe Business Run By Men 


Pat. Cross Strap 
Full Louis Heel 








































STYLE 1460 


Pla-Mates will sell on their 
reputation. 

Pla-Mates will stay sold be- 
cause of their workmanship 
and quality. 

Write For Stock Catalog. 


WILLIAMS, HOYT & CO. 





STYLE 22 


PATENT STRAP PUMP PONY KID OXFORD 
5-8 $3.50 834-12 $4.00 ROCHESTER, N. Y. 5-8 $3.80 834-12 $4.45 
IN STOCK IN STOCK 
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ARE THE STANDARD— 
THEY SELL 


HUB GORE— INSURED 
FOR TWO YEARS 


HUB GORE MAKERS 
BOSTON 
52 Chauncy St. 


HUB GORE---Romeos and Juliets 


EVERLASTIK, Incorporated 
NEW YORK 


395 Broadway 
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SHOE 


FOR MEN 


604 


Mahogany Cordovan Brogue 
Oxford. “Ritz” Last. 


626—Same Style in Mahog- 
any Russia Calf. 


628 


Patent Colt Lace Oxford, 
THESE OXFORDS “Ritz” Last, Flexible Sole. 


IN STOCK The Correct Dancing Shoe. 


(UNBRANDED) 


FOR IMMEDIATE 
SHIPMENT 





IF YOU WISH 
TO HAVE 
625 


i Mahogany Russia Calf Lace 
BRANDED Oxford—Carlton 


JUST c0-—toee Style p Mahog- 
any Cordovan—Biltmore. 

SAY THE 558—Same Style in Gun 

WORD Metal Calf Lace Oxford— 


Biltmore. 
‘“PACKARD” 


q M. A. PACKARD COMPANY 


BROCKTON, MASS. 








New York Salesrooms: 


Boston Salesrooms: 
127 Duane Street 


60 South Street 


= = — Cron Pair. Made te Wear— _)- ={P¥ 
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Jlay Crt and'L Darefoot - Sandals 


aynurnn sitll 
a. 





Goodyear Welt 
hese naticawcmadathccwawen * 85 
521 San 8%-1l 
Tan Lotus Barefoot Sandal 
year Welt 
I 6.0 5 ica cdincinsonaciucanese. cia 1.85 
524—Sizes 814-11 A Z 
525—Sizes 11%-2 A min y TS 
Black a Barefoot Sandal, Oak Sole 
ener teak $1.20 
56—Sizes Ha 11 .30 
57—Sizes 114-2 
58—Sizes 244-7 
Tan Elk Barefoot Sandal, Oak Sole 
|S $1.20 
36—Sizes 84-11 = 
37—Sizes 1144-2 


Fn CU eee Ree 


] HF 
65—Sizes 5 


66—Sizes 814 
67—Sizes 114-2 
68—Sizes 244-7 


ee TTT TIC U MOC LOMe LeL ne 


Honry Heine & G. Ch icago—> © 


208-214 We ot Lake St. 


TU eC COTTE ER CR ee 


BUI COC LC COLO 


FUE UCLCCECUIC COC Cece CO ce 








Get Ready For Your White Business 


There are no better or better known dressings 
for all kinds of white shoes than GRIFFIN 


lovin REAM 
cats | 





— THE SHOE — 





GRIFFIN 
WHITE KIDINE 
FOR WH TE «OD SHOES 
THERE +S NOTHING UKE (7 














GRIFFIN WHITE KIDINE thorough 
hi kid. A 
For all white kid shoes. A perfect white pate Shea. 

cleaner that gives a kid glove finish. 3 1-2 oz. Folding T. 


‘op Carton— 
Small (15c) Size, $14.25 Gross, $1.25 Doz. $14.25 Groas, $1.25 Dos. 


5-oz. Size Neck Box— cream is to the 
Large (25c) Size, $21.60 Gross, $1.90 Doz. $21.60 Gross, $1.90 Doz. 3 oz. Size, $21.00 per Gross, $1.80 per Dos. 


GRIFFIN MANUFACTURING CoO., Ine. 
67-69 MURRAY STREET - NEW YORK, U.S. A. 
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=IN STOCK= 





IMMEDIATE SHIPMENT! 





No. 352. 
pump. 
Sizes 2-5 





A Mary Jane 


(no heel) 
4-8 (spring heel) 
8%-11 (spring heel) 


patent turn 








Terms 5% 10 Days Net 30 days 
Send for Sample Order 


Co-Operative Shoe Co. 


CINCINNATI, OHIO 
Start-Rite Turn Footwear for Children 


Office and Salesroom 
301 Bell Block 


Stock Department 
N. E. cor. York 
and Colerain Ave. 


Cutting 
Inventory 
Time 


ic 


What Other 
Shoe Manufac- 
turers Say About 
the Monroe 


“On the extension of 
orders and addition of 
the number of pairs we 
figure the Monroe saves 
us 40 per cent of tifne. 
In figuring monthly 
reports on production 
we save 66 2-3 per cent 
of _time.”’— Sherwood 
Shoe Company, Ro- 
chester, N.Y. 


“The Monroe is one of 
the best labor saving 
devices we have i in our 
organization.”” — The 














TRADE MARK 


A Distinctive Summer Model 
Ready for Immediate Delivery 


Stock No. 109 
Nubuck Ox- 
Turn Sole, 
Louis Heel, 
Imitation Tip, Long 
Vamp 
Att to D, 21% to 8. 


Specially Priced 


$5.75 


Stock No. 222 
Same as above in 
Tongue Pump, Plain 
Toe. 


The LB Schindler Shoe (o. 
30 SOUTH ST. BOSTON 
99 — ST. oe en 





Munroe Shoe Co., Au- 
burn, Maine. 


“We do not know how 
we could get along with- 
out our onroes. — 
Janney and Burrough, 
Inc., Philadelphia, Pa. 


“The Monroe saved 
valuable time in tigur- 
ing our inventory. [t 
is also of great assist- 
ance in the Cost De- 
partment.’ — Moore 
Shafer Shoe ‘ Co., 
Brockport, N. 


“We have just bought 
another Monroe. ‘Lhis 
is the best answer as 
to how it fits our needs. 
—D. Armstrong § Co., 
Inc., Hochester, N. Y. 


“*Inexperienced help 
can learn to operate 
the Monroe with ac- 
curacy «na speed.” 

Cushman Hots Com- 
pany, Auburn, Mawme. 








HE most striking testimony to 
the genuine dollars and cents 
value of the Monroe Calculat- 

ing Machine is the commendations 
of shoe manufacturers who are let- 
ting it save time and money in their 
business. 


A typical case is that of the A. E. 
Little Co., makers of Sorosis Shoes. 
“‘We finished our inventory season in 
less than half the usual time re- 
quired,” they write, “‘and attribute 
a large part of the saving to the 
Monroe.” 


The Monroe saves you time and 
money because it finds the answers 
to problems by the easiest and sim- 
plest way—direct from problem to 
answer. 


No trained operators are needed. 
Any clerk in your office with ten 
minutes’ instruction on the Monroe 
can equal the volume of work turned 
out by a specially trained operator 
on other machines. 

There are no complements: or reciprocals to 
worry about. Just a turn of the crank—for- 
ward to Tg | or add; backwards to divide 
or subtract. {very calculation is proved. 
There on the proof dials and on the keyboard 
is the visible check on the accuracy of every 
calculation made. 

Read ‘ “What Other Shoe Men Say About 
the Monroe.” Then let the Monroe convince 
you what they say is true to your own busi- 

ness. Send in the coupon for the “Book of 
Facts” or a demonstration—there’s no obliga- 
tion whatsoever. 


Monroe Calculating Machine Co. 
Woolworth Bldg., New York, N. Y. 
Offices in Principal Cities 


NKOE 


Reg. U.S. Pat. Office 


Calculating 


BS.R. 
5-22-20 
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No. 2046 


IN STOCK 


2046—Patent Seamless Pump, Leather Louis Heel, High Grade McKay, B, C. Price 
2051— Mat. Cab. Seamless Pump, Leather Louis Heel, High h Grade McKay, B,C, D. Price 
2014—Patent Seamless Pump, 12-8 Heel, High Grade "Me ay, C, D. Price 

2052—-Mat. Cabretta Seamless Pump, 12-8 Heel, High Grade McKay, C, D. Price 


2070—Black Ooze Calf Theo Tie, Leather Louis Heel, McKay, Widths B, C. Price 
71—Brown No. 25 Nubuck Theo Tie, Leather Louis Heel, McKay, Widths B, C. Price 

2067—Patent Theo Tie, Leather Louis Heel, McKay, Widths B,C, D. Price 

2066—Mat. Cabretta Theo Tie, Widths B, C, D. i 


2007—Black Kid.5-Eyelet Oxford, Leather Louis Heel, Plain Toe, McKay, B, C, D 
2050—Black Kid 5-Eyelet Oxford, 12-8 Heel, Imitation Tip, McKay, B, C, Me cc eahoane cea page nk eee 
2043—Patent 5-Eyelet Oxford, Leather Louis Heel, Plain oe, Mc ay, ’B, Cc, D. i 
2044— Patent 5-Eyelet Oxford, 13-8 Military Heel, Plain Toe, McKay, C, ’D.’ Price 

2063— Mahogany Side 5- Eyelet Oxford, 13-8 Military Heel, Straight Tip, McKay, B,C, D. Price 

2047—Patent Colonial Pump, Leather Louis Heel, McKay, B, C. Price 

2054—Patent Colonial Pump, 13-8 Military Heel, McKay, B, C 

2053—Mat. Cab. Colonial Pump, Leather Louis Heel, McKay, B,C, D. Price 

2055— Mat. Cab. Colonial Pump, 13-8 Military Heel, McKay, B, C. Price 


MERCHANTS SHOE CO. 


110 Summer Street - - - Boston, Mass. 


























** The Welt Stitchdown 
that has made good,’’ 


IN STOCK 


Quality Shoes 
JUST WHAT YOU NEED! te 


The bean med Form holds the shoe to its 
proper shape and the uppers in their natural posi- ‘ ; 
tion. Its lightness and the ease with which re 
it A be age to ns shoe make it particularly No Tacks 
valuable to traveling salesmen for use in their 
samples; or to the merchant who desires to mueenenen: Seat 
properly present his shoes in the display window. a 


It can be adjusted to any shoe. 
Price: Men’s—$4.50 per dozen pairs 
Women’s—$5.00 per dozen pairs 


ORDER NOW! 
THE BURNS SHOE FORM CO. TRUITT BROS., Inc. 


289 Main Street, - - Worcester, Mass. BINGHAMTON - - ‘NEW YORK 
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One in every 25 shoes 
made today has a 
KORXOLE innersole 








300,000 Pairs for the Marines— 


The “Devil Dogs’’ are surely hard on shoes. They “treat ‘em 
rough.” Marines are called to duty on land and sea. Their 
shoes must be the best. The innersoles must stand the most 


severe trials. 

Korxole innersoles have stood the test. These light, pliant, 
damp-proof, cork innersoles were built into 300,000 pairs of 
shoes for the Marine Corps during the war. 

And there was not the slightest fault to be found with these 
innersoles. Every one gave excellent service. 

This is just another of the many instances showing how Korxole 
has stood up in actual service. 


If you are not already ordering Korxole innersoled shoes, 
we'll gladly send you a list of manufacturers who are making 
them. Illustrated literature for the asking. 


Armstrong Cork Company, 132 Twenty-third St., Pittsburgh, Pa. 


**The Flexible Cork Innersole 
That’s Built Into the Shoe”’ 











BOOT AND SHOE RECORDER May 22, 1920 


New! 


ACORN BRAND 
SOLE LEATHER 


Made especially for sewed work 





Now available for quick delivery 


KULLMAN, SALZ & CO. 


Tanners of Real Leather 


82 FULTON ST. WELLS FARGO BLDG. 220 W. LAKE ST. 
NEW YORK SAN FRANCISCO CHICAGO 


Buckles ils. Shoe Retainers 


—That Sell Easily —That Prevent Low Shoes 

—_That Fasten Securely Send For from Slipping at the Heel 

—That Give Satisfaction Illustrated | -—That are Easily Attached 
$2.85 to $6.50 Doz. Pair Folder —T hat are Practical 


In Black, Tan 
White or Gray 














—— Gilco Shoe Retainers—equally effective ° 
Style 4078—All Jet Buckle, with Fast- in Men’s or Women’s Low Shoes, . 
ener Attached........ $4.25 per Doz. Pair $1.75 per Doz. Pair 


E. T. GILBERT MANUFACTURING COMPANY 
ROCHESTER, N. Y. 
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BACK ON THE JOB 


W. C. T. Durant with the Arrow- 
smith Mfg. Co. 


W. C. T. Durant, who traveled for the 
Arrowsmith Mfg. Co. several years ago, 
but owing to ill health had to leave the 
road, is now back on his old job once 
more, traveling in the territory at the 
extreme Northwest corner of the United 
States and also in British Columbia. 
Mr. Durant traveled with Arrowsmith 
in the days when an order of a dozen 
arch supports looked very big and: his 





W. C. T. DURANT 


chief difficulty now is in estimating the 

customers’ needs. 

BOSTON SHOE TRAVELERS’ OUT- 
ING 


To Be Held at Beverly on Friday, 
July 23 


President Syd. Curry of the Boston 
Shoe Travelers’ Association has made 
plans already for the annual outing, 
which will be held at Beverly on Fri- 
day, July 23, the last day of the Na- 
tional Shoe and Leather Exposition. 
Several important committees have 
been appointed. The program as con- 
templated will be entirely different 
than previous outings, and if no changes 
are made will include an automobile 
drive along the North Shore of Massa- 
chusetts, a clam bake, and an inspec- 


a ———— 
ener 4 






Travelin 











55) gS 


tion of the immense plant of the United 
Shoe Machinery Corporation at Beverly. 

The committees are as follows: 

Publicity Committee: John J. Wha- 
len, chairman; Charles Maxwell, E. U. 
Burdett, Charles Raymond, A. B. Clark 
and W. P. Brennan. 

Educational Committee: T A. Dela- 
ney, chairman; J. Frank Crehan, A. L. 
Chase, Jack Jones, John M. Meggett, 
C. F. Maxwell, Thos. E. C. Johnson 
and George J. Loveley. 

Sports: L. B. Cubbison, William 
Gaffney, E. J. Andrews, Harry Goller, 
W. M. Oakman, E. U. Burdett, and 
A. L. Puffer, chairman. 

Flags and Banners: W. H. Larkin 
and W. M. Pitcher. 

Outing: S. L. Curry, T. A. Delaney, 
John J. Whalen, B. J. Lockwood, W. H. 
Larkin, A. L. Puffer, William Noll and 
E. M. Cox. 

Tickets: William Noll and S. L. 
Curry. 

Souvenir Outing Book: S. L. Curry, 
Geo. J. Loveley, W. M, Oakman, Jack 
Jones, W. H. Larkin, Harry W. Le- 
Favor, L. F. Burdett, J. J. Whalen, 
Gregory Stone and J. H. Willett. 

Charles Raymond is captain of 
Team 4, and his lieutenants are Mc- 
Henry Robinson, A. B. Clark and 
Charles Taylor. 

The Entertainment Committee com- 
prises Thomas A. Delaney, chairman; 
E. J. Andrews, Frank W. Lord and 


‘Thomas Meade, Jr. 


The Styles Committee is J. Frank 
Crehan and Harry P. Dyer. 

A Membership Committee has also 
been appointed, with George J. Loveley 
as general. E. S. Murray is captain of 
Team 1, and his associates are Daniel 
R. Carr, A. P. Guild and F. B. Bridges. 
David J. Tobin is captain of Team 
No. 2. His assistants are Bob Emmet, 
R. L. Miller and George F. Stinson. 
Charles F. Maxwell is captain of 
Team No. 3, and he will be aided by 
Vernon H. Moss, Tim E. Murphy and 
W. H. Ellice. 

Delegates to National Council of 
Traveling Men: T. A. Delaney, W. M. 
Oakman, John J. Whalen and S. L. 


Curry. 


Shoe Salesmen 
Activities of our Trade Ambassadors 
On and Off the Road 


742 sAAUASARNORANGROUNUATASANAAVADARUIADNDROLIADAN/NUALIIOOG00000000MNA1TAANTAONASUQ0C4Q4ANUAUOAVRIUAGCCECOGAUCOAQAATATOLULUI(VAOCIVORUOECAUECHAMEURIOAAAAIAUNTUAMUELUTTIAAAEAATAYL. 41100 
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A. F. CAMPBELL JOINS 


Thompson Bros.’ Salesforce— 
Travels New York State and 
Pennsylvania 


A. F. Campbell starts this season 
with the Thompson shoe in his sample 
cases. He recently joined the salesforce 
of Thompson Bros., Brockton, and, 
with Frank Quigley, will see that the 
trade of New York State and Pennsyl- 
vania is well served. Mr. Campbell is a 
man of considerable experience in the 
trade, having traveled Western Canada 





A.F. CAMPBELL 
with Thompson Bros.’ Line 


and Montreal in the interests of the 
Slater Shoe Company of Canada. 


HE STRUCK OIL 


J. C. Phillips Retires from Shoe 
Selling 


Friends of J. C. Phillips, formerly a 
salesman traveling out of Minneapolis, 
are rejoicing with him at his good for- 
tune in acquiring wealth in the mid- 
continent oil field of Texas. Concern- 
ing Mr. Phillips, the Texas-Louisiana 
Oil News of last month contains the 
following: ‘Sucker in oil game for 
$133 worth $700,000. Shoe salesman, 
resigning, tells of buying lease in Texas 
in September, 1917.” 

J. C. Phillips, for 10 years a traveling 
salesman for the Hamilton-Brown Shoe 
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COUNSEL YOUR CUSTOMERS 





Retail Shoe Merchants Have the Means at Hand in Their Own 


The public mind in relation to prices of shoes has 
been and is greatly disturbed owing to accusations from 
public men unacquainted with the facts and by unjust 
attacks in the newspapers. 


The shoe retailer, the back-bone of distribution, 
has been and is “the goat” for these attacks. He is 
placed in a most unfair position, forced to bear the 
burden of the attitude of the public caused by the 
baseless and mendacious attacks on shoe prices . 


Read the following editorial that appeared in the 
Boston Herald, May 19. 


“‘Be Just to the Retailer” 


“The retail dealer gets most of the knocks in 
public discussions of the high cost of living, yet 
in justice to a class of merchants with whom all 
must come in contact it should be said. that in 
the vast majority of cases both the little corner 
shop and the great department store are doing 
business on the level and selling goods at a small 
margin of profit. The public naturally, but 
unjustly, tends to load the blame for existing 
conditions upon the retailer because it is over his 
counters that the ultimate consumer receives 
everything he eats and wears and because to him 
the buyer makes his payments. 


“To be sure the news columns have told us of 
cases of extortion and ‘Flying Squadrons’ and 
other unusual methods for detecting and expos- 
ing profiteering have been in the headlines. This 
is quite natural because the unusual is news and 
exposure means publicity. But while the news- 
papers must report such cases these exceptions 
prove the rule, and the retailers today, both in 
big stores and small, are doing an honest business 
under peculiarly difficult conditions.” 





Ignorance is the hardest thing in the world to combat. 
Intelligent public criticism based on rumors, exaggera- 
tion, mendacity, prejudice and unreason have placed 
the retail shoe dealer in a position that is certainly 
serious and for which he is in no way to blame. 

The retail shoe dealers, wholesalers and manufac- 
turers of this country have with very rare exceptions, 
dealt fairly and honestly with the public not only before 
and during the war, but since. 





Stores to Combat Public F allacies on High Prices 





Since the state of mind of the public on shoe prices 
is what it is for these unjust reasons, the remedy must 
be found in removing the cause. The public must be 
informed. They must be told the truth and given the 
facts. 


The average person knowing the facts will invariably 
be fair in his judgment. 


“Time always tells the truth.” —Ignorance, malice, 
mendacity, all fall before the clear light of truth. Fal- 
lacies can be combated only in this way. 








How can the public best be informed of the truth 
governing shoe prices? 

The retail shoe dealer has in his own hands the means 
of enlightening the public. His salespeople are the key 
to the situation. 

The retail shoe salespeople of this country meet the 
entire adult population face to face. 80,000,000 people 
come to the retail shoe salesmen to be fitted-out with 
shoes. They are in the hands of the salesman. Shoe 
prices are uppermost in their minds. 

What an opportunity for the salesman to sii 
convincingly the exact situation in which the retailer 
finds himself! He and he alone can turn the antagonism 
of the customer into appreciative sympathy. The 
retail shoe salesman is the most influential factor in 
the shoe trade today. 

In his hands the whole mass of misinformation and 
protest can be cleared up. He can cornbat fallacies. 
The dealer must inform his salespeople of the facts. He 

can and should “sell” his own salespeople on the situa- 
tion and make them a living wall of defense against 
these unjust attacks. Through them:he can meet and 
effectively disarm criticism. 





You can say the following things to your salespeople: 
1. The retail shoe dealer is not the cause of high 
prices of shoes. Neither is the manufacturer or whole- 
saler. Competition in the shoe trade is keen. There 
are 1,300 shoe manufacturers, over 500 jobbers andover 
100,000 retail shoe distributors. There is no combina- 


tion or trust possible. 
2. The manufacturer, wholesaler and retailer are all 
helpless to change the fundamental elements that make 
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present prices. All are doing their best to keep prices 
at as low a level as possible. 


3. Shoe prices judged by production and distribution 
are as low as or lower than prices of other commodities. 


4. The remedy for the present high cost of every- 
thing including shoes is found in two ways: 

(a) Increased Production. Legislation will not ac- 
complish this: The Washington Post recently said: 
“It is a certainty that if legislators will keep their 
hands out of the machinery, competition will hammer 
down the price of shoes as well as everything else as 
soon as the people begin to work and produce as they 
should.” 

Regarding production, listen to the words of James 
H. Maurer, president of the Pennsylvania State Federa- 
tion of Labor: “The problem for the worker is, nof 
increased production, but increased consumption. 
Not how to produce more, but how to consume more.” 
This is absurd but dangerous. On the other hand read 
what Samuel Gompers of the American Federation of 
Labor says on production: “Only out of production 
can we all grow prosperous and every aid to production 
that does not involve human waste is a benefit to 
society. If the added production is gained at the cost 
of a human being then it does not help society, because 
even from a cold standpoint of economics it tends to- 
ward overproduction by destroying in the very making 
of the product those who would directly or indirectly 
buy that product. Whatever are the evils in the 
distribution of the products of work (and there are 
many of them), those evils are not going to be cured by 
producing less.” The day that our shoe factories, 
through the willing efforts of the shoe workers, bring 
production up to its proper point, the first step toward 
reduction of prices will truly have been made. 


(b) Savings. The country has been in an orgy of 
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extravagance in expenditure—probably the inevitable 
reaction from the stress of war sacrifice. The normal 
condition is saving. The National City Bank of New 
York City in a recent bulletin says: “There are 2,000,- 
000 railway employees in the United States, whose in- 
comes average over $1,500 per year, and if they were 
to save on an average $50 per year each they could buy 
control of the New York Central system in one year, 
of Baltimore and Ohio and Erie together in less time, 
and of all the through lines between Chicago and New 
York within five years, at present market prices for the 
stocks.” 

5. Supply the retail salespeople with all the necessary 
facts governing the store’s cost of doing business. Tell 
them that the average retail shoe dealer in the United 
States according to the Harvard Research Bureau, 
makes less than 7 per cent net profit on his business. 


6. Supply the retail shoe salespeople with all need- 
ful facts concerning transportation, styles and local 
conditions. 

The retail shoe salespeople are the great means of 
educating the public to the exact truth of the situation. 
It is the dealers’ opportunity and responsibility to 
supply the needful information to these first trench 
defenders of the stores’ trade and reputation. 


The public is demanding a high order of intelligent 
service from the retail shoe stores through their sales- 
people. In a large measure the destiny of these stores 
is in the hands of the salespeople. The intelligent, well 
informed, trained retail shoe salesmen is the stores’ best 
asset. 

If you feel that the Retail Shoe Salesmen’s Institute 
though its staff and its founders can help you solve 
some of your problems please command us. 


ARTHUR LLEWELLYN EVANS, President. 


Cut Out, Sign and Mail this Coupon Today 








RETAIL SHOE SALESMEN’S INSTITUTE 
727 Atlantic Ave., Boston, Mass. 


Retail Shoe Salesmen.” 


If a firm please give 


No.. of salespeople. . . 





Please send, without obligation, copy of “The Road to Advancement for 
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Company, came to St. Louis from his 
home in Fort Worth, Texas, recently to 
resign, explaining to officials of the 
company that this was-necessary that 
he might devote his attention to his oil 
interests, which, he says, are now worth 
more than $700,000. 


A Valuable Lease 


Phillips, in discussing his good for- 
tune, said he was calling on a customer 
in Ranger, Texas, in September, 1917, 
when the man told him of a third 
interest in a lease which was for sale. 
He bought the lease for $133.33 1-3. 
“It was just a case of buying a lease 
toward which other companies came 
with their drills,” he said. ‘They 
struck oil and made my lease more 
valuable. My original investment was 
luck, too. The man selling the lease 
thought I was a ‘sucker,’ and I thought 
so, too, for I had already sunk more 
than $1000 in oil stocks which never 
brought in wells.” 

Mr. Phillips was recently in Minne- 
apolis, visiting with his old friend, C. L. 
Dodson, Northwestern representative of 
the Hamilton-Brown Shoe Company. 
He is now organizing a company to 
further develop -his Texas oil property. 


TRAVELING CALIFORNIA 


J. F. Reedy at Head of Coast Whole- 
sale House 


J. F. Reedy, formerly with the 
Emporium, San Francisco, and a well- 
known shoe salesman of the coast, was 
recently in the East for more than 
three months, visiting the trade. He 
has now established himself as a jobber 
in the Pacific Building, Reedy’s Fashion 
Footwear being the firm name. G. R. 
Rule is Mr. Reedy’s manager. At 
present, Mr. Reedy is on the road, 
traveling California. 

Mr. Rule reports that the popular 
styles seem to be in great demand. 
This house carries staple and novelty 
shoes from triple A to C width, and 
feels that, in doing this, they are 
filling a long-felt coast want. The new 
Grecian sandal seems to be making a 
hit with the trade. 


ENTHUSIASTIC ON OUTLOOK 


C. A. Sabine, Salesmanager for 
Marion Shoe Company 


C. A. Sabine, salesmanager of the 
Marion Shoe Company, Marion, Ind., 
was in Brockton recently. Mr. Sabine, 
who was for 12 years associated with 
Charles A. Eaton Company of this 
city, has been in Marion for several 
months. He is enthusiastic regarding 
the business of the concern with which 
he is now affiliated, reporting a sub- 
stantial growth during the past season. 
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Mr. Sabine came East to look over the 
trade situation. He is optimistic in 
regard to Fall business. 


WITH THE SQUEEGEE 


D. E. Day, General Manager, Puts 
on Additional Salesmen 


Upon the discontinuance of the manu- 
facture of footwear by the Firestone 
Tire & Rubber Co., D. E. Day, man- 
ager of the footwear sales for that 
company, accepted the position as 
general manager of the Squeegee Heel 
Company of Cleveland, Ohio. Previous 
to going to Akron, Mr. Day was em- 
ployed nearly eight years with the 
Mishawaka Woolen Manufacturing 





Company, Mishawaka, Ind. His ex- 
perience has been such as to give him a 
thorough and practical knowledge of 
the rubber heel business. 

The Squeegee Heel Company com- 
menced operation about the first of 
1919. Its heel is made of the highest- 
grade compound, and as the design is 
distinctive, in that it is a no-skid heel, 
the sale thereof has met with success 
from the beginning. Several new sales- 
men have been added to the selling force 
and plans are being worked out to cover 
the entire United States. 


BIG MAN WITH BIG LINE 


Edward P.. Bamber with E. T. 
Gilbert Mfg. Co. 


Edward P. Bamber of Rochester, 
N. Y., has joined the selling force of 
E. T. Gilbert Mfg. Co. of that city. 
Mr. Bamber will -call on the shoe 
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merchants and jobbers in Western 
Pennsylvania and Eastern Ohio with 
the complete ‘‘Gilco”’ line of shoe find- 
ings, retainers and novelties. Mr. 
Bamber, who is no small man physi- 
cally or otherwise, measures up to the 
size of the line he represents. 


MAKING A BUSINESS TRIP 


Edward A. Witherell with New Line 
of Women’s Footwear 


Edward A. Witherell, familiarly 
known as “Ed,”’ and senior member of 
the new shoe manufacturing concern of 
E. A. & M. C. Witherell Company of 
this city, is making his initial trip with 
the new line. He will visit the principal 
cities in the Eastern and Middle States 
with samples of women’s turn boots 
and slippers with which this concern is 
identified. He will call on the whole- 
sale trade exclusively with new styles 
for the coming season. E. A. & M. C. 
Witherell Company now have their 
factory in full operation. A Boston 
office has been opened at 147 Lincoln 
Street, room 5, where a complete line 
will be shown. 


OPTIMISTIC REPORTS 


By J. G. Ridout with Val Dutten- 
hofer: Sons Co. 

In ‘spite of the fact that this season 
has been a hard one for the boys on the 
road, and that the orders on the whole 
have been coming slower than usual, 
there are reports here and there, given 
out by those who have finished their 
trips, indicating that there are a few 
at least who did not find it quite so hard. 
J. G. Ridout, covering Virginia, North 
and South Carolina for the Val Dut- 
tenhofer Sons’ Company, is reported by 
his house to have had the best season 
since he has been with the firm. This 
means that he had a good record from 
last season to beat. 


WITH THOMPSON BROS. 


L. G. Russell Covers Sections of 
Southwest 

L. G. Russell is now representing 
the Thompson Bros. Shoe Company of 
this city, covering Arkansas, Louisiana, 
Mississippi, Oklahoma and Texas, in 
the towns and sections not covered by 
Mr. Schlesinger. 


Gone to India 


E. H. Hartman of Hartman Brothers, 
Boston merchants, and importers of 
hides and skins, has sailed for India. 


New Shoe Stores 


Smalley Terhune Co., Inc., Quincy, 
Mass. 


Cote & Lucas, Holbrook, Mass. 
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CUT PRICE SALES HELD 


Shoe Merchants, However, Not in 
Any Wild Scramble 


A wave of merchandising wearing 
apparel at sharply reduced prices set 
in during the past week, and with the 
various department stores scrambling 
to get public attention with special 
one-day sales, widely advertised in full- 
page advertisements in the daily news- 
papers, businéss reached a relatively 
enormous volume. The movement, as 
might be expected, found its way into 
the retail shoe trade, but to the credit 
of local merchants it must be said that 
they conducted their sales in a digni- 
fied manner and did nothing to suggest 
to the public mind that anything unto- 
ward might have occurred to bring 
about the reduction. 


Weather Conditions Adverse 


The weather continues to be against 
shoe dealers, and merchandising of boots 
and shoes consequently is beset with 
this heavy obstacle. However, the 
tone of sentiment here is cheerful. 
Stores are getting good patronage, and 
while the peak-priced lines are moving 
more slowly than for a year or more, 
other lines are going well. Men’s ox- 
fords are having a good call. The 
brogue oxford has been somewhat slow 
in reaching popularity, but dealers gen- 
erally are not heavily stocked. 


High Prices Not Attractive 


At some of the highest class stores 
in Milwaukee it is found that sales of 
the highest-priced shoes are moving 
with increasing hesitancy. This is not 
strange in view of the fact that the 
principal buyers of these shoes in the 
last two or three years have been girls 
and young women wage-earners who 
with greatly increased salaries bought 
nothing but the best, regardless of cost. 
This element is slowing down in its 
buying, since wages are no longer 
climbing and credits never have been 
extended freely to them, much less so 


Milwaukee 


now. The wealthy classes of people are 
still buying generously, but they alone 
represent only a minor part of the 
demand for the best quality footwear 
of the last few years. 


Merchants Buy Cautiously 


This change of demand, which gives 
no prospect of quick return, has led 
some merchants who feature the top 
qualities to go extremely slow in buy- 
ing for the future. Orders placed so 
far for these grades have been consider- 
ably smaller than when purchases 
were made Jast year for early Fall de- 
livery. In some instances, dealers have 
cut down their original orders, which 
were conservative, to not much more 
than half, because of the doubtful 
market. The medium and lower quali- 
ties are not affected by this change in 
buying sentiment among dealers, as 
represented by the cancellations of 
the top grades. 


LEO DIAMOND DIES 


Was Chairman of One of the Con- 
vention Committees 


Leo Diamond, secretary and treas- 
urer as well as general manager of the 
Diamond Shoe Company, conducting 
retail stores at 417 Grand Avenue, in 
Milwaukee, and at Oshkosh and Fond 
du Lac, Wis., died May 8 from the 
effects of an operation for appendicitis. 
His death was the second to deplete 
the ranks of committeemen of the 
Milwaukee 1921 N. S. R. A. Conven- 
tion organization, Ralph D. Hammond 
of the Halls and Displays Committee 
passing away two weeks ago. Mr. Dia- 
mond was serving as chairman of the En- 
tertainment Committee. Before com- 
ing to Milwaukee, Mr. Diamond was in 
business at Pontiac, Ill., with his father, 
who is president of the Diamond Shoe 
Company and now resides in Mil- 
waukee. Although only 29 years of 
age, Mr. Diamond had become recog- 
nized as one of the leading shoe dealers 
of city and State, and his sudden death 
is widely mourned. 





H. N. Ware Made Sales Manager 


The Mason Shoe Mfg. Co. of Chip- 
pewa Falls, Wis., which recently added 
a line of dress footwear to its produc- 
tion of work shoes, announces the 
acquisition of H. N. Ware as sales 
manager. Mr. Ware is regarded as 
one of the successful boot and shoe 
salesmen of this part of the country 
and is entrusted with the work of 
supervising marked expansion of the . 
Mason Company’s business. New terri- 
tory is now being invaded both on the 
work and dress shoe, and the traveling 
staff is being doubled in size under the 
direction of the new sales manager. 





Shoe Men Have New Interests 


George P., Adam J. and Fred J. 
Mayer, widely known in the trade as 
principal officers of the F. Mayer Boot 
& Shoe Co., Milwaukee, have recently 
participated in the reorganization of the 
American Grinder ‘Mfg. Co., a Mil- 
waukee concern making tool grinders, 
socket wrenches and other manual 
tools. New capital has been introduced 
and the production materially ex- 
panded. The Mayers will not assume 
an active part in the direction of the 
grinder company business, however. 





New Watertown Factory Starts 


The new Waterloo (Wis.) branch 
factory of the Wolfram Shoe Company 
of Watertown, Wis., is now in opera- 
tion.. The old Waterloo opera house 
was entirely remod d equipped 
for this purpose. . olfram Com- 
pany has its malig faciory at Water- 
town, and a branc Lake Mills, Wis., 
also owning and operating the Badger 
State Shoe Company of Madison, Wis. 
The entire output is contracted for by 
Selz, Schwab & Co., and shipped to the 
Chicago and Pittsburgh warehouses for 
distribution. 





Gives Lecture on Advertising 


“Attainable Ideals in Newspaper 
Advertising’’ was the subject of an 











Where to Buy 


Women’s Shoes 














PHILLIPS-CRAM CORP. 


Successors to 
NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 
276 River Street - Haverhill, Mass. 
Boston Office, 207 Essex Street 








BARNETT SHOE CO., Boston 
Immediate Delivery 


Pusens Chrome | 


Turn Opera 
tee Gor Covered Louis Heel, 
Cc, D. 2-7. 


$4.50 





“CLEO”’ TIES 


LACK AND BROWN OOZE IN HIGH- 
GRADE TURNS WITH MEDIUM VAMP 


A, B c 
ViDTHS _—P mice $5. 90 
en 


Seraight , Only 


BARNETT SHOE CO. 


110-112 Summer St Boston, Mass. 











In Stock Indian Moccasins 

No. 1480 BEADED VAMP 
Men’s 7 to 11 $1.75 
Women’s 3to 6 1.60 
Misses’ lito 2 1.35 
Childs’ 6tol@ 1. os 
Infants’ Ito 5 
Feige a Winsare Co 





Syracuse, N. Y. 








LATEST CREATION IN A BOUDOIR 
Top bound with galloon, lined throughout with 
fancy colored linings, leather heel, proper height to 
back of slipper to prevent slippin z, and close fit 
around top of slipper to prevent falling off the foot. 
A very classy slipper and sells on sight. This slipper 
outwears two of the ordinary boudoirs, the very 
best of workmanship, clean linings. Blacks, $1.75; 
Reds and Tan, $1.90; Pinks and Blues, $2.00. 

THE ORIENTAL BOUDOIR CO. 
61 Essex Street, Haverhill, Mass. 





COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 
In Stock for Immediate Delivery 


WhiteCabretta Be 
and on 8 


D. 2 
Factory, 118 Phecnin Row 
Haverhil', 


yt THAT ARE alti 


Ha WHITE SHOE. 
i Giana 


HART MAN SHOE COMPANY 


AVE RHIL 3 MAS 


Bost~n Office 
110 Lincoln St. 














The Line of 100 Styles 
of Comf. hay 


Juliets — Oxfords — 


Pri ete. 
Women’s Flexible Welts 
and McKays, and Warm 
Lined —Mea's Slippers. 
TIMSON BROS., Inc. 
ston, Mass. 
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interesting and instructive talk de- 
livered by Benjamin Sherbow, .typo- 
graphical expert, before a noonday 
luncheon under the auspices of the 
Advertisers’ Division of the Milwaukee 
Association of Commerce at the Hotel 
Wisconsin on May 10. Mr. Sherbow 
said that in view of the tremendous 
force and value of newspaper advertis- 
ing, it calls for the same intelligent and 
careful planning as any other phase of 
modern merchandising. Too often, he 
said, the advertising phase was con- 
sidered of least importance and handled 
in a slipshod manner, when in fact it 
was deserving of the same consideration 
as the purchase of merchandise, the 
selling of it, the proper display of goods 
on counters, on shelves, and in display 
windows. 


Wisconsin Merchants Meet 


William C. Schlaefer of Wausau, 
Wis., president of the Wisconsin Retail 
Shoe Dealers’ Association, called the 
directors together in special session at 
Madison, Wis., on Monday, May 17, 
for the purpose of discussing arrange- 
ments for the coming State convention, 
August 10, 11 and 12, and also to talk 
over the possibilities of a special session 
of the State Legislature which will be 
convened two weeks hence for the 
express purpose of enacting laws which 
are meant to induce a lower level of 
living costs, principally in regard to 


. dwelling rentals. 


Retail Store Sold 


Austin Bros., Kenosha, Wis., have 
purchased the retail store of John A. 
Peterson in that city, and will conduct 
it as the J. A. Peterson Shoe Company, 
in its present location. The present 
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Austin shoe store also will be continued 
as at present. 


Merchant Buys Building 


J. P. Hamerle, Sheboygan, Wis., 
located for many years at 831 Michigan 
Avenue, has purchased the building at 
1211 North Eighth Street and _ will 
occupy it about June 1, after alterations 
are made. Mr. Hamerle will add a full 
line of dress shoes to his present stock 
of service boots and shoes. His repair 
shop will be considerably enlarged in 
the new store. 


Barton Merchant Dies 


George Hirschboeck of Barton, Wis., 
died last week at the age of 60 years 
from infection in a scratch in his hand. 
His father founded the first shoe store 
in Barton, which the son continued 
with much success. Mr. Hirschboeck 
was postmaster for eight years under 
Cleveland, and otherwise prominent in 
civic and commercial life. 


Sales Association Fights McNary 
Bill. 

The following telegram was sent 
April 29 by the Milwaukee Sales 
Association to Wisconsin and Senators 
at Washington: 

“McNary Bill to brand wholesale 
prices on shoes must be killed or you 
ruin shoe business of country. Entire 
industry refuses to be condemnéd, as 
we can produce ten thousand retailers 
straining to offer footwear at ten dollars 
to every individual Robertson case. 
Governmental hostilities to business is 
approaching persecution rather than in- 
vestigation and just how much longer 
such harassing conditions can be en- 
dured without open revolt is a question.” 


St. Louis 


at $7.40. The Shoe Mart offers $6 and 
$7 values at $3.95. 

While practically all of the retail shoe 
stores are advertising special prices in 


MERCHANTS CUT PRICES 


One Retail Store Makes Extraor- 
dinary Announcement 


St. Louis merchants, especially those 
handling ready-to-wear lines, are taking 
cognizance of the high cost of living and, 
apparently in unison, have inaugurated 
a campaign to reduce prices all the way 
down the line, judging from their 
advertisements during the past two 
weeks. This movement was introduced 
by several of the large New York and 
Philadelphia department stores, since 
which time other cities have followed 
suit. 

Shoe retailers here are advertising 
reductions in many lines, among which 
Brandt’s offers $14 values at $8.45 and 
$9.45. Reid’s offers $12 and $15 values 


pumps and oxfords, the piece de 
resistance was the following by Sensen- 
brenner: 


Sensenbrenner’s Advertisement 

“Sensenbrenner’s to cut high cost 
of shoes. We are with the Government 
in cutting the high cost of. living. 
We'll do our share to break the back- 
bone of high shoe prices. In con- 
junction with other enterprising stores 
in several of the Eastern cities, we 
inaugurate Friday, May 14, and con- 
tinue indefinitely, a policy of mer- 
chandising that will bring footwear to 
you at prices of ‘bygone’ days. 
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“It is the plan to cut down the profit 
to the smallest possible margin; we 
shall practically ‘swap dollars’ until the 
situation is relieved. 

“This is a bona-fide and sincere state- 
ment of facts, not just an adver- 
tising stunt. The glad tidings will 
create an enthusiastic welcome from 
thousands of St. Louisans. 

“The co-operation of the public is 
asked. Verify by comparison the prices 
named with those quoted on similar 
merchandise in this city, the State or 
the country for that matter. Then buy 
where you can do best.” 


RETAIL ASSOCIATION MEETS 


Trade Conditions Discussed— 
Amendments Proposed 

The regular monthly banquet and 
meeting of the St. Louis Shoe Retailers’ 
Association was held Wednesday, 
May 12, at the Statler Hotel. About 
forty members were present. Arthur 
Ebbs, of the Swope Shoe Company, presi- 
dent of the association, presided. The 
report of the committee on amend- 
ments to the constitution and by-!aws 
was read. This calls for the raising of 
dues from $3 to $5 per year; for the 
increase in the salary of the secretary 
from $24 to $60 per year; for the 
nomination of candidates for any office 
by any member or a nominating com- 
mittee of three to be chosen by the 
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members—nominations to be made 
at the February and March meetings. 

Harry Vinsonhaler, newly elected 
president of the St. Louis Shoe Manu- 
facturers’ and Wholesalers’ Association, 
briefly outlined-its plans and purposes. 
Other speakers were Wylie F. Creel, 
Lund-Mauldin Shoe Company; A. G. 
Brauer, Brauer Bros. Shoe Company, 
and Chas. S. Strayer, Johansen Bros. 
Shoe Company. Round table discus- 
sions followed on trade conditions and 
the possibility of general price reduc- 
tions. The McNary Bill was also 
discussed, the consensus of opinion 
being that it would not pass. A 
committee was appointed to arrange 
for an outing of members and their 
families next September. 


New Shoe Findings Company 


Ross C. Offer and Henry D. Robles 
have formed a partnership under the 
name of the Offer-Robles Co. The new 
company will handle shoe findings of 
every description and will specialize 
in fine shoe laces. Their offices are 
located in the Benoist Building, Ninth 
and Pine Streets. Mr. Offer for seven 
years traveled for James Clark Leather 
Company in Illinois and Missouri, but 
more recently covered the same ter- 
ritory for Lincoln Store Supplies Co. 
Mr. Robles was for years with Everett & 
Barron. 


Detroit | 


vice-president of the association and is 
taking an active interest in making 
Washington Boulevard the Fifth Avenue 
of Detroit. High-grade shops are being 
urged to locate on the boulevard. 


WOMEN ATTACK TRADE 


Pledged Not to Buy Shoes Costing 
More Than $10 


The shoe business of Detroit has 
been attacked from a new angle. Ata 
meeting of women, composed of ste- 
nographers, bookkeepers and office em- 
ployes, a resolution was passed whereby 
the members agreed not to pay more 
than $10 for a pair of shoes or pumps, 
while the maximum price to be paid for 
hosiery was a quarter of that. It is said 
that the association claims a member- 
ship of over a thousand, but no mer- 
chant has found that prices have been 
questioned more than they were before 
the organization was formed. 


Merchants Unite to Boom Boule- 
vard 

The merchants of Washington Boule- 
vard have formed an association to 
be known as the Washington Boule- 
vard Association. The association is 
composed of merchants who handle 
the highest grade lines in the city. 
Frank J. Casey, manager of the Thayer- 
McNeil Company store, has been elected 


Fyfe Club Has Entertainment 


Another very enjoyable event has 
been staged by the Fyfe Fellowship 
Club, composed of the male members 
of the Fyfe forces. The last entertain- 
ment. included black-face comedians, 
“Fun in a Toy Shop” and other inter- 
esting features, the performers all being 
members of the club. 


Shoe Department Opened 


A new shoe department has been 
opened in Elmer’s apparel store under 
the management of Fred R. Bacon, 
formerly assistant manager at Worth’s 
shoe department. The new department 
is in the basement. 


Selling Out Childrén’s Shoes 


P. J. Schmidt, Michigan Avenue, is 
selling out all children’s and boys’ shoes 








Where to Buy 


Women’s Shoes 

















PLENTY IN STOCK 


For the Growing Girl 
Imitation Turn 
Quality — Style — Fit 








Fernco Quality—Comfort Shoes 


LADIES’ HAND TURNED 


Boots, Oxfords and Sandals 
Cushion Sock Linings. Heavy Soles 
Wire or write for samples and prices. Satis- 
faction guaranteed. Widths D, £, EE 

FERN SHOE CO. 


THE 
41 Water St. Newburyport, Mass. 














LION SHOE CO., INC. 
it. 


10 New York, N. Y. 





WOMEN’S NOVELTY STYLES 
READY TO SHIP 
CASE LOTS 
Oxfords, Two-Eyelet Ties, 
Puamps, Sport Shoes 


L. SCHAPIRO SHOE CO. 
(Shoes of Today) 
73 South St., Boston, Mass. 











. ABBOTT SHOE CO... No. Reading, Mase. 


IN-STOCK 
Quilted Satin 





Turn Comforts—In Stock 








ALGIER SHOE MFG. CO. 
ier Shoe 


<., eane 
Highest Grade Women’s Shoes, Turns and Welts 
138 Breadway, Brooklyn, N. Y. 
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Men’s Shoes 
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Gentlemen’s 
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A.E. Nettleton Co. 


SYRACUSE, N. Y. 
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Nailed 


Send for 
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Stacy Adams Co. 
Manufacturers of. 
MEN’S FINE 
SHOES 


BROCKTON, MASS. 
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with the intention of giving all his 
attention to the men’s and women’s 
lines. 


Retail Merchants Join Forces 


Thomas T. Jackson has been elected 
to serve as representative of the Michi- 
gan Retail Shoe Dealers’ Association on 
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the newly formed directorate of the 
Michigan Retail Merchants’ Association. 
Matters of routine were handled at a 
recent meeting in Grand Rapids, while 
many others of importance are now be- 
ing considered by the directors. This 
brings the shoe merchants of the State 
into closer contact with the National 
Retail Merchants’ Association. 


Minneapolis 


RETAIL BUSINESS BETTER 


Cuban Heel Oxfords the Best Sellers 
—Whites Beginning to Sell 


Quiet continues in Twin City retail 
shoe circles but business has shown some 
improvement within the last two weeks. 
A few bright, warm days have brought 
out the shoppers, and buying of late 
Spring and Summer footwear has in- 
creased considerably. 

Oxfords are the big sellers, as they 
have been all season. The Cuban heel 
is the favorite, but the Louis is very 
strong, as always. A few merchants 
report good sales of one and two eyelet 
ties, but the big demand seems to be 
for more practical shoes. 

In this country of late Springs, the 
demand for white shoes and oxfords is 
felt later than in warmer climates; but 
this class of footwear is beginning to 
move steadily and, unless all indications 
fail, next Summer will bring record- 
breaking sales of white goods, some 
leather but mostly canvas. The public 
of the Northwest is coming to believe 
that the latter is an economical shoe for 
warm weather, and will undoubtedly 
buy accordingly. 


McNARY PROTEST MADE 


Twin City Merchants Act Promptly 
—Meeting Held in St. Paul 


Minneapolis and St. Paul, with their 
usual alertness, were among the first 
to register their protests against the 
McNary Bill now before the Senate. 
Credit for prompt action and a very 
snappy piece of work is due George H. 
Roth, president, and Walter Petersen, 
secretary of the Minnesota Shoe Re- 
tailers’ Association. On April 29, at 
9 a.m., a telegram reached Mr. Roth 
from J. P. Orr, president of the Na- 
tional Shoe Retailers, urging that wires 
protesting against the bill be sent to 
Minnesota’s senators and representa- 
tives by the State and local organiza- 
tions and individual merchants and 
jobbers. Calling together eight leade 
ing Minneapolis merchants, Mr. Roth 
started for St. Paul, having already 
communicated with Mr. Petersen by 
telephone. On the way, the Minneapo- 


lis committee stopped in the midway 
district, where the shoe factories are 
located, conferred with a group of manu- 
facturers and secured their co-opera- 
tion. At 10.30 a meeting was held in 
St. Paul, consisting of the Minneapolis 
men and ten St. Paul merchants, sum- 
moned by Mr. Petersen, and: by 11 
o’clock a program of action had been 
decided upon and put into operation 
and messages of protest were on their 
way. 


Panor to Open New Store 

The Panor Stores, Inc., have leased a 
part of the large room now occupied by 
the Metropolitan 5 to 50-Cent Store 
at 71 Nicollet Avenue, and will estab- 
lish another of their series of retail stores. 
The building is being extensively re- 
modeled. 


Unusual Window Attracts Atten- 
tion 

The Kitzman Boot Shop has added 
another to its series of artistic windows 
which have been attracting public in- 
terest for the past several months. 
This consists of a background of a 
casement window, painted cream color 
with touches of rose, to which is fastened 
a flower box filled with ferns. In the 
center of the window is a handsome 
marble stand, also filled with ferns 
and Wandering Jew. 


Retail Business Closing Out 

The Cut Rate Shoe Stores, Goldberg 
& Friedman, proprietors, have sold 
their lease on the building at 215 Nicol- 
let Avenue to Feltman & Curme and 
are now selling out their stock, prepara- 
tory to going out of the retail business. 
They now operate a wholesale shoe busi- 
ness at 10 North Third Street, under 
the name of the Mercantile Sales Com- 
pany, which will be continued. 


Store Being Enlarged 
G. R. Kinney Company, Inc., 64 E. 
Fifth Street, St. Paul, is enlarging its 
already commodious store by taking 
over the corner room of the building 
62 E. Fifth, formerly occupied by a 
haberdashery. 
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Fall River, Mass. 


WINDOW DEMONSTRATION 


At MeWhirr’s Department Store by 
Miss Martha Allen 
McWhirr’s Department Store re- 
cently had a window demonstration. 
Miss Martha Allen, ‘““The Buck-E]-On” 
Girl, showed these pump devices to large 





and women’s styles have been the big- 
gest sellers. Arch supports have been 
moving rapidly. 

At the store of the Steiger-Cox Com- 
pany, Mr. Fenton, buyer for the shoe 
department, states that on some days 
business has been very dull, but this is 
made up on the next pleasant day, 


MISS MARTHA ALLEN 


The Central Figure in the Window Demonstration 
of McWhirr’s Department Store. This Display 
Made Increased Sales 


crowds of people who not only stood 
outside of the store to admire but came 
inside to purchase. According to Mr. 
Mahoney, secretary of the company, 
the exhibit stimulated trade, not only 
in the shoe department but throughout 
the whole store. Business in the shoe 
department has been making big strides 
of late, despite the unpleasant weather. 


TRADE SURVEY 
Reports from a Group of Retail 
Merchants and Jobber 
At Moquin & Fontaine’s trade is re- 
ported as brisk. Oxfords in both men’s 


“ec 


which means ‘phone calls for ‘‘ex- 
tras.” 

At the Modern Shoe Store the buyer 
states that business has been somewhat 
quiet of late, but that conditions are 
improving every day in the men’s, 
women’s and children’s departments. 

Samuel Servita of S. Servita Com- 
pany, one of the city’s leading jobbers, 
states that buying by the local and 
near-by stores is improving every day in 
their findings departments. Mr. Ser- 
vita also states that there is a larger de- 
mand for rubber heels than at this time 
last year. 
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Where to Buy 


Men’s Shoes 

















WATERPROOF 
Wood Sole Boots and Shoes, 
Oil Grain, Full Bellows 
; % Tongue and Back Strap. 
Send for booklet telling who 
you can sell these shoes to. 


A. H. Riemer Shoe Co. 


MILWAUKEE, WIS. 
Established 1887 


















Stock Dept. 5 6% 


Is at Your Service 
THE STETSON SHOE CO. (Inc.) 











South Weymouth, Mass. 
135 STYLES 
IN STOCK 
MEN’S-WOMENS 
SEE OUR CATALOG 
196 CHURCH STREET,N.Y. 
Peoranies wes 








THE “TOQUGAS” SHOE 


BETTER THAN THE BEST 
Strengthen your line with the fast-selling 
men’s welts we can send you. In stock. 
Made to order. 

GEO. N. TOUGAS SHOE CO. 

161 Summer St., Boston 











BETTER SHOES ’ 
BETTER SERVICE 


Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U. S. A. 











Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 











SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties; 
what to use and where to get it, 
is a part of ‘“‘Recorder” service to 
merchants. 
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Where to Buy 


Children’s Shoes 

















Attention to Jobbers 
OUR TURN SHOES 
for Children and Misses 
are scientifically constructed 
on nature form lasts. 


SCIENTIFIC SHOE CO., Inc. 


lyn, N. Y¥. 
Boston Office, 207 Essex St. 
G. W. PFEIFFER, Rep. 








“ELAM”? 
Flexible First Step Turn Shoes 
For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 





Rochester, N. Y. 











Tredlite Steppers 
For Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
Write for Particulars 
HenryKleine & Co. 
Chicago 








AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














W?C.Good¢ger 


Manufacturer of 
Children’s Dlexible GDurn Shoes 
89 Allen St. Rochester, WO 








SOFT {SOLES 
A Wonderful Line for the 
Wholesaler 
All leather lines rang- 
ing in prices from 
$5.01 upwards. Also 
aline lao Pump 


and 2 pieces. 
NU BABY SHOE CO., East Lynn, Mass. 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We do not sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 








ROCHESTER, N. Y. 
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Lynn 


TO MAKE COLORED SHOES 


Brown, Gray and Blue for Early 
Fall, Says Lynn Man 


Mr. MacLaughlin, of Bresnahan & 
MacLaughlin Shoe Co., Lynn, returning 
last week from a short trip West, tells 
of the coming of new shoes. For the 
early Fall, the factory will start at 
once, and run two solid months, chiefly 
on suede shoes of brown, blue and gray, 
50 per cent strap effects and 50 per 
cent boots, the boots being all lace 
and nine inches high. Orders for these 
shoes Mr. MacLaughlin got on his trip. 

The new lasts have vamps 34% and 
35% inches long, and heels 17-8 and 18-8 
high. The toes are a trifle rounder, 
being of about a dime size. All long- 
drawn-out lasts of the company are 
being cast aside. 

The patterns provide for one, two, 
three and four straps, in plain and 
crossed effects. 

The brown suede shoes are of a 
chestnut hue, lighter than Chippendale. 
The blue is of a midnight hue, and is 
considered beautiful by many buyers. 
The gray is a silver shade, between a 
pearl and a taupe. The reason for the 
blue and the gray is the coming into 
fashion of silk apparel of these colors. 
New York Gets Lynn Shoes Over 

Night 


Shoes finished in Lynn shops in the 
afternoon may be sold in New York 
stores the next morning. Motor trucks 
pick up the shoes at the factories after 
four o’clock in the afternoon, take them 
to Boston for the night express to carry 
to New York. Motor trucks, operated 
by Lynners, pick up the shoes in New 
York the next morning and distribute 
them among customers. 


New Patterns Designed 


Reando & Stone, Lynn, pattern 
makers, are getting out a good many 
patterns of strap pumps for Fall shoes. 
Many of the patterns are from designs 
drawn by manufacturers to present their 
individual ideas as to ‘“‘what is what” in 
style. Some show four straps. They 
are also making boot patterns, in- 
cluding wave tops. 


Increase of Capital Announced 


Charles O. Timson Shoe Company has 
increased its capital to $75,000, is put- 
ting new machinery into its shop in the 
Vamp Building, and is developing its 
production of comfort shoes. It is 
exporting many, especially to Cuba and 
to France. Its members are Charles O., 
Louis and George E. Timson. 


Stands Fast on Quality 


The head of a very successful Lynn 
firm has informed his customers that 
he won’t cut the quality of his shoes an 
atom, but will first shut up his shop. 


Settles Down to Shoes 


Lawrence B. Leonard has resigned 
his position with the Marlboro office of 
the United Shoe Machinery Company 
and has joined the staff of the Leonard 
Shoe Company, makers of McKay 
shoes, Lynn. His father, J. W. Leonard, 
heads this concern. 


E. W. Burt & Co. to Expand 
E. W. Burt & Co., shoe manufac- 
turers, Lynn, operating a chain of stores 
in large cities, have increased their 
capital from $50,000 to $500,000, and 
are making plans to extend their 
business. 


New Factory Being Built 
Hilliard & Merrill, Lynn, are building 
a new factory at East Lynn, have just 
opened a new office at 33 Spruce Street, 
New York, and are extending their’sales 
abroad. 


Few Boots Stocked in South 

Thomas Welch, of the Welch Shoe 
Company, returning from a trip to the 
South, says that he saw few boots suit- 
able for Fall sales in the stocks, but that 
there were plenty of low cuts. He also 
expresses.“ the opinion that pencils 
will be sharpened and the shoe business 
figured with new fineness. 


16,000 Lasts Discarded 


Eight thousand pairs of lasts are being 
discarded in one Lynn shop as it comes 
to the end of its Spring and Summer 
run. A thrifty person criticised the 
manufacturer for discarding the lasts. 
He answered, saying, “I would rather 
take an immediate loss on 8,000 pairs of 
lasts than to jeopardize the future sale of 
100,000 pairs of shoes.” 


Fine Horse Leather Used 


A Lynn manufacturer is making a 
line of Summer oxfords of “‘fine horse,” 
which looks like kid, and the shoes sell 
at popular prices. 


Boots Versus Oxfords 
A Lynn designer predicts that boots 
will be made in the fine styles for the 
trade that puts style first and price 
second, and that low-cut shoes will sell 
best in the economy lines, for Fall. 
That is because the low cuts can be 

made more cheaply than boots. 
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Using Both Silk and Cotton Thread 


One of the best lines of shoes going 
out of Lynn has uppers fitted with silk 
thread and soles sewed with cotton 
thread. The shoes are turn made. It is 
the judgment of the manufacturer, born 
of experience, that these threads, each 
in its place, sew the strongest seams. 
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Brogue Demand Predicted 


One of the perforating experts of Lynn 
says that plates and cutters for making 
perforations in shoes.are in as much 
demand as ever, and, consequently, it 
is his opinion that brogues and like 
perforation patterns will be made for 
the Fall. 


Providence 


LOW SHOES HAVE THE CALL 


Brocaded Effects Sold for Evening 
Wear 

More than 50 per cent of the demand 
during the past two weeks has been for 
low shoes in both brown and black 
shades, and during the past week 
white, black and brown pumps have 
been called for quite extensively. 
Brocaded effects are in demand for 
evening wear and are becoming popular, 
as they harmonize with the latest bro- 
cade and metal cloths. For street wear 


at present, black and brown kid are 
being called for, especially in oxfords 
and spat pump styles. High boots are 
still moving quite briskly in both black 
and dark shades of brown. 


Outlet Store Has $5.95 Sale 


An enormous crowd patronized the 
shoe department of the Outlet Com- 
pany during the late “Brown University 
Sale.” Men’s oxfords were featured at 
$5.95. 


Haverhill 


CHAMBER OF COMMERCE 
BANQUET 


Important Message Brought to 
Business Men by Speakers 


Governor Calvin Coolidge of Massa- 
chusetts and Everit B. Terhune, treas- 
urer and general manager of the “Boot 
and Shoe Recorder,” were the speakers 
at the annual banquet of the Haverhill 
Chamber of Commerce, May 12, in 
City Hall. Nearly 500 members and 
guests were present, among whom the 
shoe manufacturing and kindred trades 
were largely represented. The hall 
was decorated with the national colors 
and a military band furnished music. 


President Outlines Activities 


President Mears of the Chamber, in 
his opening address, outlined the pur- 
pose of the organization as the preserva- 
tion of the eminence of Haverhill in the 
business of making shoes; to assist in 
civic betterment and public service; to 
investigate the possibilities of foreign 
trade development; to promote agri- 
culture; and numerous other activities. 
The Chamber now has 800 members. 


Governor Advocates Thrift 


Governor Coolidge, who was intro- 
duced by Toastmaster Henry G. Wells 
as a presidential possibility, was given 
a standing welcome. The Governor 
devoted his remarks to the present 
world unrest and its remedies. He 
urged thrift, work and production, 


stating as his belief that the American 
people will be equal to solving the 
great problems now confronting them. 
He expressed the opinion that, to a 
large extent, high prices and high cost 
of living are increased by the high cost 
of carrying on the Government. ‘One 
way,” he said, “to.discourage high 
prices is to discourage governmental 
extravagance.” 


Tells of European Conditions 


Mr. Terhune, who was also accorded 
a standing welcome, delivered a message 
regarding the world’s economic condi- 
tion. As a result of observations on his 
recent visit overseas Mr. Terhune said 
that Europe is in need of food, clothing, 
raw materials and implements to re- 
habilitate industry and get back to 
anything like normal conditions. The 
European people, he said, look to 
America for help. Mr. Terhune asserted 
that Germany must be assisted by the 
United States to enable her to pay her 
indemnities and restore her industries. 
He ridiculed any talk of business de- 
pression in this country, with a gold 
reserve the largest ever known, labor 
fully employed at high wages and under 
production in all lines. 


Will Increase Capacity 
The Brown-Edwards Company,whose 
factory is in West Epping, N. H., a 
branch factory of Le Bosquet-Moore 
Company of this city, will enlarge its 
capacity to double the present output. 








Where toBuy 


Children’s Shoes 




















ROCHESTER’S FELT 
SHOE KINGS 


PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 
Write for Catalog 
F. W. HAHN CO. 
ROCHESTER NEW YORK : 








The Pink of Perfection 
Little Beauty. 
White Reignskin Strap Pumps 
for Children 


Sizes 2 to 8 
STEWART SHOE CO. 








4 Stewart Street HAVERHILL, MASS. 





aN STOCK _ CK — Specialties in 
3H lls Misses’ and Children’s 
Shoes, Slippers, Spats, etc. 


fod. 
KO-REG-TOE 


TRA \e MA gan 





THE L. D. STICKLES SHOE CO., Mfrs. 


onvcunvcuvnconccnunnocsssessvoususerotsbacaceusteroseesossreuscccnoccsoneecssoees 


IN-STOCK 


Patent Seamless MaryJane 
NO HEEL. SIZES 2 T0O5 


At $1.15 


JOHN M. AHEARN SHOE CO. 
683 Atlantic Avenue, Boston 














Where to Buy 


Women’s, Misses’, Children’s 
Shoes and Rubbers 

















, BALLET 
<Qi\S> SLIPPERS 
wcaustenes CARRIED IN STOCK 


Black Kid ot. re" Cand D 
Sizes, 6 Child’ 8 Women’s 


BROOKS SHOE MFG. CO. 
PHILADELPHIA 








High-Grade Ballets 


Women’s $1.85 and $2.25 Grades 
Misses’ 1.75 and 2.15 Grades 
Children’s 1.65 and 2.05 Grades 


THE HAMMOND SHOE CO 
HAVERHILL, MASS. 
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Where to Buy 


Standard Shoe Materials 

















The One 

Waterproof 

Leather That 

Takesand Re- 

tains a Polish 

Creese & Cook Co. 2 50%"" Sint 


Tanneries at Danversport 








GUARANTEED 
TWO YEARS 


GORE Hub Gore means Quality ont 
A Service, because the Best of 
Materials and Highest Skilled 
Labor are Used 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 














Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 








TW. GOO BONALD, Vice-Pres 
- F. E. JONES, Treas. 


F. E. JONES COMPANY 
corors MAT KID 


95 South Street, Boston 











STANDARD 
KID 


4 





QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy’ columns—a 
growing directory for all the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 








No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 


Boot and Shoe Recorder 
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The plant is now running at full 
capacity and more room is required. 


Southern Factory Established 


W. P. Moore of Le Bosquet-Moore 
Company recently returned from a six 


-weeks’ stay in Chattanooga, Tenn., 


where he established a branch plant of 
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the local concern to be known as the 
Hamilton Shoe Company. Mr. Moore 
took with him several Haverhill men 
as heads of departments. The output 
of the Chattanooga plant is women’s 
turn footwear. Mr. Moore says that 
conditions in Chattanooga are favorable 
for the production of good shoes and 
that the outlook for the new plant is 
very satisfactory. 


Brockton 


IN-STOCK DEPARTMENTS 
READY 


Well Equipped to Serve Merchants 
This Season 


Brockton shoe manufacturers, always 
alert to supply prompt service to the 
trade, are this season giving more than 
usual attention to the factory in-stock 
departments. This is a season of late 
buying. There is little doubt that later 
in the season merchants will want goods 
in a hurry. In anticipation of this de- 
mand local concerns have their stock 
departments well filled with seasonable 
goods in readiness for prompt deliver- 
ies. This is true both of oxfords and 
high cuts suitable for any part of the 
country from which the demand may 
come. The in-stock departments of 
Brockton factories are on the job practi- 
cally the entire year. Under the excep- 
tional conditions which prevail at 
present, however, the manufacturers 
expect that they: will be able to render 
their customers even greater services 
than in the past. Brockton has done 
pioneer work in the establishment of 
the factory in-stock plan. Originally 
applied to men’s shoes only, it has 
developed to include women’s shoes. 


New Concern Incorporated 


The Chesnul Shoe Mfg. Co., with a 
capitalization of $200,000, has been 
formed to make shoes, with factory 
in the Montello district of Brockton. 
The incorporators include: Charles V. 
Chesnul of Cambridge, Frank J. Kalin- 
auskas, Frank Godas, Frank Zirakas of 
Boston and Andrew J. Kaspar, all of 
whom are Lithuanians. Mr. Kaspar is 
a Brockton resident, having made his 
home in this city for several years. 


New Concern to Make Welts 


Lipsit & Levy is the style of a con- 
cern soon to begin manufacturing shoes 
in Brockton. A building in the north 
end of the city has been-purchased and 
is being fitted up for occupancy. A 
line of men’s medium-grade welts will 
be produced. 


Shoe Merchant to Retire 


Emil Wolstadt, for nearly 30 years 
engaged in the retail shoe business in 
one location on Center Street, is plan- 
ning to retire. Mr. Wolstadt is con- 
ducting a special sale preparatory to 
closing out his business. 


Cincinnati 


EARLY SALES HELD 


Weather Forces Merchants to Cut 
Earlier Than Usual 


Unfavorable weather conditions, ex- 
tending over a long period, have made 
it necessary for local merchants to offer 
their stocks to the public at sale prices 
earlier this season than for many 
seasons gone by. The slow movement 
of the higher-priced lines prior to the 
introduction of the sales was thought, 
by the majority of the larger local 
merchants, to be almost wholly due 
to the unseasonable weather and not to 
any developing tendency on the part 
of the public to shun the higher-priced 
grades. 


One large merchant, commenting 


on this subject, stated this week that 
the low grades of footwear were being 
bought by those who had to provide 
themselves with shoes, and that this was 
the class of buyers that has always 
bought the cheap lines. 


Predicts Return of Buckles 


Those who prefer the better grades 
and who in the past have bought them, 
he said, simply made their old shoes 
last a month or two longer this Spring 
while the weather has been more 
suitable for high shoes. 

Every once in a while it is pS 
that the colonial buckles, which had 
such a run last year, will return this 
Summer to almost an equal degree of 
popularity. They are looked upon by 
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many of the merchants as being a 
logical development following the one 
and two eyelet ties. This change is 
looked for particularly by those mer- 
chants carrying the higher grades of 
women’s footwear. H. R. Rogers, 
former manager of the H. & S. Pogue 
shoe departments, is one who looks for 
a return of the buckles on the dressy 
patterns for next Summer and early 
Fall. 


CUTTERS ASK INCREASE 


No Likelihood, However, of Pro- 
duction Being Interfered With 


Some little apprehension was caused 
in the local manufacturing circles last 
week when the cutters sent their 
petition for a sixty to ninety per cent 
increase in pay to the Cincinnati Boot 
and Shoe Manufacturers’ Association. 
Their demands are receiving the serious 
consideration of the manufacturers, just 
as they always have. The cutters have 
continued to work and whatever ar- 
rangement is made will be retroactive. 
The Cincinnati shoe market has been 
fairly fortunate in the past with regard 
to its labor situation, and in every 
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instance of a demand for more pay on 
the part of the workers an agreement 
has been made without hampering the 
market’s output. 


New Shoe Company Starts 

A new shoe manufacturing company 
by the name of the Kay-Jay Shoe 
Company, Findley and John Streets, has 
joined the ranks of the manufacturers 
of this market. The officials of the 
company are G. C. Jacobs and Harry 
Kirchanblatt. They will manufacture 
gym shoes and novelty slippers. Mr. 
Jacobs has had many years of experience 
in the merchandising end of the shoe 
business, while Mr. Kirchanblatt has 
spent years in the manufacturing end 
of the business, having formerly been 
superintendent of shoe fitting at the 
Sultana Manufacturing Company of 
this city. 


McLaughlin on Price Committee 
Harry McLaughlin, vice-president of 
the Potter Shoe Company, was named 
last week as one of five members of the 
Fair Price Committee of Hamilton 
County. Mr. McLaughlin represents 
the retail shoe business on the committee. 


Cleveland 


NO MARK-DOWNS IN CLEVELAND 


Merchants Expected to Place More 
Orders After June 1 


“Cleveland merchants to date have 
not become panic-stricken and started 
to make big cuts in prices in hope of 
unloading stocks of shoes,”’ said C. K. 
Chisholm of the Chisholm Boot Shops, 
and one of the best posted men in this 
city on conditions in the shoe trade. 

‘‘Reductions in prices are not being 
made here as they are in some cities for 
the reason that merchants here have 
faith in the outlook. They sold on the 
closest margins that business —condi- 
tions permitted and hence there is no 
chance for big cuts in the prices of 
shoes in Cleveland. Prices here have 
never been marked up, so they cannot 
be marked down. I hope all merchants 
of Cleveland will continue to work along 
the same line they have pursued to 
date.” 


Buying Conservatively for Fall 


Mr. Chisholm then reviewed condi- 
tions as he saw them in this city. He 
pointed out that merchants have been 
buying conservatively or very carefully 
for the Fall trade. He explained that 
at the start everybody proceeded on the 
theory that they would be unable to 
sell boots in any volume during the 


Fall months. This opinion has now 
been modified to an extent and Mr. 
Chisholm predicted that by June 1 
buying of boots and high heels would be 
much better. 

The buyers have been purchasing 
mostly low shoes to date, and Cuban 
heels have had the call. Earlier it looked 
to many merchants that the Fall trade 
would be 80 per cent heavy oxfords, 
but there are few, if any, merchants here 
now who hold to such a theory. Now 
it is freely predicted that a considerable 
volume of boots will be moved from the 
shelves next Fall. 

The buyers also started out after low 
heels in great quantities. Now they 
are beginning to think that after all 
there will be a demand for high heels. 


Shipments Are Catching Up 

Express shipments are coming into 
this city on time now and there is a 
steady flow of shoes that has about 
ended the shortage that has existed 
several weeks on account of the strike of 
switchmen. Some merchants have 
announced special sales on these shoes, 
which should -have been delivered 
several weeks ago. 


White Season Not Yet Open 


The white season continues in the 
background in this city. Sales so far 
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Engraving and Printing 




















| 


Sha st in Show Dintng 


BA 


183 Enocn St. Boston 
71 Benbie. St. Brovktor 














ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone Beach 4960-4961 











COLOR PRINTING DESIGNING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 














Picco 








Where toBuy 


Window Trim Material 














e e 
Window Displays 
BACKGROUND APERS, 
ARTIF iar AL FLOWERS. ete. 

Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 











DISPLAY MEN 


Attractive Windows— Use Win-Deco 
Paper Rugs, Mats, Show Gare. Flowers, 
Window Faget. § etc. lecnpensive 

“Loan pe ony on Request 
WIN-DECO DISPLAY SERVICE 
93 Federal St., Boston 
220 E. Lex. St., Baltimore 
624 Consumers Bldg. 


. Chicago 
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Miscellaneous 




















= SHOE BUCKLES 


ist OF EVERY DESCRIPTION 
“4: BEADED AND METAL 
BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO. 


198 MIONTAGUE ST. BROOKLYN.WN.Y. 





You need this book on 
SHOE WINDOW 
DISPLAYS 
Get it today! $2.75 postpaid 


FRANK P. TAYLOR 
381 Wash’n St., Boston, Mass. 














he Niteta ane): 
good shoe buckles © 


ever since 1905 
L. ALT ERSON ¢ rom € 0) Da? 


102 W 34% St., New York City NY. 





SALES LETTERS 


MULTIGRAPHED— 
FILLED IN—SIGNED— 


F. S. ROOT CO. 








—— PUBLICITY SERVICE 
ACON ST., BOSTON 





OF VALITY BUCKLES 
Excusive ~ "designs = High Orode 


D. WwW. COULTAS CO. 





THE BEST IN 
Detachable Pump Straps 
(Many Styles and Designs) 


LEATHER BOWS 


ered Buckles Colonial Tongues 
_ Beaded Buckles 


THE VANITY NOVELTY WORKS 





Accounts of Shee and Leather Firms Solicited 


918 tes Ave., B N.Y. 
PIO 








41 BEDFORD STREET, BOSTON 








ATTENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 

Let us recolor your faded or off colored shoes 
to latest fashionable and permanent cordovan 
thades AINTI 

Write us for full information. Send pair for 
‘show me” demonstration. It will pay you' 

ALBANY SHOE REPAIRING CO 
Recoloring wo 157 Kingston St 
top. nae. 
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have been far below the volume usually 
made at this time of the year. The cli- 
mate is the cause and not the con- 


sumer. 
The Pocock-Wolfram store at 520 


New 


CALF OXFORDS IN DEMAND 


Southern States Lead in Retail 
Business, Says Bush Terminal 
Company 


“For the domestic market,” says a 
statement issued by the Bush Terminal 
Company, “buyers demand for spot 
delivery Russian calf oxfords, especially 
in women’s shoes, although the demand 
for men’s shoes of this description is 
also good. For future requirements 
buyers are demanding in women’s shoes 
heavy soled oxfords and black staple 
lines in boots. 

“The Southern States have led in the 
retail shoe business in all lines both in 
men’s and women’s shoes. The Far 
West shows greater liveliness in the 
retail shoe business than the Middle 
West and East. 

“Novelties are not in demand just 
at present, sales throughout the coun- 
try being in staple lines.” 


PUBLIC WANTS LOW PRICES 


Adverse Weather Conditions Largely 
Responsible for Sales, Says 
Slater 


“The general public,” according to 
John Slater, president of the Retail 
Shoe Dealers’ Association of New 
York, “is looking for lower prices in 
shoes and is getting them. Adverse 
weather conditions, plus the unfavor- 
able and often garbled reports concern- 
ing the shoe trade,” he said, “has 
affected the buying temper of the ulti- 
mate consumer. With the widespread 
price-cutting in all lines of merchandise, 
the public apparently will not buy 
unless it believes it is getting a_bar- 
gain.” 
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Euclid Avenue is the first of the large 
down town establishments to feature the 
white season to any extent, although 
the others have had white shoes on 
exhibition. 


York 


Slater & Slater, Alfred A. Kohn, 
Alexander and Frank Brothers, among 
the highest: class Fifth Avenue shoe 
retailers, have announced price reduc- 
tions in daily newspaper advertise- 
ments. Frank Brothers announced a 
20 per cent cut last week. 


NEW MANAGER NAMED 


Harry Loventhal Now in Charge of 
Store at 2100 Third Avenue 


Harry Loventhal is now manager of 
the retail shoe store at 2100 Third 
Avenue, which was formerly owned 
by D. Loventhal & Sons. Mr. Loven- 
thal is very well known in the trade, 
and his many friends wish him success 
in his new departure. 


Famous Bar May Be Shoe Store 


The cup that cheers, or did cheer 
before the Eighteenth Amendment went 
into effect, is to be superseded by the 
brogue, the bal and other varieties of 
modern footwear. This is another way 
of stating that one of New York’s most 
famous barrooms is to be converted 
into a retail shoe shop. It is under- 
stood that a retail shoe concern is 
negotiating for a lease of the former 
cafe of the Hotel Knickerbocker, which 
on May 30 will cease to be a hostelry 
and will be converted into an office 
building. 


Big Sale Staged by Gimbel 


One of the largest sales of men’s 
shoes was staged last week by Gimbel 
Brothers, when they offered $10 to 
$16.50 White House shoes at 25 per 
cent off. Fifteen styles were illus- 
trated in the half-page announcement 
advertising the sale. 


Rochester 


LABOR TROUBLES SETTLED 


Manufacturers and Workers Reach 
Agreement—Grievance Com- 
mittee Appointed 

Adjustment of disputes by a Griev- 
ance Committee composed of three 
representatives each of employes and 
employers; employment of union mem- 
bers and no discrimination against them 


in favor of non-union workers; continua- 
tion of the 44-hour week and a slight 
increase in wages, are the principal 
provisions of the contract completed 
last week by representatives of eleven 
Rochester manufacturers of women’s 
shoes and representatives of the United 
Shoe Workers of America. Frank X. 
Kelly; president of the Rochester Boot 
and Shoe Manufacturers’ Association, 
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immediately appointed the following to 
serve as manufacturers’ representatives 

_ on the Grievance Committee: Henry 
Utz, Jr., of Utz & Dunn Co.; Mortimer 
Rickard of E. P. Reed &. Co., and 
Hiram Hoyt, Jr., of Williams, Hoyt & 
Co. Negotiations are already under 
way to renew the contracts covering 
the manufacture of misses’ and chil- 
dren’s shoes. 


OPPOSE McNARY BILL 


Rochester Shoe Merchants Enlist 
Support of Chamber of Com- 
merce 

Determined to strengthen their oppo- 
sition to the McNary Bill to the highest 
possible degree the Rochester Retail 
Shoe Dealers’ Association at their 
weekly meeting voted to enlist the 
support of the Rochester shoe manu- 
facturers as well as the local Chamber 
of Commerce. The members voted to 
send another protest to Washington, 
this time much stronger and more 
specific than the telegram forwarded 
last week. H. L. Carpenter of Bergen; 
N. Y., attended the shoe merchants’ 
gathering. 


Shoe Workers Give Concert 


The Endicott-Johnson Workers’ Band 
and Singing Shoemakers, two. musica! 
organizations composed entirely of 
workers employed at the Johnson City 
and Endicott shoe plants, gave a num- 
ber of concerts at Convention Hall last 
week. The band and chorus consisted 
of a hundred musicians and vocalists. 








Fair-Price Men Get Data 


Two Federal deputies, assistants of 
James B. Stafford, Fair-Price Com- 
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missioner of New, York, were in Roches- 
ter last week probing the present prices 
of food and wearing apparel. They said 
that after they had made a survey of 
shoe prices in Rochester, the returns of 
the survey would be examined by the 
presidents of the New York State Re- 
tail Shoe Dealers’ Association and the 
president of the Buffalo Retail Shoe 
Dealers. 


SEND LETTER OF PROTEST 


Merchants Follow Up Wire on Mc- 
Nary Bill 


The Rochester Retail Shoe Dealers’ 
Association at their last meeting voted 
to send the following letter to their 
representatives in Congress: 


“On April 30th we despatched to 
your Honor a telegram relative to 
the McNary Bill for which we failed to 
receive an acknowledgment. Your 
point of view is earnestly requested by 
our association, owing to the fact 
that this bill is one of the most detri- 
mental bills ever imposed upon the 
public at large, and to the shoe 
business throughout the United States. 
We protest vigorously against the 
adoption of this bill and we urgently 
request that you do your utmost to help 
kill this bill. Should this become a 
law, it unquestionably spells absolute 
ruin to both the manufacturing and 
retailing of shoes, which, as you are 
doubtless aware, is one of the great 
important industries of Rochester and 
New York State. May we have your 
opinion on the above by return mail.” 

Yours in serving the public efficiently, 

Rochester Retail Shoe Dealers’ Asso., 

George W. Schmanke, Sec. 


Philadelphia 


FORT Y-FIFTH ANNIVERSARY 


Weimer, Wright & Watkin Cele- 
brate Founding of Business 


Weimer, Wright & Watkin celebrated 
the forty-fifth anniversary of the found- 
ing of their business on May 10 last. 
The salesroom of the warehouse and 
headquarters on Second Street were 
tastefully decorated with flowers, and 
the portrait of the late W. H. Weimer, 
Sr., founder of the business, occupied an 
easel. Ice cream and cigars were 
served to visiting customers, and some 
special price offerings were made for 
the one day only. 

In the afternoon all of the office and 
warehouse forces, their wives and guests 
took special cars to the factory where 
they, along with the factory force, 
partook of a generous banquet. During 
the banquet baskets of flowers were pre- 


sented to Messrs. Weimer and Kirk- 
bride, the latter being head of the fac- 
tory department. The dinner was fol- 
lowed by a program of dancing and 
song. To conclude the day, special 
cars were in waiting to take the entire 
party, numbering two hundred and 
twenty-five, to the grounds of the 
Barnum & Ringling circus, where a 
large block of seats sufficient for the 
party had been reserved. 








Ohio Merchant Dies 


New Washington, O., May 19—Jacob 
Michelfelder, senior member of the firm 
of J. C. Michelfelder & Son, retail shoe 
merchants, died at his home here May 
2 following a long-drawn-out illness. 
He had been in business here for nearly 
fifty years, mending fine grades of foot- 
wear. 
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NATIONAL SHOE POLISH MFG. co., 
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The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 





















DO YOU KNOW? 


that you can buy it—or 
sell it—through the 
‘‘Where to Buy” columns. 
This feature in its quick 
service is a time saver in 
meeting immediate needs. 






















EDITORIALLY, THE 
Boot and Shoe Recorder 


is the most alert, aggressive and pro- 
essive journal in the world pub- 
fished for the shoe merchant. 
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OHNSON BROS. 


SHOES FOR FALL 


























SHOWING ONE OF OUR NEW 
CLOTH TOP MODELS 


fade fa the Pine Tree State ” 

















CLOTH TOPS WITH SHADES CAREFULLY SELECTED TO MATCH THE LEATHER VAMPS ARE 
A BIG FEATURE IN JOHNSON BROS. LINE FOR FALL. THESE STYLES ARE ATTRACTIVE, 
PRACTICAL AND ECONOMICAL AND ARE MADE IN A WIDE RANGE OF GRADES AND COLORS. 
WE ARE ILLUSTRATING ABOVE ONE OF OUR BEST SELLING NUMBERS. IT REPRESENTS 
BUT ONE OF MANY OF THE “WORTH-WHILE” SHOES THAT JOHNSON BROS, ARE SHOWING 
AND MERCHANTS ARE BUYING. 


OHNSON BROS. SHOE MFG.CO. 


H ALLOWELL, MAINE 
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Boston 


THE RETAIL TRADE 


Sunshiny Weather Stimulates 
Sales—Merchants Optimistic 


A survey of the retail shoe stores of 
the city finds trade on the whole very 
good. The sun struggled through the 
clouds on Saturday last and remained 
out for almost all of this week. With 
the appearance of the sun, the spirits 
of the merchants rose—they featured 
white shoes and shoes for sunshiny 
weather—the public responded in the 
way of large-sized purchases, and 
everybody was happy. There is no 
use denying that there is a feeling of 
uncertainty and unrest in the retail 
trade. The psychology of the situa- 
tion is that a state of mind exists 


among the consumers quite different : 


from the extravagant tendency which 
sprang into existence immediately the 
armistice was signed, but the cool- 
headed merchants of the city have 
made up their minds that they are 
equal to weathering the trying times 
which many had anticipated would 
come. 

In the meantime, the repair business 
has been wonderful. It is not an un- 
common sight for a limousine to draw 
up before a retail shoe store and for 
the chauffeur to bring into the store a 
large package containing shoes to be 
repaired. Many of these repairs cost 
as much as $3.50 per shoe—so as the 
old saying goes, ‘It’s an ill wind that 
blows nobody good.” 

The polishing departments of the 
shoe stores are also exceedingly busy. 


THE WHOLESALE TRADE 


New England Buyers More Con- 
servative Than in Other Sections 


The general condition of the whole- 
sale trade is quiet, with here and there 
reports to the contrary. One leading 
wholesale merchant states that his 
orders reveal the fact that New England 
buyers are much more conservative in 
anticipating their Fall and Winter 
wants than are those of the South and 
West. This wholesaler said that the 
New England retail merchant is apt to 
put off until the very last minute an 
order which he could have placed just 
as well a month or two earlier. He 
also stated that he had not found a 
man who expects lower prices for the 
Fall of 1920. We feels that retail 
buyers will not expect a lower price 
until the Fall of 1921, and as to whether 
or not prices will drop at that time 
will all depend upon labor conditions. 

It is a fact that many merchants are 
depending more than ever before upon 


the in-stock department of factories 
and the jobbers, buying in smaller 
quantities at perhaps fifty cents a pair 
additional, rather than to chance, as 
they feel, a large amount of shoes on 
an order placed with the factory two 
or three months in advance. 

The transportation situation is a 
serious one, and many wholesalers are 
using the parcel post system to send 
shoes to their customers. 


AT T. E. MOSELEY’S 


Many White Shoes Sold the Past 
Week—Business Good 


At the store of T. E. Moseley Com- 
pany $14 and $15 shoes are at present 
the popular prices. Many sport models 
have been purchased and also the ever 
popular white shoes of kid and fabric 
for June weddings, graduations and 
other late Spring and Summer events. 

As Manager Wirth states: ‘“‘Continu- 
ance of this good weather will be a fine 
thing for all of us. Folks do not mind 
wearing their old shoes in rainy weather, 
but these old shoes look very badly in 
the bright sunshine. While trade has 
been very good all along, it has been 
fine this past week and will continue 
flourishing as soon as the weather 
behaves itself.”’ 


AT DR. REED’S 


Attractive New Store—Hosiery De- 
partment ‘a Big Feature 


Dr. Reed’s Cushion Shoe Store at 
39-41 West Street, besides the regular 
lines of orthopedic shoes, has a special 
hosiery department. The department is 
in charge of Miss F. Flood and men’s 
and women’s models are sold. This 
department faces the findings depart- 
ment at the front of the store. The 
findings department is in charge of 
H. B. Domiphie. The store itself is 
about 60 feet long by 40 feet wide and 
is fitted throughout with wall mirrors; 
the color scheme is pale gray; a splendid 
system of indirect lighting is used; the 
windows are also well lighted, the wood- 
work being white and mirrors artisti- 
cally placed. This store was opened 
April 5, last. ‘Since that time,” said 
N. Levington, foot-fitting expert and 
assistant to B. C. Goulstone, manager, 
‘‘we have done five times the business 
we did in our smaller store across the 
street. Our store caters to the com- 
fort of the people, rather than to style. 
Every man in our store is thoroughly 
experienced in fitting feet. Our best 
sellers in men’s and women’s shoes are 
those priced at $10 and $12.” 


absence of John Fischer, 


AT. H. H. TUTTLE’S 


L. C. Williams Believes in Increased 
Production 


At H. H. Tuttle Company’s business 
was reported as a little quiet. In the 
manager, 
L. C. Williams was interviewed. Mr. 
Williams reported that white shoes 
and sport shoes are the big sellers and 
that more $16 to $18 shoes are sold, 
both in men’s and women’s lines, than 
at any other prices; pump styles are 
also extremely popular at this store. 
Mr. Williams is a firm believer in in- 
creased production as a remedy for 
bringing down prices, and feels that if 
the workers would give a full working 
day as in the past that the high cost of 
living would soon be reduced. 


AT THAYER McNEIL’S 


Single Sales of $450 and $500 Not 
Unusual 


Business was reported good at the 
store of Thayer McNeil Company. 
White shoes and hosiery, with an artis- 
tic sprinkling of tans and blacks, were 
noted in the windows. The ‘Recorder’ 
representative, stopped to talk to 
several members of the salesforce and 
to do a little investigating. One man 
had just sold to one customer $140 
worth of merchandise; another, $130, 
while two others had sold $450 and $500 
on single sales. The $500 buyer was a 
woman from Philadelphia, who pur- 
chased street shoes, sport shoes, dress 
shoes, party shoes and stockings. 


AT GILCHRIST’S 


**Six Days’ Smash at High Cost of 
Living’? Advertised 


At the shoe department of the Gil- 
christ Company, a ‘Six Days’ Smash 
at the High Cost of Living” was adver- 
tised, in company with other depart- 
ments. Some of the features were—a 
$10 men’s shoe at $6.95 and a man’s 
$8.50 shoe for $5.95. A special in a 
woman’s shoe was advertised at $6.39. 
Business was reported as very good; 
the best sellers in men’s and women’s 
shoes were reported as $9 and $10. 

E. J. McManus, manager of the 
women’s shoe department, reports that 
Cuban heel models in brown calfskin, 
and brown and black kid shoes are big 
sellers. Mr. McManus attributes the 
fashion in Cuban heels, where formerly 
only Louis heels were worn on dress 
shoes, to the fact that the streets of 
Boston are so poor that women find it 
very difficult to walk on Louis models. 
An extremely good model at this store 
has been a black vici kid model in 
military and Cuban heel effects, with 
imitation wing tips or a straight imita- 
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The Combination Fitting Qualities 
of This Last Will Win Business 


for You. 







T. appeals instantly to better dressed men, 
fits well “all over”, and completely satisfies. 
The style illustrated is No. 902, Mahogany 
Calfskin, “Lake Shore” Last, Goodyear “Wing- 
foot” Half Rubber Heels. “On the Floor”, in 
AA to D Widths, 


$8.95 less discount 










Write for folder illustrating other unusual, quick 
selling, Carter Quality Shoes, “On the Floor.” 


WE ARE NOT INTERESTED, FINAN- 
CIALLY, EITHER DIRECTLY OR INDI- 
RECTLY IN ANY RETAIL STORES. 

















J. W. CARTER CHICAGO CO., 


CHICAGO, ILL. 


Specialty manufacturers of Men’s Fine Welt Dress Shoes 


Salesroom, 833 W. Chicago Ave. 
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tion tip; brown models in vici kid 
with wing tips and imitation wing tips 
have also been good sellers. 

Mr. McManus feels that any mer- 
chant who has a big supply of white 
shoes, in fabric or white kid, Cuban 
heel effects, will sell them all this 
year. The popular height, he believes, 
will be from 1% to 2 inches; the vamp 
will be 34 inches. 

RETAIL SHOE SALESMEN’S 

ASSOCIATION 


Plans Being Made for Big June 
Event at the Wedgewood 


The Executive Committee of the 
Boston Retail Shoe Salesmen’s Asso- 
ciation held a meeting last Monday 
evening, when some important items of 
business were transacted. The Enter- 
tainment Committee of the association 
is making plans for the big June meet- 
ing—this will be held the second Mon- 
day in June at the Wedgewood. A 
humorist and a colored jazz orchestra 
will be two of the features. This will 
be a general jollification event. 


EVER EASY SHOE COMPANY 
Joseph McBrien, Manager, 118 
South Street, Optimistic on 
Conditions 


At the store of the Ever Easy Shoe 
Company, 118 South Street, which 


‘distributes the Engel line of children’s 


stitchdowns to the retail trade, all was 
activity. This store was opened in 
January, last, and since that time Mr. 
McBrien reports a most satisfactory 
business. Joseph McBrien is_ well 
known to the traveling fraternity of the 
country, as he spent 19 years of his 
life as a road salesman. Mr. McBrien 
attributes the great success which the 
Ever Easy Shoe Company has enjoyed 
to the fact that the line is a medium 
grade in-stock proposition; twelve 
Winter shoes and nine Summer styles 
are carried. “If we get an order in the 
morning,” said Mr. McBrien, ‘we see 
that it goes out that afternoon. We 
‘ave been very fortunate in escaping 
transportation difficulties. A feature of 
our business is delivery by parcel post.” 


Snyder Association 


The employes of H. S. & M. W. 


'. Snyder, Boston leather . merchants, 


have just formed .a mutual benefit 
association. Morgan Hunt is president. 


Will Sail For Europe 


Nathan Shribman, of the Creedon 
Exporting Company, Boston, will sail 
for Europe next month, to sell leather, 
shoe factory supplies and shoes. He 
will remain abroad a year. 
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San Francisco 


BUSINESS RATHER QUIET 


Vacation Season Begins — Many 
Stores Holding Sales 


The beginning of the vacation season 
is making business rather quiet here. 
Some of the largest dry goods stores 
are featuring anniversary sales, with 
special prices in each case to mark 
the birthday event. Many stores de- 
voted exclusively to footwear are fall- 
ing in line with attractive offerings at 
prices calculated to make the purchaser 


pause and buy, feeling that such an’ 


opportunity may not occur again. 

Many exclusive dressers, both men 
and women, still ask for what they 
want and see that they get it, regard- 
less of price. Others wonder whether 
prices have reached the top notch, and 
patronize the shoe repairer while in 
doubt. There is a general tendency to 
buy at sales and some of the merchants 
are doing a rushing business in conse- 
quence of special prices. ' 


CONVENTION PLANS COMPLETE 


Striking Display of Samples Will Be 
Feature 


The California Retail Shoe Dealers’ 
Association is to hold its annual con- 
vention in San Diego, Cal., from June 7 
to 11. Most of the well-known firms 
in the State belong to the organization 
and a great gathering is anticipated. 
Many of the proprietors who cannot 
attend in person will be represented by 
buyers, for there is to be a striking dis- 
play of samples. Eastern manufac- 
turers, as well as those of California, 
will have many lines of shoes on hand 


for exhibition to the visiting retailers, 
and large orders are expected to result 
from the convention. Social events 
are being planned, and some of the 
more adventurous of the delegates are 
already looking forward to a little trip 
across the frontier to set foot on the 
soil of the harassed republic of Mexico. 


Merchants Accused by Women 


The Berkeley branch of the California 
Federation of Housewives’ Leagues 
states that its committee has been mak- 
ing a two weeks’ investigation of sales 
methods in retail shoe stores of San 
Francisco, Oakland and Berkeley. As 
a result, the league is about to ask the 
retail shoe dealers’ organization to 
have prices mafked clearly on every 
box. Walter Broder, president of the 
Oakland Shoe Dealers’ Association, de- 
clares that the committee is mistaken 
in its assumption that variable prices 
are being used in some of the stores. 
He has offered to submit the question 
to the Better Business Bureau of the 
Advertising Club, for investigation. 


Two Stores Added to Chain 


Tieburg Brothers of San Francisco, 
who operate a large chain of shoe stores 
on the coast, have just added two new 
links to the chain in the shape of a 
couple of stores in Portland, Ore. 


New Shoe Factory Planned 
The Union Trust Company of this 
city is arranging to put up a three- 
story brick shoe factory at the south- 
east corner of Bryant and 19th 
Streets at a cost of $52,000. 


. ~ Louisville 


WHITES SELLING WELL 


When Weather Is Good Retail 
Business Shows Decided Improve- 
ment 


It is hard for the average Louisville 
merchant to discuss weather conditions 
as affecting business during April and 
early May without getting a bit rough 
in the terms that he uses in expressing 
himself. With better weather it is be- 
lieved that things will open up nicely, 
as a few bright days make business hum, 
but they are so regularly followed by 
rain and overcoat weather that the 
public can’t get in a real buying mood 
and stay that way long enough to make 
purchases. The demand is tending 
more and more to dressier models, with 
whites coming better all™the time in 


women’s shoes. Black satins and suedes 
have been extremely good, while browns 
have shown up fairly well in suede. 
Dull kid and patent leather have also 
been favored by many. Pumps are 
getting a good call, especially French- 
heeled models, while the one-eye and 
two-eye ties have shown nicely. Ox- 
fords are better in tan English and 
dark tan than anything else, although 
there has been some demand for French- 
heel oxfords. 


English Models Popular 


There is very little change in men’s 
shoes. The ultra fashionable are going 
to the brogue model to some-extent, but 
the volume of demand continues strong 
° (Continued on page 165) 
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A BOY’S SHOE THAT WEARS 


CARRIED IN-STOCK 


Also a Full Line Made With 


GUARANTEED NKOLIN SOLES 





No. 3604 
CHROME GUN METAL 
BAL, SINGLE SOLE, GOODYEAR 
WELT, CHICAGO TOE. 


SIZES 1-6. WIDTHS C, D AND E. 
PRICE $4.20 


BOYS’ 
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COMPANY 
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A COPY? 
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No. 334-3 


Strip Pump, Turn, AA Grade 
Patent Colt, 18-8 Celluloid 
Wood Louis Heel, 195 Last. 


No. 724-3—Welt 


No. 722-5 


Jazz Pump, Welt, B Grade 
Pat. Kid, 18-8 Lea. Louis Heel, 
185 Last. 


[AA, 414-8; A, 4-8; B, 314-8; C, D, 214-8. 


No. 726-1 


Sassy Sally Pump, Welt, AA Grade Mat 
Kid, 18-8 Lea. Louis Heel, 185 Last. 
AA, 436-8; A, 4-8; B, 3348; C, 3-8; D, 3-7. 


No. 726-3 ity. a a Rit $62 32° 
No. 726 (Gentry 


No. 726-4 Gene Wie Cab. $6 


$5.75 





UNBRANDED AND IN PLAIN. CARTONS 








ey 


Lunn & Sweet Company, Auburn, Me, 





AA, 414-8; A, 4-8; B, 314-8; C, 3-8; D, 3-7. 


/ 


THEY FI/T- 
THEY WEAR- 
WE DELIVER. 
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Now on the 
Newsstands 





EVERYBODY'S MAGAZINE 


June 1920 





Does He Know Feet 
Or Only Shoes? 


Ask yourself that question 
before you entrust your feet to a 
salesman to have them fitted with 
shoes. Whether he knows /cet or 
not may be the point upon which 
your present and future toot com- 
fort and efficiency will depend 
Just as it 1s possible fur a stupid or 
ignorant clerk in a drug store tu 
make serious mistakes which a 
pharmacist would never make, it 
is possible for an unscientific shue 
fitter to cripple a fout and cause 
endless suffering through lack of 
that knowledge of foot anatomy 
and foot needs which ix the 
equipment of all 


GRADUATE PRACTIPEDISTS 


Every graduate Ptactipedist has made a thorough 
study of the anatomy, debilities, malformations and dis- 
comfort producing conditions of the human foot, together 
with the most oo and scientific methods of 

preventing the of such incipent 
tendencies as his & ted tramed eye and hand® 
may detect, and of correcting such defects as 
have already developed Every graduate Practi- 
pedist has passed a rigid examination in all —_ 
subjects and has demonstrated 
of his understanding of all principles posse arg por 
each has a diploma from the educational institution 
which vouches for this knowledge 

Thousands of shoe dealers now have these 
trained Practipedists in their store to give 

Free Examinations and Advice 
to their patrons regarding the care of their feer, the prevention of 
such font discomforts asm 


the shoes as may he required for 
cular wouble. Neither eryle exe nor appearance 
Siedenbon sacrificed, mor are any larger sizes required 


IONAL 
TERN ‘id OF 


Ths profession of Pracnpedics 6 a comparatively new 


one, being an outgrowth of the last few years, bur « has 


developed wonderfully as ws place in the scheme of things 
became increasingly evident. Now, there are 
25,000 people in the Unwed States and Canada 
who have eaher graduated in Practipedics of are 
taking that course They will be found m the 
betrer class of shoe and department stores every- 
where, and milhons of people already owe them 
grattude for thew delverance from torturing font 
troubles or for the prevention of such troubles 
Now, the members of this profession have 
banded together im this Axsocranon for the pur 
pose of further umproving ther usefulness by the 


DOES HE WEAR ‘ ' 
vues ow “ry exchange of experiences and for the purpose of 


Letting the Public Know 
ahout the advantages a will | gain by snerating, nerd the services 
Acenciannn, acaime 

th e hasten i Nustrated Pose and displaying hes or her Certife wet 

Membership--in the shoe store or shoe departinent patronized. If you 
know what stores in your locality are prepared to render thee 

free service to ther customers, we will he pleased to cend vow alin ot 

them opon receipt of your request Vow are catiled vn loot com 


ASSoctari, 





PRACTIPEDISTS 


SUITE 607 - lO9 NO. DEARBORN ST 
CHICAGO 


Is This Your Ad? 


It Should Be 
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SEE THIS! 





The Big, Full Page Ad. to the Public 
That Now Appears In the 


JUNE EVERYBODY’S MAGAZINE 


Our full page ad. in the March number of Munsey’s Magazine made quite a stir. It woke 
the shoe trade up to the fact that this is a real Association—one that does things. Also, it 
told to millions of readers the wonder story of what Practipedics means to the public’s foot 
comfort and the public’s foot efficiency. It put Practipedics “on thesmap”’ as a recognized 
and essential profession. 


Now Here’s Our Next Big, Smashing Ad. 


Isn’t it the sort of stuff to make the public demand the services of a Practipedist in the shoe stores pat- 
ronized? Look it over (see opposite page) and read it carefully. Doesn’t it make you glad that you are 
a member of this Association and that your two dollars, for initiation and dues, helped to pay for this splendid, 
prestige-building publicity? 


If Not a Member, Why Not? 


If you’re a Graduate Practipedist, but not a member of this Association, don’t you think you should join 
it at once and do your part in carrying on this important educational work? You don’t feel right about 
letting the other fellows do it all alone, do you? 

More likely, you are not a Practipedist non-member, because almost all the Graduate Practipedists have 
already joined with their fellow-professionals in this Association. Perhaps.you are one of those who are 
wishing you were a Practipedist, so you could join us. , 


YOU Can Become a Practipedist 


This Association will help you. It will make it easy for you. We will tell you how you can 
obtain the Home Study Course given by the American School of Practipedics without cost 
and how you can graduate and obtain your diploma after a few short weeks of spare time 
study of a subject;that is intensely interesting—the anatomy and correction of defects 
of the human foot. 

Send for the booklet, telling all about'this Association. Just mail the coupon. If 
not a Practipedist, and anxious to become one, tell us so on the margin, and we 
will do the rest. 







The 
Inter- 
national 
Association 
of Practipedics. 
Suite 607, 109 N. 
Dearborn St., Chicago 











let and full information 


International Association 
of Practipedists aeetlipiinedinn 





Suite 607, 109 N. Dearborn St., RI coca csss.svca snceas me 
Chicago, “4D ORS so hee ee ee Oe 
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ROCK-BOTTOM PRICES ON SPRING’S 
BEST SELLERS — EVERY STYLE 
ON THIS PAGE READY 


TO SHIP 








$6.00 


Style 211 








Style 236 








$5.50 


Style 204 








211—Dull Kid Colonial, Cuban 
Heel, A-D _- 


A- 
212—Same i in Black Kid, A-D.. 
209—Same in Patent, A~D 


201—Dull Kid Colonial, Leather 
Louis Heel, A-D 
200—Same in Patent, A-D 


291— Patent Plain Pump, Full ‘ 


Louis Heel, Turn, A 
290—Same in Dull Kid 
221—Patent Pump, ’ 

Louis Heel, McKay, A-D 
222—Same in White Kid, A-D.. 
220—Same in Black Kid, A-D.. 
299—Black Suede Pump, Cov. 

Full Louis Heel, Turn, AA-C. . 
296—Same in Patent Leather, 
294—Same in Dull Kid, A-D.. 


246—Patent epee Leather Louis 
, A-D 5.50 





Style 291 





a Suede Theo Tie, Cov- 
ed Full Louis Heel, A-D.... $9.00 
232—Brown 25 Nubuck Theo Tie, 
Covered Full Louis Heel, A-D. 8.00 
233—Beaver 23 Nubuck Theo Tie, 
Covered Full Louis Heel, A-D. 8.00 
236—White Kid Theo Tie, Cov- 
ered Full Louis Heel, A-D.. 7.50 
235—Black Kid Theo Tie, Cov- 
ered Louis Heel, A-D..... 7.50 
205—Dull Kid ty Tie, Leather 
Louis Heel, A-D 5.50 
204—Patent Theo Tie, Leather 
Louis Heel, A-D 5.50 
109—Black Kid Theo Tie, Leather 
Louis Heel, B—D 





Style 268 

















268—Patent Leather Oxford, Im. 
Tip, Cuban Heel, A~-D “= 
277—Same in Mahogan 


224—Same in Black at 
228—Patent Oxford, Plain Toe, 
Cuban Heel, Welt, A-D 





THREE CUBAN HEEL THEOS 


as gy Kid Theo Tie, oe as 





Heel, B- 4. 
261—Patent 7iee Tie, Cuban 
Heel, A-D 5.50 











a By Oxford, Plain Full 
Loui urn, A- $5 

240—Same i in Dull Kid 

297—Patent Oxford, Full Louis 
Heel, Turn, A-D 

227 —Patent Oxford, Leather Louis 
Heel, Welt, A~D 

225—Same i in Black Kid, Welt . 

234—Same in Havana Brown Kid, 7.00 

e in Gray Kid, Welt.... 

283—Black Kid Oxford, Leather 
Louis Heel, McKay, A-D 

281—Same in Patent, A-D 

274—Same in Havana Brown Kid, 


218 —Black Suede Oxford, Cov. 
Full Louis Heel, A-D 





Style 239 











Have You a Copy of Our In-Stock Folder? 


THE BOARDMAN SHOE CO. 


564 Atlantic Avenue, Boston 9, Mass. 
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Its Coming Fast 


Only a few weeks away! And how that time will fly! Almost before either you or we can realize 
it, the big event of 1920 will be upon us. Dr. Scholl’s Foot Comfort Week must not catch any live 
shoe dealer in the United States or Canada napping, for it means very much to his store in both 
profits and prestige. 


reputation for foot comfort giving in 
It Makes F riends, Wilt be lf connection with his store. 
© 


NN 
=. 





Patrons and Profits » Scholls 
National 
No other week in the whole year Foot Gomfort 


gives to the really wide-awake dealer Week : 


Are You Prepared ? 


Have you made your arrangements 
to participate to the full in the ad- , 
vantages which this great yearly 7 
event offers to every shoe man? If 


Tremendous Campaign of Compelling ou have not, the coupon below 7 
Advertising should go into the mail this ,% Coupon 


All of our past spectacular Foot Comfort Week campaigns are being VETY day with FO SEER / For 
eclipsed by the heavy national magazine and newspaper advertising we are doing and store address _ there- Ta Material 
to promote this great event. In such leading magazines as the Ladies’ Home 2 
Journal, the Woman’s Home Companion, the Literary Digest, the Red Book, on. Do not put it, 
American Magazine, Collier's Weekly, Cosmopolitan, McCall's Magazine and The Scholl Mfg. Co. 
others, a succession of ads, ranging from full pages to lesser space, will carry the off and be sorry /# 213 West Schiller Street, 
message of this great event to millions upon millions of people and full page but t NOW 4 Chicago. 
newspaper campaigns in the principal cities will back up this national advertis- ut ac 7 Pe a ith 
ing. Besides, there will be full pages in four colors in the American Magazine and be glad. 7 oo re D “es we Bees. a oe 
Supplements of all of the great Hearst papers throughout the country. Tie 7 wads, ene the - ve ve oe Sane 
your store up to this advertising and make it yours. Use the coupon now. 7 ebincmtiel sat a a ii ee 

74 your large portfolio, showing all the helps you 


The Scholl Mfg. Co. emer 
213 West Schiller St., Chicago , . 
New York lindas 





the same opportunity to establish a c 1920 
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Bradley Shoe Co. 


RETAILERS OF GOOD 
SHOES SINCE 1861 


ATCHISON, KANSAS, 


April 27, 1920. 


Wm. Reynolds, Jr. 
Providence, R-I- 


Gentlemen: 


During six years experience in the shoe business, 
we have naturally handled, and looked at, a gocd many dif- 
ferent buckle attachments. We cannot recall of any one 
but what there were serious objections to them. Either 
they rattled, tore the hose, or some other complaint. 


Your Buck-El-On seems to have overcome all these 
complaints. We are frank to admit to you that this is the 
cleverest buckle attachment we have ever found. In fact, 
@11 you have to do to sell them is to show them. Further- 
more, they live up to every claim you make for them. 


Yours very truly, 


BRADLEY SHOE CO. 





“OKAY?’’ 


--says Bradley 


Bradley of Kansas has looked ’em all over—and he says that The Buck - El- On 


Buck-E]-On is top hole and head and shoulders above ‘em all. Tongue a the ~ 


Now—what he means is this: Buck-E]-On does what we claim family. Write for sam- 
it willdo. And we claim it will doa lot! First—it will hold shoe ag ay Rc 
ornaments with absolute security against loss. Second—it will Get on the band wagon! 
keep the shoe ornament looking tidy and upright. Third—it 
makes shoe ornaments interchangeable because they are at- 
tached to Buck-El-On and NOT to the shoe. Fourth—it will 
make a pump comfortable on any foot, by protecting the instep, 
taking up the slack in the sides and’ preventing slipping at the 


heels. 


Ask your jobber—or write us direct for the little circular that 
tells a big story. 





Attach buekles to 
Get our prices on Shoe Laces and Shoe Ornaments BUCK-EL;ON 
NEES Oe te See 











William Reynolds, Jr., Inc. Providence, R. I. 
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OxFORDS 


IN STOCK 


Stock No. 594 
WINCHESTER 
LAST 


Cherry Tan Calf 
Varsity Ox., Wing 
y Sizes and 
Widths: AA, 7 to 
Ns A, B, 6 to 11; C, 

D, 5 toll. $9.25 


Stock No. 590 


CORSAIR LAST 
Cherry Tan Calf Varsity Ox. Sizes and 
Widths: AA and A, oe! _ B, 6 to 11; C, D, 


Stock No. 690 
REGENT LAST 
Brown Cordovan Varsity Oxford. AA and A, 
7 to 11; B, 6 to 11; C, D, 5 toll. 
$10.00 


Stock No. 679 
REGENT LAST 
Brown Cordovan 
Varsity Ox., Wing Tip. 
Sizes and Widths: AA aad 
B, C, 6 to 11; D, 5 to 11. 
$10.50 


A, 7 to 11; 


THE DALTON COMPANY, 


Makers of Men’s Fine Shoes 
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Stock No. 580 


BROGUK,LAST 
Gallun’s 26 Brogue Ox. Sizes and Widths: AA, 7 to 11; 
A, B, 6 to 11; C, D, 5 to 11. 
$9.50 


Stock No. 591 
WINCHESTER LAST 


Cherry Tan Calf Varsit a and Widths: AA, 
7to1l; A, B,6toll; cD. 


691—-Same as above in onl Cordovan. 
$10.00 


Made by expert shoemakers and con- 
structed of the best materials. These styles 
are in greatest demand. All shoes sent in 
plain cartons and unbranded. 


Write for Catalogue 


ING. 


BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street 


NEW YORK: 651 Marbridge Building 


CHICAGO: 1415 Great Northern Building 

















Chandler’s Shoe Novelties 


























-C. A. Browning Company 


30 Franklin Street, Boston 
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The bis ot aceite 
of Leather 
Supplies and Prices — 


LPEPLUILI TELLER LE RAEE REECE SRE Se Re Oe Re Cee 2 


Dull Market Continues 


Slow Shoe Business Affects Leather---Some Large 
Sales Reported to Clean Up Certain Stocks 
---Strikes and Transportation Break- 
down a Great Handicap 


The quietness existing in the ‘shoe 
market is reflected in the leather centers. 
There has not been much change in the 
past two weeks. Some of the largest 
buyers of leather report the market 
is rather soft and then on the other 
hand state that they do not expect to 
buy leather much cheaper this season. 
Their belief is that the market has 
about reached bottom. 


There has been considerable cur- 
tailment and some tanneries devoted 
to upper leather are shut down entirely, 
making needed repairs and waiting for 
the help to return to work at former 
‘wage schedules. 

The state of the shoe and leather 
business at present does not offer 
much encouragement to increasing 
wages. It would look as though the 
time for exorbitant demands among 
wage-earners in the shoe and leather 
industry had struck twelve. That 
portion of the people who expect 
arithmetical progression monthly in 
wages and a decreasing tendency in the 
cost of commodities must revise its 
views if the signs of the times are any- 
‘where near correct. 

There is no mistaking the tendency 
toward lower-priced footwear, not only 
in production but in merchandising. 
To make this possible, there must be 
- some savings effected in costs of material 
as well as all other productive costs. 

The leather situation today is in- 
herently strong. There are no heavy 
surplus stocks nor are there over- 
burdensome accumulations of choice 
hides and skins. It is true that there 


are plenty of bargains tobe picked up 
in the market, and some shoe’ manu- 
facturers have availed themselves of 





this opportunity, and high cost leather 
which was ordered or on hand will be 
averaged with that which has been 
taken up of late at a sacrifice price. 


Calf Leather 


There is a fair market, and large shoe 
manufacturers in the West have been 
in the East in recent weeks cleaning 
up the lower-grade stocks of light 
leather or that which had dragged, and 
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some heavy sales were made. There 
was a sort of cleaning out of stock on 
certain varieties, the price favorable 
to the shoe manufacturers. While 
there are no standard quotations, the 
best quotations that we hear are $1.15 
for top grades of smooth-finished calf. 
These range downward according to 
quality—$1.10 per foot for B_ grade, 
$1 for C and 95c for lower selec- 
tions. 

There are some fancy skins held at 
a higher price and the be&t suede skins 
run up to $1.30, possibly more for some 
of the finest finishes of selected skins. 
It is a question, however, of the condi- 
tions of the sale, the matter of cash 
and such considerations. Light and 
cheaper grades are quoted down con- 
siderably below a dollar per foot. Blacks 
are usually 5 to 10 cents lower than 

(Continued on page 165) 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 


Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 
Sole Leather 


1914 1919 1920 
Cents per pound 
Hemlock sole, heavy No.1......... —@30 56@ 57 56@ 58 
Hemlock sole, seconds, mid......... 24@26 54@ 55 4@— 
Oak sole, No. 1 bends............. 47@50 96@1.00 1.10@1. 20 
Oak sole, No. 1 backs, all weights... 45@46 80@ 85 92@ 95 
WN MUON, UE 6 5c Ss csc ccc esse —@414 84@ 85 88@ 90 
RIMM MIS 5.65.5 iced c scnidiccss 80@ 83 85@ 88 
Offal, hemlock heads.............. 10@ 12 144@ 15 
Offal, hemlock bellies....... 12@ 18 20@ 22 
Offal, hemlock shoulders..... 30@ 32 40@ — 
Union offal, heads ................ 15@ 16 21@ 22 
I, WI 66. 55:8,638 0. 61d: ener 5 0 450 18@ 19 26@ 28 
Cents per foot 
Chrome, S. A. dry hide, 714 to 10 iron sides 43@ 50 60@ 65 
Chrome, green hide, 6 to 8 iron sides —@ 50 —@ 60 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


Hides and Skins 


1914 1919 1920 
Cents per pound 
Heavy native steers,.............. 18 @18\% —@36 — @36 
Heavy native cows.............:-. — @Il17T% 29@34 34 @35 
Wert buils.....Giitiulic cid. 15 @15% 25@28 20 @24 
Chicago City calfskins........ . 214%@21% 55 @70 35 @55 
“WS are 28 @— —@38 42@43% 
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United States Rubber Company 








PLUS BUSINESS 
FOR EVERY DEALER 


Gave retailers have long been 
seeking a comprehensive line 
of footwear that will lead them 
to plus business. The United 
States Rubber Company has 
long been working toward that 
goal with Keds. 


TODAY we believe that goal 
has been reached. There is 
scarcely any demand for work, 
sport, dress, or street wear that 
Keds cannot satisfy. — 
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Rubber Footwear 


The Market Situation - Prices and 
Style Information - Trade Notes 


MTU 


All Lines Active 


Tendency to Athletic Footwear Is Marked---Mills 
Busy with Large Supply of Orders for Storm Goods 


The rubber footwear business is one 
of the bright features of the shoe trade 
today. People who are getting ready 
to go away for the Summer are pur- 
chasing heavily of the many new kinds 
of canvas and rubber shoes, high cuts, 
low cuts and oxfords for the Summer 
wardrobe. These lines are made very 
attractive for women, misses, children 
and also for men. 

A fabric shoe is desired that carries all 
the style features of leather footwear, 
and at the same time one that would be 
light and with a rubber sole, making it 
suitable for boating, tennis, and outing 
pursuits of all kinds. The basis of these 
goods is for the most part a fine fabric 
for the upper, specially woven. The 
better goods have a steel shank like 
leather shoes, which gives a firm sup- 
port to the arch. The sole, made of 
special material, is as light and flexible 
as that of a leather shoe. The soles of 
many of these shoes are vulcanized by 
a patent pressure process which insures 
absolutely secure welding of the sole 
to the welt and upper. 


More Attention to Style and Quality 


The canvas and rubber footwear is 
also improved by having a better heel 
than formerly and with an arch not only 
resembling but having the strength of 
leather footwear, possessing shape and 
contour, which insure better fitting 
qualities, as well as following the ac- 
cepted styles. Some of the white 
rubber footwear lines are high cut with 
a nine-inch top and half Louis heel. 
These will be worn to some extent by 
well-dressed women, but of course will 
not be as popular for veranda wear as 
the women’s pumps and those desiring 
style in low pattern effects. These 
come in four widths and half Louis 
heels. A good many oxfords of canvas 
and rubber soled welts with military 


heels will be seen and also the sport 
trimmed in white nubuck, trimmed in 
dark leathers. 

The conservative all round women’s 
shoe will carry a low heel and some a 
wedge heel that is especially adapted 
for tennis. The beauty of all of these 
lines from the point of the retailer is the 
fact that the price is not a disturbing 
factor. Prices for the retailer have a 





Women’s Regent Oxford 





Sa eta 
A fabric shoe with rubber sole of 
welt construction, low rubber 
heel and leather trimmings. Made 
by the U. S. Rubber Company 











wide range up as high as $4 or more 
and downwards according to the shoe 
desired. 

Factories Busy 


The factories are very busy and are 
shipping out goods as fast as they can 
for the season which is now on us, 
but retailers in many parts of the 
country have not enough goods on 
hand to meet the normal demand for 
Spring and Summer. 

In addition to this there is the big 
rush which is on for all kinds of storm 
footwear, and the most difficult part 
of the situation is the help problem. 
It has not been so much a matter of 
wages as it has been the inability to se- 
cure and retain satisfactory help who 
are not afraid to work. 
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Crude Rubber 


There has been a quiet demand for 
plantation rubber from manufacturers 
and a little indication of speculative 
interest among dealers. There was a 
further decline in plantation rubber 
during the week, and factory buyers 
kept out of the market. The weakness 
in New York was augmented by a 
lower cable from London. At the 
close of the week quotations were 
nominal: 38c for ribbed smoked sheets 
for spot and May arrival; 38%c for 
June; 38%4c for July; 39c for August; 
3914c for September; 3934c for July- 
December; 444%c for January-June. 
Paras and Centrals were unchanged. 


First latex pale crepe......... 384@— 
Smoked eheets.......... cesses 38 @— 
BrOWR COMO. ...<:..4:6°S Sean's 37 @— 
Up-river fine para............394%@— 
Up-river coarse..............29 @— 
Benet ONRENE: 5 404 5.53050 0's.3-0 21 @— 
Caucho ball upper........... 304%@— 
Caucho ball lower............ 27 @— 
ne PCS 22% @23 
Centrals and Mexicans....... 29 @31 
Guayule (20% moisture)...... 25 @27 


Scrap Rubber 


The mill price of 7%c to 7%c con- 
tinues to prevail. The situation is 
thought to be somewhat improved and 
the demand for reclaim has been re- 
ported as active as at any time during 
the last six months. The buying has 
continued on the basis of being able 
to sell quickly and of small collections 
of boots and shoes at a time. 


Boots and shoes............. T%e@T% 
Aroctios, trimmed... 025.000 6 @6% 
Arctics, untrimmed.......... 5 @— 


Frank M. Haynes Dies 


A card has been received announcing 
the death on April 22 of Frank M. 
Haynes, senior partner of the Haynes- 
Henson Shoe Company of Knoxville, 
Tenn. Mr. Haynes had been in busi- 
ness in Knoxville for many years and 
was one of the most popular merchants 
in that city. 
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“CONSTANT COMFORT” SHOES 


MADE EXCLUSIVELY FROM 


GENUINE GLAZED KID 








Real Glazed Kid has proven to You can’t go wrong in buying 
be far superior to all kid substi- these dependable black kid turn 
tutes—such as Cabretta, Sheep : ‘ 

and Horse. shoes—all of which are in-stock. 




















No. 89 


Black Kid Theo Tie, 12-8 Heel, In Stock 
A, B, CS PUNO, . . 00000600 ceccemsQee 
No. 88—Lower grade, same style. In 
Stock B,C, D, E. Price $3.75 


No. 41 


No. 85 


Black¥Kid 2-Strap Sandal, Ribbon Bow, 
12-8 Heel. In Stock B, C, D, E. ee es 


In 
$4.50 


No. 40—Lower Grade Side Seam Pump, 
same last, In Stock B, C, D. Price.. $3.50 


AMERICA’S 
BEST COMFORT SHOE 


No. 54 


Black Kid, 8-8 Rubber Heel, Common- 
sense Oxford, In Stock D, E, EE. 


No. 53—Same Style A grade, D, E. Price 
$4.50 


No. 74 
No. 51 


Black Kid Pl. Toe Blu. Oxford, 11-8 Cat’s 
Paw Rubber Heel, In Stock B, C, D, E. Black Kid, 6-eyelet Pl. Toe Oxford, 13-8 
ag secseeenersateo rt tsp ete oo Have you a copy Heel, In Stock A, B,C,D. Price. . . . $5.85 
° Sai >in MOBrccccccceccece a . . a . *, h Ti 
No. 70—Same in Kid Tip Blu... .. .. $5.00 of our stock folder ? gh ities ee erm g i 


AULT-WILLIAMSON SHOE CO. 


Manufacturers 


AUBURN - MAINE 


F 
3 


oOo ooo ol peor 6262625256266 209 oor 
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OUTING SHOES 


Women’s “Camco” Bal, No. 21-534—upper of 

selected duck; ‘‘Camco” process rubber sole and 

5-8-inch heel. Sizes 2-8. 
This shoe is one of many patterns in the latest and best line 
of outing shoes. All the stylish features desired, with wear 


and dependability at minimum cost. 


CAMBRIDGE RUBBER COMPANY 


MANUFACTURERS 


CAMBRIDGE, MASS. 























(3 
Ties and 


from Pumps 
Both Styles Easily Obtainable 











(4) 


Buckles 


Picture (1) shows the reverse side of the tongue and bow, with “DALCO” 
device ready for attaching to shoe. In Picture (2) the “DALCO” up- 
right as fastened to the shoe. Picture (3) illustrates its application as a tie. 


Figure (4), the same shoe with a buckle. 


The “DALCO” device will turn your 
shelved pumps into handsome profits. 


The “DALCO” tie (1) comes with tongue, 
bow, and device assembled. 

All that is necessary is to attach “DAL- 
CO” upright (2) to shoe, a matter of a 
minute. 

The same shoe without alterations will 
also take a buckle. 


The “DALCO” device is attached so not 
to have any material inside the shoe to 
hurt the foot. 


Orders for the “DALCO” tie (1) in any 
color, can be filled promptly. 


Dealers find the “DALCO” device sells 
ornaments as well as shoes. Get your 
money out of pumps and ornaments 


the “DALCO” way. 


Dalrymple - Pulsifer. Company 


Makers of Shoe Ornaments for World Trade 
Haverhill, Mass. 
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TURN 


Pearl Gray Nubuck 


No. 1821 Price $7.35 
Full Louis Covered Heel 
AA to C 


No. 1606 Price $8.50 
Dull Kid 


No. 1607 Price $8.50 
Black Kid 


No. 1604 Price $8.50 
White Kid 


WELT 
Patent Colt 


No. 056 Price $6.25 
Military Leather Heel 
AtoD 


No. 270 Price $7.00 
.Brown Kid 


No. 054 Price $6.00 
Black Kid 


No. 052 Price $6.25 
White Kid 





STYLES 


WELT 
White Kid 
No. 098 Price $8.50 
White Ivory Sole and 


ee 
AA to D 
No. 099 Price $9.00 


As Above With Cov- 
ered Louis Heel 


THE 
WESTCOTT 
WHITMORE 
COMPANY 
SYRACUSE, N. Y. 


Specialists in Smart Footwear 
For Women 


New York Office 64 Reade St. 


EASONABLE 


ad 


IN STOCK 
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TURN 
White Kid 


No. 1610 


No. 1608 Price $8.00 


Patent Colt 


No. 1609 Price $8.00 
Dull Kid 


No. 1611 Price $6.00 


White Cloth , 


WELT 
Patent Colt 
No. 832 Price $7.00 
med | Leather Heel 
Ato D 


No, 831 Price $7.50 
Black Kid 


Price $8.50 
Full Louis Covered Heel 
AA to D 
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Buyers’ Easy Reference 


= *“Jhose totally different shoes? 


No. 8554 


IN-STOCK 


Fine White Eve 
Cloth Oxford. 
Goodyear Welt. 
Military Heel. 
A to D. 


$4.50 


BLUESTEIN BROS. 











No. 8554 


173 SUMMER STREET 
BOSTON, MASS. 

















Directory 
exOow 
ooe contE 


147 LINCOLN STREET 
BOSTON, MASS. 










Manufacturess of 


Top-Grade 
TURN SHOES 











IN-STOCK! 


No. 1602—Brown Kid Oxford, 
Mil. Heel, Welt. A-D. . $6.50 
No. 1652—Brown Kid Ox- 
ford, Louis Heel. A-D. $6.50 
No, 612—Black Kid Oxford, 
Mil. Heel. A-D...... $6.10 
No. 652—Black Kid Oxtord, 
Louis Heel. A-D. 

$6.10 


10% Reduction 
on Case Lots 


173 Summer St. 
Boston, Mass. 














| Eigner Shoe Co. 


ALIFETIME OF 
SHOEMAKING 
EXPERIENCE 





Pel BASREY | 


HARNEY, TRACY, CREHAN CO. 
FACTORY : 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 





























SOMETHING TO TALK ABOUT— 


























b 
vom Men’s 
IMMEDIATE BROCKTON 
DELIVER Y O afo rds MADE 
4197—-Creese & Cook’s No. 38, Tan...............02- $6.85 
4195—Creese & yom 's (Tony Red) a, re, $8.00 


4196—Pfister & V. No. 116, Brogue, Wi , eee $8.00 
4198—Gallun’ 7 Noe 8 tlhe obit $9.00 


LANDE-RUTKIN SHOE CO. 


104 READE STREET NEW YORK, N. Y. 























—nationally 
advertised 


—distributed 
internationally 







nsf 


ltwear 





*= 





_ A representative 
will call at your request 


STANDARD FELT COMPANY 
WEST ALHAMBRA CALIFORNIA 











IN STOCK 








Honest Wearing 
Children’s Shoes 


Patent Instep Strap, Ribbon Bow, 
McKay,White Lining. 








Carried in Mary Jane 
Pattern Also. 
No, 704 
705—814-11..... $2.30 Terme & per cent 
704—11}4-2..... 2.70 10, 2 per cent 30, 
106-=036-7...... 3.15 in 36 pr. case lots. 


Terme 9 2 per cent 


English Last in Growi: 
Girls, ng 10, Net 30, = 





KREIDER- CREVELING SHOE CO. 


128 Summer Street ~ - Boston 9, Mass. 


























Kistler, hook & Co. 


SOLE LEATHER 
AND 


BELTING BUTTS 


TANNAGES 
Mt. Jewett Burke Muskegon 


St. Marys 


382 Summer St., Boston, Mass. 
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For Better Business 
Next Winter 


IG _ profits will come to dealers who have 
a full stock of good insoles next season. 
Here’s your chance to get the most profitable 
line on the market—the new /C Cork Insoles. 


An exclusive line of insoles with rare inherent 
qualities and every attractive, sales-pulling 
feature. AC Cork Insoles are filled with 
genuine sheet cork and covered with hair and 
flannel in the warm, soft colorings that people 
take delight in. 


SOME are covered with hair; others are 

covered on one side or both with extra 
quality flannel. Most styles are bound at the 
edges with harmonizing tape—the rest are 
bound with a strong, serviceable, overlock 
stitch. 


Packed by the dozen in solid or assorted sizes. 


Orders accepted now at a fixed price for delivery 
at any reasonably deferred time. Last winter 
many orders for insoles could not be filled. 
There may be another shortage this year. 
Better play safe! 


Send in your order today for a line of the new 
G/T Insoles. 


UNITED SHOE MACHINERY 
CORPORATION :: BOSTON 


—BRANCHES— 
EL OO REE EOE YRS SEE waa et! 87 Main 
I cn. ils chain Kasha ices Waite ore ba Gb daar 93 Centre 
aT OEE Sy ae eee eee ee re 18 South Market 
Cincinnati....... A ete ERY Se I Pe ere 708 Broadway 
i o.55:0ancsecncccak ws bh Obes esacaeanee 145 Essex 
I DON 6 Ss. 6.6. 5'0:0b 0 dOdie Si ao Deawwee Bae Owe 124 Main 
ee er tee eee eee eer) 
ere ne ee oe re ee 11 Florence 
EINES UTC OPEL TCT TTL e re ror 258 Fourth 
NIG ik Sos Kidta.cclkdeak 30 bs ele dle< Dip eeileeeded 216 Chartres 
ae Ce ee ee eee 
RS reo errr ore re 221 North 13th 
ONG EE u's cosid< aran S HSG as re ava Se Da oh che ol 130 Mill 
Ie aa in's.g 6 Hedda Sigg PRG N Od A Adlai Ealiaiet abel awed 1423 Olive 


J. K. Krieg Co., N. Y., 39 Warren 
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SHU OU TOTO TeO LOLOL OTOL OLR LLLLLLELLL oe elit.) 
= 5 
5; FOR COMFORT AND SERVICE = 
= A CAMP AND SUMMER SPORTS MODEL o 
g = 
= The 5-in. height on oO 
= this style keeps out = 
= the dirt and _ pro- = 
= Stock No. 841—Chocolate Elk tects the ankles— Stock No. 821—Smoked Elk = 
Oo Rangeley Moccasin, 5-inch, duflex it makes a_ fine Rangeley Moccasin, 5-inch, double = 
4 fibre sole, elk mid-sole, special ten- light weight hiking bark tanned sole, moccasin heel, = 
= nis heel, Rangeley last. shoe. Rangeley last. . o 
= Stock, 6 to 11 D, E; to order, 6 to 11 Stock, 6 to 11 E; to order, 6 to 11 = 
= A to EE. A to EE. = 
5 Stock No. 831—As No. 841, = 
= Smoked Elk. Stock No. 851—Chocolate Elk = 
= Stock, 6 to 11 D, E; to order, 6 to Rangeley Moccasin, 5-inch, double oO 
= 11 A to EE. - elk sole, 5/8-inch rubber heel, oo 
= Rangeley last. To order, 6 to 11 = 
= Stock No. 811—Smoked_ Elk, A to EE. = 
O ——~&Rangeley Moccasin, 5-inch, double = 
= _—_ elk sole,5/8-inch rubber heel, Range- = 
= To order, 6 to 11 A to o 
os EE. = 
: : 
= 5 
= The Above Styles Are Also Made for Women, Boys and Youths. = 
= May We Send You a Catalog That Illustrates Our Entire Line? = 
: H. B & C il Maine : 
2 G. H. Bass O. - Shoemakers - Wilton, Maine : 
fe] = 
PTTTO MUO LOLOL eM LL? LLL © TTL @HL Le Ler Lett 








Strap 


Converts Pumps wie 
inTO IN-STEP TIES 





Blind Eyelet 
Shoe Laces 





























Converts Opera Pumps Into 
Fashionable Instep Ties % . Neat, good-looking laces which add to 
' the beauty of the shoes and give long 
When you zare agave | for inste pe which you wear, besides. 
cannot su , make a combination sale of opera pumps Pd . 
and STRAP-TYS, 7 saves a sale on — you me e * At all jobbers. | Samples upon request. 
a liberal profit and pleases your customer by giving her oe + 
two pair of shoes in one. i -_ cay nm 
C. W. LOUDEN, Mfer. 
2055 West 16th St. - - Los Angeles, Calif. 
Trade-marks in Foreign 
by carrying ample insurance against fire. Other- = 
wise, what money you’ve made may be com- Countries 
pletely consumed in making another start after 
fire has overtaken you. Before taking out new ee eee Se Ingergnee of Poo your Foreigs 
insurance or increasing that now carried, write us. aleo in Asia = Africa? 
We can save you money on insurance costs. My me ie Hie applicant irrepectte, of 
: . ase by same. This allows piracy valuable 
Fitchburg Mutual Fire Insurance Co. w'The Boot and Ste Reworder maintain « Patt and Trade 
Department equipped to your 
tions for 
Fitchburg, Mass. Cortes oa wail ein the United Staten -Adirow all Inge 
The city of 141 diversified industries pig 1 4 yy ---4 ~via eemaaaetmeeas 
99% of which are locally owned f 
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WHEN 


COMFORT 


WEAR 
COMBINE 


Depend on La Crosse shoes in these days of uncertain val- 
ues. They are sensible shoes at sensible prices for men 
who wear their shoes for every ounce of sturdiness in them. 
To put it in two words—They deliver. Eventually you will 
depend on them in the same way thousands of other re- 
tailers are doing. 


They are a mark of definite quality, comfort and durability. 
They are real shoes for real men. 


Write for the La Crosse catalog containing illustrations, de- 


Mee TTT eH fe 
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No. 748—A light-weight work shoe for cit , at agg A : : A 
pa peat a sill iid - psd e scriptions and prices of big sellers for big men. Write today. 


IN STOCK. Six inch, bark-tanned English Grai 

Blucher, with sae ae No. 88 last: Sizon is A CROSSE BOOT AND 
ingle sole welt. Th k in this shoe i 

Sadidveneh, tihe-in wide tes eoneslindh SHOE MFG. CO. > 
tough and durable. $4.25. Also made in boys’ ‘ 


sizes—a shoe most nearly kick-proof. LA CROSSE eo oo WIS. | 


WiWMViviviviviviviniyivi yy, 
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PU eLITT einen Mele nT 





‘oe style represents one of our 

Heavy Water-Proof numbers, 
3 soles to Heel, solid construction 
and a gentlemen’s shoe made to 
wear. See this line of quality to 
retail, $9 to $12. 


BROCKTON SHOE MFG. COMPANY, Ince. 
BROCKTON (Campello Station) MASS. 
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Changes in Business 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 















Failures 


Auburn,JMe.—Free-Andrews Shoe Co., shoe manu- 
facturers, reported meeting of creditors was 
i for ‘ie 12, last. 

Brooklyn, N. Y. —Benjamin Lovett (1834 Pitkin 
Ave.), shoes, reported meeting of creditors 


P »yonne, N. J.—Elias W. Posner, boots and shoes, 
reported it develops that he has liabilities of 
about $4,900. He sold the business for $3,200 
and endeavored to settle with creditors at 
50 cents. Was successful in effecting settle- 
ment with a few on this basis, but others 
refused and meeting was called at which he 
first raised his offer to 70c, but this was pushed 
up to 80c, and the meeting adjourned to await 
letter from his attorney regarding details of 
said settlement. 

Youngstown, Ohio.—Glover & Baker Shoe Co., 
boots, shoes, etc., reported first meeting of 
creditors scheduled for May 17, last. 

Philadelphia, Pa.—Samuel F. Haimo, boots and 
shoes, reported an involuntary petition in 
bankruptcy has been filed against the above, 
trading as the Economy Shoe Store, by attor- 
ney a, creditors with claims aggre- 
gating $922. e petitioning creditors claim 
that ban awieged bankrupt has admitted in- 


solve 

Meadville, _ A. Nichols, shoes, reported 
recently made an assignment for the benefit 
of creditors. The inventory and appraisement 
filed on the 23d inst. amounts to $Pis4 543.25, of 
which $700 constitutes book accounts, not more 
than half of which are > cacceee The liabili- 

ties qrcines § $4, 

Norfolk, Va.—Jacob C ~e shoes, etc., reported 
offering to compromise at 25 per cent. Re- 
ported liabilities are said to be about $5,000, 
assets 2, 

The Southern Stores, Incorporated, boots 
and shoes, reported involuntary bankruptcy 
proceedings have been filed against the above 
concern. It is ow in the petition that 
the Southern Stores Co., Inc., committed an 
act of bankruptcy on April 2, 1920, by giving 
preference to creditors in depositing securities 
with the National Bank of Commerce valued 
at $12,000 to cover a debt of $10,000 and also 
by hg securities valued at $8,000 with 

ust Company of Norfolk to cover 
debe of $5300. 

Ideal Shoe Store, shoes, reported the Burt 
Shoe Store Company has purchased the stock 
of above concern and will conduct asale. The 
majority of creditors of the Ideal Shoe Store 
have accepted their pro rata of the proceeds, 
about 50 per cent on their claims, as a full 
settlement. 

‘Milwaukee, Wis.—J. J. Matis, shoes, reported 
liabilities $10,000, embarrassed. 


Changes 


Boston—Acme Shoe Co., to manufacture and deal 
in shoes. Incorporated under Massachusetts 
laws on April 17, with an authorized capital 
of $50,000. The incorporators and officers are 
as follows: President, Stanley C. Downey; 
treasurer, Harry Sebell. 

Polonia Shoe ¢ Co., Inc., shoe fanny me 
filed their articles of i incorporation on April 24 

Authorized capital, $250,000. Thei incorpora- 
tors and officers are as lows: President, 
Zy, =a Wysocki; treasurer, John Nazaroff. 

—— Guttergon Cc — leather, capital 
stock de by $15 

Stone Leather Co., leother, Samuel Stone 
and J. W. Spence retire. 

Abi nm, Mass.—The Daly Box Toe Co., manu- 

acturers, oot to Brockton, Mass. 

Lynn, Mass.—F. & Y. Shoe Co. (325 Broad Street), 

wholesale shoes, my, commenced business. 
Old Colony Leather Co., cut soles, removed 

to 34-36 South Street, Boston, Mass. 
Lavin Leather Co., top lift manufacturers, 

James L. O’ -e retires. 

Marshall & Glazer Shoe Co., wholesale 
shoes, succeeded by General Shoe Co. 


‘ 


V. K. & A. H. Jones, shoe manufacturers, in 
our issue of May 8 we published a report to the 
effect that this concern had transferred its 
interests and would retire from active business. 
This was an error. The facts are these: In 
order to perpetuate the firm and also permit 
the organizers of the business to enjoy a little 
more leisure, the two brothers have ees 
with Harry B. Thomas of Swampscott to 
enter the firm as superintendent. C. A. Little- 
field and E. Russel Moulton as individuals will 
give Mr. Thomas the ncial backing 
necessary to acquire an interest in the firm 
sufficient to the in the 
absence of the brothers. Both Velores K. and 
his brother, A. Henry Jones, are active and 
vigorous though 74 and 76 cof of age, and 
they plan to dictate the p f the b 
for yi to come. ty does an 
annual business of about 2 500,000, which 
is conducted under the personal direction of 
the brothers. 

North Adams, Mass.—Barber Leather Co., a 
certificate was filed on the third instant in- 
Py A the capital stock from $300,000 to 

Wakefield, Mass.—L. B. om Son Co., ye 
ene has been increased from $200,000 

Brockton, ,_= A. Packard Co., filed a 
tol increasing the capital stock to 

Whitman, Mass.—Commonwealth Shoe & Leather 
Co., capital stock has been increased to $2,- 


000,000. 

eee Brookfield, Mass.—F. J. en naga shoes, 

removed to Brockto: 

Haverhill, ass.—Haverhill Cut Sole Co. hep 
chan, ‘oe name to Enterprise Shoe 
Leather Company. 

Samuel L. Cogan & Co., wholesale and re- 
tail shoes, removed to Lawrence 
Triangle Shoe Co., manufacturers; incor- 
rated with Co men capital of $25,000. 
ee EW ry _ _ ll Lowi, shoes, etc., 
wi B: 

Seen, Ark. yr eciamary af Wood, -—_ etc., reported sold 
out. 

Denver, oe —Nichols & Williams, shoes, etc., 
di nershi 

a lik —Myer & 'yner (3821 W. Roosevelt 

Road), “Tog dissolved partnership, succeeded 
by Frank Myer. 

Cicero, Ill.—Albenti & Grassi, shoes, dissolved 

partnership, pone F by Albenti. 

Equality, Ti Ill.—M. O. Maas, shoes, etc., reported 


Muncie, Tad. ‘—Sam Gold, shoes, etc., closing out. 

Rome, Ga.—Fuller & Franks, shoes, etc. ,» succeeded 
by W. F. Fuller & Co. 

Chicago, Ill.—Genienz & Kadlobowski, shoes, dis- 
solved partnership, succeeded by Dominick 


adlobowski. 
Samuel Polley (1414 E. 67th Street), shoes, 
sold out. 


report out. 
De Kalb, = —Anderson Bro3., shoes, etc., suc- 
ceeded by Kraft Nelson Swanson Co. 

East St. Louis, Ill.—Strusiner & Karmel (Fitwell 
Shoe Store), Gomes dissolved partnership. 
Lewiston, Ill.—Barren & M ouse, shoes, etc., 

succeeded by L. E. Moorehouse. 
Hanna, Ind.—Markland & Richardson, shoes, etc., 
succeeded by A. H. Richardson. 
Morgantown, Ind. —Woods & Whitaker Co., shoes, 
succeeded by Whitaker & Co. 
a Ia.—W. L. Moles, shoes, etc., reported 
out Ad business. 
Harlan, Ia.—L. Larson, shoes, etc., succeeded by 








the n Shoe oo. 
Flint, Mich.—E. Leff, shoes, etc., succeeded by 
Leff & Kostoff. 


International —_ Minn.—N. Nurick, shoes, 
t of busi: 


ness. 

Caribou, "Me.—Fred we Dionne, shoes, succeeded 
by Haley Shoe Store. 

St. Mo.—Interstate Mercantile Co., whole- 

sale » leather and findings, capital increased to 


$35, 
Vine Grove, Ky.—Carter Bros., shoes, etc., sold 
out to H. Mossberger. 


Dees, Mich.—Stocker Bros., shoes, succeeded by 


Frank I Haddas, shoes ded by Thomas- 
Yonkers-Square Deal Shoe Store. 
Duluth, Minn.—Morris Daneiko, shoes, etc., suc- 
ceeded by Mrs. Bessie Daneiko. 
neo «oie Brothers, shoes, etc., 


Calhoun City. —— meer Moet Co., 
shoes, etc. quectaiell ta by Sims & Criss. 
Philadelphia, Miss.—Mars Brothers, shoes, etc., 
succeeded Geo. W. Mars. 
South pen Minn.—R. A. Marquardt, shoes, etc., 
ool outs out to C. G. Kingstedt. 





City I pte y Y.—Nicholas Debre, shoes, suc- 
ceeded +. estate of Nicholas Debre. 
Gothenburg, Neb.—Aden Brothers, shoes, etc., 


su ed by Aden & Kampfe. 
N. J.—F. H. Patterson, shoes, etc., 
succeeded by oo ~~ 
Bayonne, N. J.—E. W. Posner, shoes, reported 
sold out to auctioneers. 
oa. N. Y.—Joseph Grolman (118 Moore 
Street), sh shoes, reported out of business. 
The Sole Save Corporation, manufacturers 
of leather sole preservers, incorporated with 
a capital of $200,000; incorporators: J. A. 
Del M. G. Goldstein, BW. Hodges. 
A. I. Namm pe Inc., shoes, etc.; capital 
increased to $1,000,000. 
Superior Wood ‘Heel Co. ., Inc., manu- 
facturers; incorporated with capital of $25,000. 
Max Cohen (1688 Pitkin Ave.), shoes, 
r ted out of business. 
wrence Shoe Co., Inc. ae shoes, incorpo- 
rated with capital of $25,000. 
i i, (550 Blake Ave. ), shoes, re- 
ported sold 
Rubin Shoe | Co., wholesale shoes, dissolved 
bag tty ip. 
D’Angelo D’Allesandro Shoe Co., Inc., shoe 
new incorporated with a capital of 
Littman = ® Hoffer (917 Broadway), shoes, 
re out. 
is Ricardo (5804 Utrecht Ave.), shoes, 
out of business. 
Savion, x. ¥.—M. J. Schwartz, shoes, succeeded 


New. Pye pone PB ype Slipper, Seinen, 
a % ted with capital of $10,000. 

irsch & Co. (75 Gold Street), leather, 

dissolved partnership, succeeded by N. Cohen 


— Holstein (158 Broadway), shoes, etc., 
corporated with capital of $30,000. 

«Shoo Service C tion, shoes, etc., in- 

ated with i of $6,000. 
vereign Shoe Co., Inc., shoes, incorporated 
with — of $3,000. 

M. Sturm Co., Inc., leather, incorporated 
with an of $18, 000. 

Schwartz & Rockman ~ oom 5 St. : 
wholesale shoes, succeeded by Schw 
Slobodien. 

Morris H. Braunstein (565 W. _— St.), 
oan. reported sold out to Harry Pos 

Caruso Bros. (356 E. 8lst St.), ooo 
will ey 


arcus, Inc., , eather. ete., i ted 
with capital of = ; incorporators: b- Mar- 


cus and J. J. Co 
Worth a 2, wholesale shoes, 
capital increased to 
ay te mea (74 Reade St. ), 
shoes, pad The Puritan Shoe Co., Inc. 
Max Lazansky & Son (737 ta Ave.), 
shoes, sold out to L. E. Grossman, 


eA . Leather Co., Inc., leather, dis- 
ved 
Louis Wasserman (3744 Third Ave.), shoes, 


reported sold ou 
aban | N. 7 -deiee Rubber Co., Inc., rubber 
a. etc., incorporated with capital of 


‘Neb.—G. Durbin, shoes, etc., 
old os to Frank Ball. ayer 
Hoboken, N. J.—Simon & Zorn, shoes, etc., suc- 
ceeded by A. Zorn. 
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LOUISVILLE 
(Concluded from page 141) 

for English models, especially in dark 
tan. Sales of work shoes have been 
hurt materially by the heavy sale of 
salvaged Army shoes that has been 
going on for several weeks among a 
number of temporary stores that are 
closing out large quantities of Govern- 
ment merchandise, principally reclaimed 
stuff. Tennis and golf shoes are begin- 
ning to move better. 


Price Probers Still Busy 


Although the Kentucky High Cost 
Commission and Fair Price Committee 
are unable to prosecute merchants on 
alleged profiteering charges, as a result 
of the action of Federal Judge Evans 
in holding the law to be too vague for 
prosecution, it is reported that the 
representatives of the organization are 
continuing to secure information -to be 
used at a later date in event the Supreme 
Court holds the Lever act constitutional. 
However, this is probably mere “bluff” 
to hold merchants in line. 


Retail Association Growing 


The Louisville Retail Shoe Associa- 
tion is growing nicely, reporting 40 
members in all, which is double the 
membership that the organization had 
when it started about six years and a 
half ago. At the May meeting, held on 
May 12, Stuart Levy of Levy Brothers 
applied for membership, the house not 
having been represented for several 
months. Jake Ades has also arranged to 
become a member. The meeting was 
given over to routine matters. 


HoSiery Company Incorporated 


With a capital of $100,000, the Hy- 
Art Hosiery Company of Louisville, to 
job hosiery, knit goods, etc., has been 
incorporated by Gerald C. Burd, J. H. 
Mitchell and C. P. Sherman. The debt 
limit is $150,000. 


Army Leather Plant to Move 


The Falls Cities are promising to 
become a much bigger leather district, 
as a result of action taken by Wash- 
ington in arranging to remove the 
Army leather and cloth plant from 
Rick Island to the Quartermaster’s 
depot at Jeffersonville, which has grown 
until today it is one of the biggest of 
all Army supply depots. 


20 Per Cent Reduction Made 


Besten & Langen, Inc., during the 
week offered a special reduction of 20 
per cent on all shoes, with the excep- 
tions of white lines, this sale including 
its best brands. 





BOOT AND SHOE RECORDER 


THE LEATHER MARKET 
(Concluded from page 153) 


colors, but there are not so many shoes 
being made of black calf. 


Side Leather 


Side leathers are in fair call and there 
is a more active demand for some lines, 
inasmuch as shoe manufacturers turn 
to side leather when they wish to pro- 
duce a moderate priced shoe, and that 
seems to be the temper of the times. 
Side leather ranges all the way from 
30c to 80c per foot, but the medium 
leathers running from 45c to 70c are 
in the best call. 


Patent Leathers 

There is rather a quiet trade in 
patent for domestic consumers, but 
those tanners who are engaged in the 
export business are carrying on a good 
trade, especially in Latin-America, and 
it is not all on old contracts. There 
have recently been new _ purchasers 
in the market on Latin-American 
account. We may say prices run from 
80c to $1.00 a foot, but price ranges are 
rather wide in all upper leathers, and 
it depends very much on the quality 
desired. 

Glazed Kid 

The glazed kid situation is rather 
spotty, but sales are reported to be 
improved over a few weeks ago. There 
is a very wide range in price. 
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WANTED TO PURCHASE 








Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. an- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us 
Correspondence Confidential 
blished 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 











We bu ick and highest cash price 
for retail « wholesale stocks of shoes or any 


BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, 


Phone, Stagg 1757 











MISCELLANEOUS 








WANTED TO PURCHASE 





TOT Fe TT re TTT LTT ° 


\ 4 


We Buy for Cash 


mp 


He Ty HUN NU 


UIT TTT TT © LTTE: 


Menafactarers’. oa" ae 
Close-outa. 


a > QUANTITY yp LARGE 
e also en stocks 
from yy manufacturers. 
Send us particulars of what you 
have for sale. 
Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 

Shoe Dept., Martin Posner, Manager 

459 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 


(Mel Til 


LTT OTT TH 





{@} 

















DO YOU CONTEMPLATE 


Retiring o i t of business? 
fe or ¥4, ft ee 


Leases a short term to run 
over. 25 years. i 
I. OLENICK 








413 Broadway, New York Tel. 9531 Canal 








LADDERS 


are made 
im many 
styles and 
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page per issue: 





7 times 13 times 


7.00 


Space 1 time 
rors $5.00 $4.00 $3.50 
A 10.00 8.00 
ae, 15.00 12.00 10.50 
Ms hnsibdedirna 20.00 16.00 14.00 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth 


OSITIONS WANTED—Four cents per word for each insertion. 
Minimum amount accepted, a ive cents. For other “Want” 

advertisements, seven cents per word for each i x 
‘ P amount a ted $1.25. Ads under this heading will be received 
26 times 52 times up to noon, Wednesday. When advertisers desire answers to come in 
$3.00 $2.50 care of this office, twelve words must be allowed in each advertisement 
6.00 5.00 for address. ii replies forwarded direct to their 
' address, each word of the address must be counted in the advertisement 
9.00 7.50 and paid for ly. Answers to ads must be sent under letter 

12.00 10.00 Postage. 





Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 











SALESMEN WANTED 


OPPORTUNITY 


OPPORTUNITY 





WANTED— Five live-wire salesmen to take side 
line of high and medium-grade welts and 
McKays. Commission basis. Territories: West- 
ern and Southern States. Splendid opportunity for 
live wires able tofurnish references. Address B830, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 


A salesman to cover Eastern, Southern and 
Pacific territory. One who has a high-class 
trade and ready for big business, to handle a line 
of ladies’ bench-made footwear. The Fashion Shoe 
Mfg. ( Co., Inc., 82-84 Ingraham St., Brooklyn, N.Y. 


MAN UFACTURER of in-stock line of —-y 
priced children’s stitchdowns wishes to 

in immediate touch with live-wire salesmen S 
South and West. State territory wanted. Address 
B835, care a, - Shoe Recorder, 207 South 
St., Boston, M 


WANTED a  live-wiro salesman to sell shoe 
novelty. Big money-maker. Keystone 
Leather Co., 7 Hazle St., Wilkes-Barre, Pa. 


Wt ate who have successful sell- 

record in Washington and Oregon, as 
well ay in Colorado and Wyoming and Montana, 
to devote entire time to selling our line of four 
specialty shoes. Six per cent commission. Oppor- 
tunity for live-wire salesmen to make big money. 

ddress B836, care a and Shoe Recorder, 207 
South St., Boston, M 

ANTED—Experioncod h inted 
W with Michigan shoe trade; with knowled ed 
rubber footwear preferred. Marion Rubber 
pany, 86 Jefferson Ave., Detroit. 























business with you! 





SHOE FACTORIES! 


Are You Planning to Move ? 
or Expand ? 


Let the Joplin Chamber of Commerce talk 


A city of 30,000 population, seven lines of rail- 
roads, open shop policy, splendid housing facili- 
ties, clean American help, plenty of amusements 
and recreation for employees. 


Secretary Joplin Chamber of Commerce 
JOPLIN, 


Write or wire 


MO. 








ie eat ties salesman to carry a line of 
ee | novelties for Boston whole- 

sale yo a hustler and know the 
trade. Drawing account and commission. aw, 


fF awy | 
ecorder, 207 South St., Boston, Mass. 


WANTED-—Salesmen to carry our line of high- 
ay LF 8 ES 

wes ennsylvania, i an 

Must know the trade. Large stock on hand at all 

times. We have a good proposition for the right 

men. Give — experience with first letter 
Address B7' Yay and Shoe Recorder, 207 
South St., Boston, M ass. 


WANTED 


Live-wire salesmen for all sections of the 

country—a_side-line proposition—ONE 

SHOE ONLY. In demand with eve 

class of trade. When a ve full 

particulars. Address B840, tand 

a Recorder, 207 South “st., Boston, 
ass. 




















e SEVERAL HIGH GRADE 
Wanted: “SA LESMEN 
For QUALITY line of men’s dress shoes. 
Goods carried in stock. Desirable territories 
open. Give detailed account of experience 
yaa med with references in first letter. 
Spy teetions will be considered confiden- 
tia Address B841, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 











Wi rnarket « line high-grade salesmen to 
market a line of highest quality infants’ 
and children’s turn shoes. Territory: Pacific 
Coast, Southern States and Middle Western 
States. Only salesmen with an established 
trade acquaintance, who are accustomed to -— 
ing first quality footwear, need apply. 
back our representative to the limit nit weth an 
merchandise value. Send your =~ refer- 
ences to B831, care Best and Recorder, 
207 207 South St., "Boston, Mass. 

















Wanted 


SALESMAN to cover Western Connecti- 
cut and New York State for a Boston 
House specializing in Women’s, Misses 


and Children’s Shoes. Drawing account 
and commission. An excellent oppor- 
tunity for the right man. In reply state 
position, volume of sales, and experience 
in the territory. Address B832, care 
Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 








SALESMEN with established trade for 
Western Pennsylvania and West Virginia 
and Ohio, Detroit and vicinity; to sell 
in stock line of Brooklyn made children’s 
McKays and turns that meet the urgent 

d for babies’ shoes at moderate 
prices. 5 per cent commission. Can be 
carried as main or side line. Address 
K302, care Boot and Shoe Recorder, 127 
Duane St., New York. 

















POSITION WANTED 





A. age Rn familiar with Spanish 
nd export matters, wishes to broaden his 
iad. ~ of the shoe or leather Goan Have 
—_ fundamental experience and 
charge, or will a ta subordinate _ 

tion with manufacturer, ; Saber “on or exporter a 
nities seem bright, 


moderate salary w 
Address B39, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


am capable of 


WANTED—Salesmen, in all large cities, who 
have sample rooms to sell a short line of 
felt slippers. Six per cent commission. Ad 
B842, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. e 








POSITION WANTED 


SITUATION WANTED—Open July 1, for well- 
known factory line of shoe, for State of Iowa 
or Illinois. Fourteen years’ experience. Famili 
with trade. Address B834, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 
ANTED—Position as manager of shoe store 
or department. I am 40 years old, sold shoes 
~ a = 24 years, know the game from gl to 
urnish A-1 references. B838, 
oes ‘and "Shoe Recorder, 207 South St., Sesten, 
Mass. 
YOUNG shoe salesman with experience in a 
retail store would like to sell for a reliable 
wholesale house. references and very com- 
petent. Address K303, care Boot and Shoe Re- 
corder, 127 Duane St., New York. 


N EXPERIENCED, all around salesman, at 

present selling the shoe finding and manufac- 

turing trade, desires position with a No. 1 house. 

be om and initiative. Best references. Either 

commission, with drawing account. 

poe “B818, ag Boot and Shoe Recorder, 207 
South St., Boston, Mass. 

















BUYER AND MANAGER 

of live, aggressive shoe store or shoe de- 
partment, in the West preferred. Experi- 
ence in buying women’s shoes, also rub- 
bers, findings, etc., for men’s, women’s 
and children’s departments in one of 
Chicago’s best-known stores; also in 
managing and training successful sales- 
men. Thirty-two years of age, married. 
Best ref: Prefer tions which 
will give opportunity for investment. 
B837, care Boot and Shoe Recorder, 189 W. 
Madison St., Chicago, Ill. 
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HELP WANTED FOR SALE 
WANTED—-Buyer and a mp for shoe de- DETROIT —$15, ,000 stock at 90c on the dollar; 

partment in a pi epartment store retiring from shoe business after 10 years of 
in a city "Sy at 15,000. xcellent unity for successful upbuilding; yearly sales $60,000; corner 
bright, capable man. oe age an mperiance in location; 35-foot window cegiey: lease and _ 
detail an y expected. Wolbach & Brach, will, gratis; act at once! ickmen’s, 824 
Hastings, Neb. cheval, Detroit, Mich. 








CUTTING SUPERINTENDENT 
WANTED 


FoR SALE—Family shoe and gents’ furnishings 
store in fine Florida town of 2500. Conserva- 
tive estimate of 1920 cash sales $47,500, based on 

k figures compiled to April first. Corner loca- 
tion and $40 monthly rental; no competition opt 








CUTTING ROOM 
SUPERINTENDENT 


The position of superintendent 
is open in our cutting room to 
a high-grade man who knows 
leather and can get from it all 
there is in it. The man we hire 
must not only be an expert on 
quality, but an Al executive 
as well, with record that will 
stand the closest investigation. 
Reply must furnish complete 
history. Lunn & Sweet Com- 
pany, Auburn, Me. 














LINE WANTED 


on mixed lines (ladies’ and men’s goods combin 

st z s of cars of oranges, grape fruit, 
pe ro cabbage, watermelons, beans, cucum- 

bers and tomatoes shipped each year; 1919 figures 
will be an up and furnished to interested parties. 
Four white Protestant churches, one white school 
of twelve grades, paved streets and sewerage sys- 
ten. No manufacturing. Our miles of lakes 
abounding in fish draw crowds of tourists each 
season. Stock is mainly of advertised lihes and 
now runs around $20,000, which can be redu 
two-thirds, but if volume is done stock must be 
kept up. Fixtures less than $1000. If you are 
looking for discount and haven't all cash, you are 
wasting time to answer this ad. Convince me that 
you mean business and you may work in store with- 
out any salary for time enough to get the inside of 
things. Owner has made this business his pet 
hobby and has depended on nothing else for a liveli- 
hood, wishing now to enter wholesale business. 
Address B794, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





FOR. SALE—Money-making shoe dept. In large 

Wis. Dept. store, doing $35,000 annually, but 

could double; clean "stock, but at low market di- 

rect from mfrs.; fast growing county seat, 10,000; 

drawing population 50,000; mailing list 8,000: 
refer selling to chain store organization. Address 

Bais, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 





GALESMAN, age 25, with established trade in 
Northern Ohio, desires manufacturing line of 
shoes on commission basis. Making all towns by 
auto. Address B823, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 








TO LET 








Wanted 


To sublet space to conduct high-grade 
ladies’ shoe department. Will only con- 
sider a high-grade proposition. 


EMIL BLUM COMPANY 


San Antonio, Texas 














FOR LEASE 








ST. LOUIS MARKET 


Sales Office for Lease 
Thirty-Foot Front 


Opp. Brown Shoe Company 


In new building; center of St. Louis’ big 
wae an. SALES CAN NOW 

BE PHASIZED TO KEEP 
AHEAD OF PRODUCTION. Ideal loca- 
tion for high-grade concern desiring St. 
Louis wholesale headquarters. The.cen- 
tral jobbing market for the entire Missis- 
sippi Valley. Wire or write owner for 
particulars. Seventeenth Street Realty 
Lempeny: » 307 Advertising Building, St. 

juis, 














FOR SALE 


FoR SALE—An A-1 general shoe stock with up- 
gy mary a Boul ae about $4500 
or less. id Shoe Agency. On 
account of rte ds of aye j Reg dispose of same. 
Address J. Saenger, Belleville, — 








For Sale 


Choice stock of men’s, women’s 
and children’s shoes and hosiery 
in prosperous city of 10,000 in- 


habitants. Stock consists of 
newest and most. seasonable 
goods. All standard makes. 


Store opened less than one year. 
Best of reason for selling out. 
Here is a chance for a live man 
going into the shoe business to 
secure choice merchandise at 
prices far below present cost. 
Renewal of lease if desired. For 
full information write or call on 
The Bootery, Greenwood, S. C. 














CHANCE TO BUY 


GPLENDID chance to buy half interest in 

established shoe business. Good, clean stock, 

about $8000. Terms cash. Address B833, care 

Boot and Shoe Recorder, 207 South St., Boston, 
ass. 











WANTED TO PURCHASE 








FOR CASH 

NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 
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Boot and ShoeRecorder 


OFFICES IN 


BROCKTON OFFICE: 224 Moraine St., Geo. W. 
hone 507. 
CHICAGO OFFICE: I Ie est Madison St. Tele- 
hon B. C. Bowen, Manager 
st. Lt p Lous 3 OFFICE: 1627 Locust St. "B.C. 


NEW TORE OF FICE: Room 102, Graham Bldg., 
a! LS eameny = H. Walter Scott, Manager. 


lephon 9 Worth. 
PHILADELPHIA a 929 Chestnut St. H. 


Walter Scott, Mana 
my OFFICE: ¢ Chamber of Commerce 
as ag ig me National Bank Bldg. Geo. 


CINCINNATI OFFIGe: so First wa Bank 
ie a 4 C. Bowen 
ain 


ROCHESTER OFFICE: 609 Powers ‘fe. 
pre iter L. Seward, Western New York Rep- 

wontative. te wt Stone 6314. 

LYNN OFFI Fred A.-Gannon. 

MILWAUKEE OFFICE: B. C. Bowen, Manager. 

Paris Office: 2 Rue des Italiens. L. Hubbard, 

Manager. 

London John C. Gute. Manager. Man- 
sion House Chambers, Londo: Cc. 

Australian Office: 430 Lit. Collins St., Melbourne. 
G. Jervis Manton, Manager. 

Continental Office: William Salzman, Manager. 
Wasa congue 2, Vienna, Austria. 

ARGE TINA: Gerente, C. M. Elizondo, Calle 
Balcarce 150, Buenos Aires. 

BRAZIL: Gerente, Leon Combacau, Ruaido 
jibeten 204, Rio de Janeiro 

CHILE: Santia , Las Rosas 1123-1127, Otto 

Fubrimann, ite. 
oes: Havana, Apartade 572, Pedro V. 
tane’, Gerente. 
SPAIN: Gerente, eeu de ’ mee Librero- 
itor, 20 Fuencarral, Madrid 

MEXICO:  Gerente, Jose Elizondo, 4a Del 
Cipres 117, wm? D. F. 

— Office: Yokohama, J. F. Wagen, 














MISCELLANEOUS 








Metal Shoe Fitting Stools 


and Floor 
Mirrors 






No. 141 
write for THE CHICAGO 
and Price WIRE CHAIR CO. 


621 N. LA SALLE STREET 
CHICAGO, ILL. 











BT RY of Oh) San 0) 


UNSALABLE SHOES 
and ODDS AND ENDS 


WE ADVISE you te piel 
SHIP PHEM POOLS. then s 
' ‘ narket r ‘ ! 


Gans Stevens Mercantile Co. 


7 WEST MONROE REET, CHICAGO 











More Shoes Sold Right: t 
the right ‘at the 
the “Boot and 


i. a. 


which depends the be eel purpoce of the “Bot tnd Bie Revonder” a to batp solve 1 pe pe ee 
Annual Subscription in United States, $3.50; per copy, 25 cents. 
Member of the Associated Business Papers, Inc. Member of the Root 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


Cable Address BOOTRECO 


“more” bu x 
"Ths ty ¢ said Ser thee stan 
$ 
Canadian, $6.00. 
Newspaper Ass'n. Member of Audit Bureau of Circulations 
Entered at the Post Office, Boston, Mass., as second-class matter 


C DER 
Foreign, $10.00. 











INDEX TO “WHERE TO BUY’? 








BOOTS AND:SHOES 


Abbott Shoe Co., No. Reading, Mass 

Ahearn, John M., Boston 

Algier Shoe Mfg. Co., mpodiion, | Y 

Allied Shoe Co., Newbur 130 

Arnold,M.N. | Shoe Co., No_A a. Mass.. ‘9, ao 

Atlantic Shoe & Slipper Co., Boston 02 

Ault-Williamson Shoe Co., Auburn, Pa acon 

Bacon-Rollins Co., Lynn, M 

Barne < Shoe Co., "Boston 

Barry, T. D., Co., Brockton, Mass. . a 

Bass, G. ‘i. a ‘Shoe Co., Wilton, Me. ........ 

Berry, A. H., 4 > Co., Portland, Me 

Bluestein Bros. be 

Blum Shoe Mfg. _ a “Dansville, N. Y 

Boardman Shoe Co., Boston 

Brauer Bros. Shoe Coy » Be Louis, Mo 

Brockton Shoe aay. © , Brockton, Mass. . 

Brook Shoe Mfg. Co., Philadelphia 

Brown Shoe Mfg. Co., St. Louis, Mo., 

Cambridge Rubber Co. , Cambrid 5 

Carter, J. W., & Co., Nashville, Tenn., and 
Chicago 

Central shoe « Co., St. Louis, — 

Chenoweth, R. A., & Co., Bos 

Churchill & Alden Co. (Cc deme =F Brockton, 
Mass om Cones 

Clark, James, Leather Co., St. Louis, Me 77 

Cohen, Samuel, Boston 

Collins & Sta jes, Haverhill, Mass. ... 

Consolidated Slipper Co., Haverhill, Mass. 

Co-operative Shoe Co., Cincinnati, (7) 

Cushing Shoe Co., Lynn, Mass 

Dalton Co., The, Brockton, Mass 

Diamond Shoe Co., The, New York City. 

wer og a Co., "St. Louis, Mo 

Dodge, N. ., Shoe Co., Newburyport, Mass. 

Doerr, F. iL, . “Shoe Co., St. Louis, Mo 7 

Eaton, Charies A., Co., Brockton, Mass ~— 40-41 

Edmonds Shoe Co., Milwaukee Wis. .. Front Cover 

Eigner Shoe Co., B 160 

Elam, F. . Shoe Co., Rochester, N nual 

Evans, L. B., Son Co., Wakefield, Mass . ae 

Fair-Way Shoe Mfg. Co., Newburyport, Mass. 129 

Fern Shoe Co., The, Newburyport, Mass ... 129 

Ford, C. P., & Co., Rochester, N. Y 109 

Fox, Inc., Chas. K., Haverhill, Mass 

Freeland, H. H., Rochester, N. Y 

French-Shriner & Urner, Boston 

Friedman, Shelby Shoe Co., St. Louis, Mo 

Goodger, W. C., Rochester, N. Y 132 

Gordon, Leo, Shoe Co., Inc., St. Louis, Mo. 77, 81 

Grieg § Shoe Mfg. C 0., , Philadelphia ‘ 42 

Grover’s Sons, J. J., Lynn, 

Bagustess Shoe & Np re, Co., Hagers- 
town, 

Hahn, bhocheisen, N. Y 

Hammond Shoe Co., The, Haverhill, ae 

Harney Shoe Co., P.J., Lynn, Mass inne SO 

Harne -Tracey-Crehan Co., Evan, | Mass... 160 

Sesstiben Shoe Co., Harrisbu re Pa 45 

ny hoe Co., Haverhill, SFR 38, 128 

Heilbrunn, J., & Sons, Rochester, N. Y.. 133 

Hennessey, Maxwell & Hennessey, Lynn, Mass. 4 

Holters Co., Cincinnati, O | 

Howard & Foster Co., Brockton, Mass pA 

Hoyt, F. M., Shoe Co., Y peg N.H.. 8s 

Hughes & Tanse moey Co, , Boston 

Johansen Bros. Shoe Co., St. Louis, Mo, ti18-70 

Johnson Bros. Shoe Mfg. *Co., Hallowell, Me. 138 

Johnson, Stephens & inkle Shoe Co., St. 


is, Mo 

Pe md & Merphy, New York City 
Kalt-Zimmers Mfg. Co., Milwaukee, Wis 
Keith, Geo. E., Shoe Co., Brockton, Mass. . 
Keith, Preston B., Shoe Co., Brockton, Mom. 108 
Kleine, Henry, & Co. , Chicago 
Knox Shoe Co., Milford, Mass 
Kreider, A. S. ‘Co 
Kreider-Creveling Co., Boston 160 

Krohn-Fechheimer Co., The, Cincinnati, Ohio98-99 
La Crosse Boot & Shoe Mfg. Co., La C 


Wis 

Lande, Rutkin Shoe Co., — York City.. 

Lilly, Henry, » New York City 

Lion Shoe , New York City 

Lippman, Geo. E., Co., St. Louis, Mo 

Lund-Mauldin Co., St. Louis, Mo ... 

Lunn & Sweet Co., * Auburn, Me 

same Coens Co., "Cincinnati, oO 

M 

Marston & Bro 

M larston & Tapley Co., Danvers, "Mass 
Elroy-Sloan =H Co., St. Louis, Mo 




















Nettleton, A. E., Syracuse, N. Y 1 
Newoomb-Anderson Shoe Co., Rochester, 


Newton Shoe Co., Haverhill, Mass 

Nu Baby Shoe Co., E. Lynn, M 

Olenick, I., New York City 

Oriental Boudoir _ Haverhill, Mass 
Packard, M. A., Brockton, "Mass 
Pedigo-Weber Shoe Co., St. Louis, Mo 
Pennington-Crowell Shoe Co. ke Manchester, 


Peters Shoe Co., St. Louis, Mo 
Phillips-Cram Corp., Haverhill, Mass... 
Posner, Dr. A., Shoes, Inc., New York City. 
P. & R. Shoe Co., Haverhill, Mass 

Reece Shoe Company 

Regal Shoe Co., 

Rialto Shoe Co., ig, Mass 

Rice & Hutchins, I nc., Boston 

Riemer, A. H., , Milwaukee, Wis . 
— Johnson ‘& Rand Shoe Co., St. Louis, 


, Moccasin Co., _—— Wis 
Samuels Shoe Co. , St. Louis, M 
Sargent Co., D. D., Salem, Mass 
Schapiro Shoe Co., iE. Bosto 
Schindler, L. B., Shoe Co., New York City. . 
Scientific Shoe Co., Inc., Brooklyn, Mie Wissen 
Smith- ax Shoe Co., Lynchburg, Va. 
Smith, , Sons Co., "Chicago 
Smith- Wallets Shoe Co., Chicago, Ill 
Smith, Wm. Sumner, Chicago 
Stacy-Adams Co., Brockton, Mass 
Standard Felt Co., West Alhambra, Cal 
Stewart Shoe Co., "Haverhill, Mass 
Stetson =r ™ be So. Weymouth, Mass .. 
ee & , Shoe Co., The, Red Wing, 


Thompson Bros., ae Co., Brockton, Mass.11, 130 
Timson Bros., Bosto: 128 
Tober-Saifer Shoe Co., St. Louis, Mo . 
Tougas, Geo. N hoe Co., 
Truitt Bros., Inc., Bi taeee i ° e 
United States Rubber Co. S ov York City. : 
Upham Bros. Shoe Co., Stoughton, Mass 
Utz & Dunn Co., Rochester, N.Y 
Wall, Streeter & Doyle, No. ; ti Mass . 
Weimer, Wright & Watkin Co., Philede! hia.. 
Westcott-Whitmore Co., Syracuse, N. 
Whitman & Keith, Brockton, Mass 
Williams, Clark Co., Lynn, Mass 

Williams-Hoyt & Co., ochester, N. Y 
_— E. A. & M. C. Co. .» Haverhill, 


Wohl Shoe Co., Perit ©. St. Lowe. I Mo... 
Wright & Co., E. T., Rockland, M 


LEATHER AND OTHER MATERIALS 


Agoos, L., & Co., Inc., Boston 
Amalgamated ther Companies Inc., Wit. 


mington, Del 
Baker & Kimball, 1 Inc., Boston. 
Barnet, , & Sons, inc., a 
Beggs & Cobb Co., Inc., 
Brown & Co., C. D., Inc., echester. N. ol 
Castle Kid Com ~ , Camden,  * ae 
Creese & Cook 
Eisendrath Tanning Co, ® B. D., Racine, Wis. 
Farnsw — Boston. . : 
Griess-Pfleger Tanning Co., Cincinnati, . 
Howes Bros. Co., n 


Co., 
Kullman, Salz & @. New York & Chica 


Levor, G.. & Co., Inc., Gloversville, N. 
New Castle I Leather Co., Inc., New York. 
Ohio Leath 

Rueping, Fred, Leather Co., Fond du Lac, W: 


r, Co. 
Schmidt, Carl E., & Co., Detroit, won T 43-144 
Standard Kid Mig. Co., 3 36°37, on 
Tanners Cut Sole Co., besten. 
FINDINGS AND SHOE — SUPPLIES 
Alterson, L, 





W., Providence, R = 
vi 
Sales Co.. New York City 
Boston. . 


ser eeereeee 


PUBLISHED WEEKLY IN THE INTEREST 
OF THE RETAIL SHOE MERCHANT BY THE 


LTER SCOTT, 2d 
ARTHUR D. ANDERSON, 


SWAIN, CAnegzER & NAY, Counsel 
1 Tremont Street 


RTHUR "> aNnERDON, 
WALTER C. TAYLOR 
E. C. LOGA 


ELEN M. HANEY 
Associate Editors 


PUBLISHERS’ NOTICE 
subscri 





Editor 





is ear, includ 
FOREIGN. 8 RIPTIO. The. ‘price to all 
foreign countries except the above is $10.00 
per year, includi 
All tions are yable in piee. 
ADVERTISING RA of Advertising 
Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 


Emery & Beers Co., Inc., New York City. . 30 
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Scholl Mfg. Co., Chicago, Il 

Taylor, Frank P., oston 

Tweedie Boot Toy Co., St. Louis, Mo.... 

Wang Novelty orks, The, Brooklyn, i ie A 
» Co., Boston 
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Wizard Lightfoot Appliance Co., St. Louis, 
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Boylston National Bank, Bosto’ 
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F —_— Mutual Fire Ins. Co., 
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National Shoe Style Show, 
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This Summer’s 
Choice Styles 
Now In Stock 


u 


X3326—Patent Colt, Goodyear Welt, 
13-8 Military Heel. Sizes 2 1-2 to 8, 
B, Cand D. 


Price $6.00 
X3327—Same in Mahogany Side, 
$5.75 


X1761—Mahogany Calf Two-Eyelet 
Tie, Goodyear Welt, Leather Louis 
Heel. Sizes 2 1-2 to 8, A, B, C and D. 


Price $7.15 


X3328—Black Vici, Goodyear Welt, 
13-8 Military Heel. Sizes 2 1-2 to 8, 
B, C and D. 


Price $6.25 
X3329—Same in Gun Metal, $5.50 


Parker Holmes & Company 
“‘The House That Helps” 
BOSTON : : : : MASS. 


Paes ene ine Minne MUM ein iureMin MU © ELL 
Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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FENTON. 


INTRODUCES 


“Trentini 


and 


“Bobby Brogue’ 


HIGH BOOTS 
For Fall and Winter Wear 














‘*TRENTINI”’ 


11-inch Boot, Brown Kid Vamp and Fox, 
Brown Nubuck Top, 34-inch vamp, 
imitation straight tip, center perforation, 
close edge imitation turn, 17/8 new Louis 
Cuban heel, 25 last. 


To Retail at $16.00 


‘‘BOBBY BROGUE”’ 
The John Fenton Shoe Mfg. Co. 11-inch Boot, High Grade Dark Tan Side 


Leather, new 32 last, 34-inch vamp, 
imitation wing tip, center perforation, 


COLUMBUS, OHIO 
full rubber slip sole, waterproof fair- 
stitched flexible McKay, 10/8 heel. 


To Retail at $14.00 
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E have recently announced 

to our customers, to whom 

we have sold more than 

50,000 dozens Vode Kid 
Skins, that we shall give them the 
benefit of our revised price list on their 
outstanding orders. This is in line. with 
our policy of never selling or shipping 
leather above the replacement value 
of raw skins. 


Some of our friends have told us that 


‘ they hardly see the necessity of 


“throwing away so much money,” 
when, in the face of a continually ad 

vancing market, we shipped thousands 
of dozens of leather at prices consider- 
ably lower than those prevailing at 
the time of shipment. That, according 
to this policy, the buyers of our leather 
are always the gainers and never the 


losers. 
That may be the case, but it is one of 
the principles we have adhered to from 
the very beginning, and we believe it 
is good business. 


We consider this, together with our 
policies of always selling leather at the 
lowest possible prices and of keeping 
our selections absolutely fixed, to have 
been primarily responsible for our 
growth from 50 dozens daily to over 
1300 dozens daily. 


Vode Kid can be used in various grades 
between 35 and 65c., both on Blacks and 
Colors, to favorable advantage in medium 
grade shoes, where it has been necessary 
heretofore to use substitutes for Kid. 


STANDARD Kip MaAnurFractTurRING Co. 
Boston, Mass. 


Branches in New York, Philadelphia, Rochester, 
. Cincinnati, Chicago, St. Louis, and Montreal 


Vode 


‘The Leather 
for Fine Shoes 
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THE ATLANTIC HAS IT! 


The Latest 
STRAP TIE 


514—Havana Brown Kid 
515—Glaze Black Kid 
516—White Hi-Grade Fabric 


High Grade Turn Soles, Full Louis Heels. 
Widths AA-C. 





Remember:—New up to the minute shoes are always in 
demand. Our factory is running at capacity and we 
can make IMMEDIATE DELIVERY on these styles. 











Theo Tie! 
Certainly! 
Wemakit! 


605—Black Ooze Calf, Full Louis Heel $10.00 
606—Brown Ooze Calf, Full Louis Heel.... 10.00 
604—Chrome Patent Leather, Full Louis 


506—Black Glaze Kid, Full Louis Heel.... 8.00 
607—White Eve Cloth, Full Louis Heel.... 5.75 


513—White Eve Cloth, 13-8 Covered Wood 
Military Heel 


Widths, AA to C—High Grade—Turn Soles 


Wire Your Order—At Once Delivery! 





Atlantic Shoe & Slipper Corp. 


133 Essex Street - - Boston, Mass. 
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We are launching our Advertising Campaigns in waves.that sweep the country and wash the shores 
of foreign lands. 

The effectiveness of these Campaigns is attested by the inquiries that pour in on us by every mail 
from all parts of the English, French and Spanish-speaking World. Every one of them represents a 
business prospect seeking a Retailer or Manufacturer to whom his business will go. 

The business of the “‘F. B. & C.” Institution is too widespread and far-flung for our policy to admit of 
favoritism or discrimination. 


We create UNIVERSAL interest and confidence in 


“F. B. & C. Kid” 


and depend upon the keenness and initiative of the Manufacturer and Retailer to capitalize 
this interest in his business. 

We deliver the business at your door—You must store it away in your bank accounts. 

We play the ball into your hands—you must make the goals. 

To the astute the idea at once occurs of telling the customer that they have shoes made of 
the most talked of leather on the market. 

Couple “your local advertising up with our National Advertising and arrive with 
“F. B. & C. Kid.” . 


SOME FAMOUS LEATHERS: 
“‘F. B. & C. White Washable Kid No. 81” 
“F. B. & C.” Bronze No. 00 
“F. B. & C.” Light Chestnut No. 7 
“F, B. & C.” Dark Chestnut No. 98 
B. & C.” Smoke No. 24 








F. 
P. 

















Amalgamated Leather Companies, Inc. 
(Formerly F. BLUMENTHAL COMPANY) 


Wilmington, Delaware 


The Largest Manufacturers in the fad . of Glazed Kid and 


Largest Consumers in the OL of high classraw material 


Write us for 1920 Color Card and Electros for your own use in local advertising 
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EVE CLOIA 


THE IDEAL : 
WHITE SHOE CIOTH 


EF ™ 
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ADAPTABILITY 


The “Walk Croft” process lends itself to any 
style desired. 


In “turn type” shoes they have baffled the 
efforts of many to distinguish them from 
turns. 


In “welt type” shoes they are equally correct. 


FACTORY 


Their style is always compelling and their satis- 
factory service means repeat business. 

They have “solved the problem” of getting 
more good shoes sold right at popular prices. 








If this problem has not been solved by you, 
why not send for a salesman and see a line that 
can fill most every need? 


wengesx BANCROFT WALKER COMPANY osrosorne: 


BOSTON, MASS. 


MAKERS OF SMART SHOES FOR WOMEN 


Rooms 404-5 
RICE BUILDING 


‘‘Walk-Croit”’ prices and styles are especially interesting to large dealers and department store buyers. 
Sold unbranded if desired. 











Se y 
Z aa 
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~ Be Sure to See the Exhibit of ~ 


WOMENS LOW SHOES 
For Fall and Winter Wear 


AT THE 


Chicago National Shoe Exposition 


The very ‘smartest, the very finest grades of correct low shoes for women for 
Fall and Winter wear—in conjunction with men’s shoes, children’s shoes, 
shoe accessories and shoe fixtures from the leading manufacturers have 
been assembled—and placed on exhibition at the Chicago National Shoe 
Exposition—so that the visiting retailers can accurately judge values, com- 
pare styles and buy knowingly. Make it your business to attend this ex- 
position so that you can CONCENTRATE in your buying—so that you 
can buy more intelligently and more profitably. 








Approximately 150 The Sign SPECIAL 


Different Lines of - of PROGRAM 
Men’s, Women’s ts 
of enjoyable 


and Children’s Better Buying Pg Pe 
events has en 


Shoes and All Shoe 
Accessories fea- prepared. Arrange 


tured semi - NOW to attend 
Week of 
July 12 to16" 


| CONCENTRATE! | 


‘A Palmer House & 
~% Chicago - 
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Beals-Pratt Salesmen 
Are a Happy, Contented Lot 


Little wonder that Beals-Pratt salesmen are so enthusiastic over their 
jobs, for in selling such a splendid line of shoes, they get enjoyment out 
of their work that’s well worth while. And their remuneration is interest- 
ing too, because they sell so many shoes. It is a line for salesmen that 
makes life worth living. 


What is more interesting to a salesman than to sell a line of shoes that he 
knows is unequalled at the prices, and on which he can conscientiously meet 
any and all competition that may present itself from time to time—that’s 
exactly what selling Beals-Pratt Shoes means. Our increased production 
from our additional new factory just opened gives the opportunity for 
more salesmen to join our organization for the August Ist season. 


Beals-Pratt Shoe Mfg. Company 


Milwaukee Watertown 
Wis. Wis. 
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OVILLA KID 


“It does not scuff”’ 





GOOOYEAR WELTS 


CHILDREN’S HIGH-GRADE SHOES 


STITCHOOWNS ANO GOODYEAR WELTS 
N. E. COR, FOURTEENTH ANDO PINE STREETS 


ST. LOUIS, U.S. A, 


December 17, 1919. 


Mr. Korndoerfer, 
c/o Castle Kid Co., 

City. 

Dear Sir: 

We acknowledge receipt of your cheek in pay- 
ment of our invoice of the Sth inst. 

Permit us to express our apprecistion for the 
prompt remittance and the hape that the shoes sre up to 
your expectation in every way. 

We find that the trade is becoming more end 
more educated to Novilla Kid. We intend to include it in 


our next season's run ani in fact when asking for an ex- 





pression from our Traveling Men as to the different leathers 
. to be used in our next season's samples, without an ‘exception 
they have all asked for Novilla Kid. This we think is due 
té6 the fact that the stock is giving entire satisfaction 
and the trade in general demand it. 
Yours truly, 
BRAUER BROS. SHOE COMPANY 


RATS 
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Decidedly Thompson 
Shoes In Stock 
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Stock No. S-614—Codeword “Nurse”, Tan 
Calf Brogue Oxford, “Princess” Last, Per- 
forated, Pinked Tip, Foxing and Lace Stay. 
Widths, AA to C. Sizes, AA, 5-8; A and B, 

ERAS Price $8.50 














Stock No. S-616—Codeword “Nellie”, Ha- 
vana Kid Oxford, “Anita” Last. Widths, 
AA to C. Sizes AA, 5-8; A, 4-8; B, 48; 
ip eee Price $8.75 














No. S-610—Codeword “Noise”, Gallun’s 
No. 4 Norwegian Oxford, Perforated, Pinked 
Tip, Foxing and Lace Stay. Thompson’s 
Brogue Last, Stitched Heel Seat. Widths, 
AA to D, Sizes, AA, 8-11; A, 7-11; B, 6-11; 









S-601 

























CandD, 5-11. PerPair........ Price $10.25 No. S-601—Codeword “Naval”, Dark Cherry 

Russia Calf Bal, “Classic” Last, Single Sole, 

No. S-603—Codeword “‘North”, Statler Last, Rubber Heel. Widths, AA to D. Sizes, 
Russia Calf Bal, Dark Cherry Shade, Single AA, 8-11; A, 7-11; B, 6-11; C, 5-11; D, 
Sole. Widths, AA to D. Per Pair. Price $10.75 ee | err Price $10.25 
Stock No. S-612—Codeword “Normal Oe et ee ee Stock: No. $-607—Codeword “Neat”, Dark 
0 jo. S- leword “Normal”, : tock No. S- ewor eat”, Dar’ 
Classic Last, Brown Cordovan Bal., Calf a . i Aen Stee Cherry Shade, Russia Bal., Classic Last, 
Top to match. Heavy Single Sole. Widths Thomp son name sp ecify Single Sole. Widths AA to D. Sizes AA, 
AAtoD. Sizes AA, 8-11; A, 7-11; B, 6-11; it when ordering. 8-11; A, 7-11; B, 6-11; C, 5-Il; D, 5-11 
C, 5-11; D, 5-11. PerPair..... Price $11.00 EDS ais scares tedseete Price $9.25 

















‘THOMPSON BROS..SHOE © 
MENS FINE SHOEMAKERS " 
BROCKTON 


NEW YORK BOSTON CHICAGO 
980_Marbridge Building 207 Essex Street 35 Dearborn St. 
Address all communications to Brockton (Campello), Mass. 
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“DIX” 


EZEAZQ§WELT 
A Woman's English Oxford, 
Rubber Heel, that iis in the 
correct last and is dress 
No. 4768 is the Brown Kid 
No. o 4 ry Black Kid 


-8 
Widths 3G, and E 
$4.3 


Patent — Mary Jane Tie 


Tan Vici, Tip Oxford, Lenox Wests Theo ties, stage last. full Louis McKay 
La nan a sre eta 
seein Dent a (52 Black wie $8.0 SU ad 
= 4581 Patentchfome 7.00 6240—1114 to2, DandE 3.25 


6332—5 to 8. Dand 60 
4580 Dull kid 7.00 = 
7050—3 to 8, Dan dE... 2.18 
; 7051—1 to 5. DandE... 1.90 











A Word About Early Ordering 


There is a strong tendency on the part of merchants handling 
children’s shoes to defer ordering—and wait until the last 
minute. We do not dare to even hint at consequences if shoe 
merchants, as a whole, persistently adhere to this policy. 


You have nothing to fear as regards factory production and 
materials if you place your orders with reliable houses—im- 


mediately! 


3W’S LENOX SHOES are made from dependable materials, 
are steady sellers and stand ready to offset any possible mad 
scramble for children’s shoes—provided merchants will co- 
operate now. You can also obtain some excellent women's 
styles now being featured by the 3W's. 


Don't Wait! You Can't Beat The Calendar! Order Now! 


Weimer, Wright & Watkin Co. 


Manufacturers 
STOCK DEPARTMENT 


Philadelphia, Pa. New York 
35 So. Second Street Bush Terminal Sales Building, 42nd and Broadway 


We will exhibit at the Philadelphia Footwear Style Show, July 19-20th. 








TTT eT eliiniineniiiii eT eM eT enn iii 








eT eT eliiiiiimneniniiiiinenii iit FOU OM OO 





May 29, 1920 BOOT AND SHOE RECORDER 


WH MUMIA TEE 











Fill 


Ai 








nn nm 


— 


TUN Ae OLN UP ead TAO HPT GT TT 


rT a oe 
, 


= 
— 
<— 
— 
— 
a 
— 
— 
— 
— 
—_ 
— 
== 
> 
== 
ees 
a 
—< 
Zz 
2 
Am 
= 
— 
—— 
— 
—= 
— 


a 


x. 


Ea 


rf 
u 


No. 206X—as shown—is one of the 28 Snappy Styles now IN STOCK. 

This mahogany oxford on the Peerless has Wingfoot Heel and is carried 

in AA-A-B-C-D widths at $9.00. 
The successful Marion combination of WESTERN QUALITY and EASTERN 
STYLE is just what merchants have long wanted, but never could get—until 
the Marion Shoe Company accomplished it. Have you our catalog? 


MARION SAOE CO, 
Marion.ind. 


WESTERN wy QUALI] wa hn a STYLE 
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Double-Wear Leather Soles 


ENUINE leather, tanned by a secret 
process, Korry Soles will wear twice 
as long as any other soles made. The army 
proved it. And they are as good for dress | 
shoes as they are for work shoes. 


Korry Soles are permanently waterproof, 
comfortably flexible, and won’t slip in 


wet weather. 


Korry- 


Krome 


GENUINE LEATHER SOLES 


The wonderful service given by Korry 
Soles is just what people appreciate these 
days, as never before. The only nationally 
advertised sole leather, millions know of 
Korry-Krome, and countless thousands 
have proved its value by use. 





Your customers will heartily appreciate 
Korry Soles on new shoes as well as in 


repair work. 


J. W. & A. P. HOWARD COMPANY Established 1867 Corry, Penn. 


TT 
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OF SNYDER CATERs 7 ~ 
OUSE ERS OF THE OT 
JEAGRICED SHOE “> “PULAR™Y 


(a 


( 
» 


Y 
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ATLAS KID APOLLO KID 
ACHILLES KID 


ALL POPULAR UP-TO-THE MINUTE SHADES 


WE ARE THE LARGEST MANUFACTURERS OF SEMI 
CHROME LEATHER IN THE WORLD 


EGONY CAGRETTAS 


CAPITAL, and SURPLUS 
OVER *1,000,000 


VIGORY BOARDED KIPS 


AGENTS IN ALL 
PARTS OF THE WORLD 











BOOT AND SHOE RECORDER May 29, 1920 


A Complete Line of Oxfords 
in Plain and Brogue Effects. 
Made in Turns, Welts and 
McKays. 


THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO | 
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A NEW CREATION DISPLAYED BY 


T. E. MOSELEY CO., Boston, Mass. 








Fos 





Made of oO 


New OustleHentona Browntla 


Sudge It by Its Users” 
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x | New Castle Leather Company. Inc. 


Mie NEW YORK . 
f IRS) BOSTON MONTREAL. CAN. CHICAGO fi 


and the Principal Leather and Shoe Centres Gverywhere 
Factory, Wilmington,Del. 
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A BOY’S SHOE THAT WEARS 


CARRIED IN-STOCK 


Together With A 
Complete Line Having 


GUARANTEED NRO IN sOLEs 


N 





No. 3620 
BOYS’ CHROME GUN METAL WHOLE 
U, B HER, FULL VAMP, EX- 
Mee COU DUCK LIN- 
ING, SOLE LEATH COUNTER, BOS- 
TON TOE. SIZES 1-6-—WIDTHS C D & E. 


PRICE $4.60 











~ MARSTON & TAPLEY 


em (COMPANY 
Laue, Manufacturers 
CARRY IN-STOCK. esc NOT 


DANVERS, 
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Famous American Shoes 


MADE WITH 


' Barbour Grooved Endless Welting 


‘Number twelve in the series 


The ‘“‘WHITE HOUSE”’ 
RUSSET CALF BAL. SPEEDWAY LAST 
No, B-52 
By 
Brown Shoe Company 
St. Louis, Mo. 
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HE illustration is the twelfth of a series of models from represen- 
tative American shoe manufacturers using 


BARBOUR GROOVED ENDLESS WELTING 


The far-reaching importance of high-grade, first quality welting is recog- 
nized by manufacturers of this class. Not the cheapest welting on the 
market, but the most economical and satisfactory in final results. 


Barbour Grooved Endless Welting 


MANUFACTURED BY 
BROCKTON RAND COMPANY 


BROCKTON, MASS. 
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—— A Shoe Editorial 


It is to be a wonderful white sea- 
son—the white sports oxford ap- 
peals to the well-dressed woman 
for morning: wear and the dainty 
Tiffany tie for afternoon and evening. 


To produce the wanted effect these 
shoes must be smartly made of finest 
materials. Saratoga and Oregon 
cloth look like kid but are much 
cooler and more economical. 


Our in-stock department will have 
ready to ship, June Ist, the styles 
illustrated on opposite page, also 
other summer shoes equally new 
and attractive. 


Hallahan-Made shoes for women 
are famous for fineness of leathers, 
skillful shoemaking and perfect fit. 


Our in-stock department has been 
of great service this year to mer- 
chants who have been unusually 
conservative in anticipating their 
wants; in many cases when orders 
were sent to us promptly after our 
announcements we have been able 
to ship orders practically complete 
same day received. 


Vredas testa 


HALLAHAN & SONS, Inc. 


Makers of High Grade Shoes for Women 
Washington Avenue, 10th to 11th St. 
PHILADELPHIA 


New York Offices London Office 
L. M. Gerson Bolton-Page Co., Ltd. 
Marbridge Building 125-126 Finsbury Pavement 
34th St. and Broadway House, London 
Chicago Office 
Duncan Bros., Great Northern Bldg. 
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Style No. 22 
White Saratoga Cloth 
(Looks Like Kid) 


Turn sole Tiffany tie, 2 1-4 
covered wood LXV heel, 860 





last, medium length vamp, 

smart silk ribbon bow. 

Perr arre 
CORRECTION 


Through a _ stenographic 
error, our in stock style 26 
was advertised in May 8th 
issue at $9.00, whereas it is 
$9.75. 











The following schedule of sizes and widths carried in Stock 
AAA, 4% to 8 
AA, 3% to 8 























Style No. 3 
The Anklet Pump 
New and Attractive 


Finest patent leather, turn sole, 
2 1-4 celluloid covered wood 
LXV heel, 910 last. 
Seas c0 xx cen. 


sees eo o/s 





Style No. 7 
Nut Brown Russia Calf 


Rich dark shade, welted sole, 
890 last, 1 3-8 leather heel, 
imitation wing tip and back 
foxing, attractively perforated 
vamps and quarters. 


| RS SA. ee $9.00 


All Stock Shoes Sold Net Thirty Days 





A, 3 
B, C and D, 24% to 8 
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IN STOCK 
Ready To 
Ship 
June Ist 





















Style No. 19 
Sports Oxford 
White Oregon Cloth 


White ivory sole and 1 3-8 genu- 
ine ivory leather heel, 890 last, 
welted sole, wing tip. 

The spaced stitching on tips, 
vamps and quarters add smart- 
ness to this attractive Summer 


shoe. 
a 


i er 





We Will 
EXHIBIT 
at the 
eae Style 
Ow 
Bellevue Stratford 


to 
8 July 19th and 20th. 
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LUCIUS BEEBE & SONS 


129 SOUTH ST. BOSTON, MASS. 





ViIcI 
KID 


BLACK AND COLORED CHROME SOLE 
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CHEAPER SHOES 


In the midst of the talk of demands for lower priced shoes, do not lose sight 
of the fact that lowering efficiency does not cheapen anything, and that, on the 
other hand, increased efficiency does lower ultimate cost. 
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Analyze a shoe: Determine at what points efficiency is most needed—build 
these up—cut down on non-essentials—the consumer is bound to get a cheaper, 
because a better article. It won’t take long for him to realize it. 


Of all the elements in a shoe which make for efficiency, and consequent lower 
ultimate cost, none is more important than the lining. 


Shoe linings need not be extravagantly high priced in order to be efficient; but 
they must be sufficiently high priced if efficiency is to be assured. 
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Finally they must be made right, regardless of cost, or they cannot be efficient. 


DOUBIET WILL 


SHOE LINING 


YA os Pa 8 O) C12 O1O) 207 SOUTH ST. 
Ore} 5 272N me BOSTON.MASS. 
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is an eminent example of the right thing in the right place. 


Made for the purpose of lining shoes. 

Usual weaknesses eliminated. 

Proven efficiency and good looks combined. 
Expensive enough to assure good value. 
Not so expensive as to be prohibitive. 


Perfectly balanced, mechanically and commercially, it affords one of the 
:greatest possibilities imaginable for assisting in the production of Really Cheap 


Shoes. 
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‘*sDOUBLETWILL” Shoe Lining Is Made 
In But One Quality. It Is Sold Only 
by W. H. HOLBROOK COMPANY 
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ARCH PRESERVER OXFORDS 


Are now IN-STOCK for immediate shipment 
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We show a few of them below 
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No. 31 
" Canvas Military Oxford on 578 last; 1 5-8 inch 


Brown Kid Military Oxford on 578 last; 1 5-8 inch heel. 
heel. Price $5.65 


Price $8.60 


IC Jor OOOO CoC cae seoe Ses 


AG 2G AG gat IC ICCC IC 0 9s I ac oo 


OOO OOOO OOOO eaegue ac ee 


1c 


———— = = = a as it IC 
—— . EN oo ooo 2G 252 G 5266 IIMs 
eS a a 


a a a a a a a aes 
I! SOOO OOOO eee 9 gee e626 525 e5eSeSeS: OCI ee 
OOO Nw Ic Ie 


No. 52 
“ kK No. 35 


Black Kid Military Oxford on new 305 combination 


- 


1 7-8 inch heel. Black Kid Military Oxford on 561 last; 1 7-8 inch 
military heel. 


Price $7.75 Price $7.75 


last; 


These are all made with the famous patented Arch Preserver features and they are just 
the type of low shoes your customers will want. 
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The SELBY SHOE COMPANY, Portsmouth, Ohio 


ee a oe 
OOOO CCC eee ic 




















CS ee ee a 
a a oo a a a os a a a oe oe ot oe oe on oe i a on a a oe a a a a oe oa oh oe ae a at ate uh at ats 














May 29, 1920 BOOT AND SHOE RECORDER 





— 


PAT Se PTT ST RE qo pny] peeit OT) “a! tt quent 
Lahaina) aes <a si Sl = 











ny 











eA PTT 


Ee 








ng 


tl 
te 
LTS 


=> 
wth 





orn 
taal 
Innit 








Style No. | | a ee Price 
B0694F | Wake $6-59 


In Stock — . > Net 30 Days 
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An attractive white oxford, which will be a 
’ big seller when the hot weather arrives. 
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Woman’s White Wyclo Cloth, welt 
oxford, Arlington last, 6 eyelets, tip, 
white welting, 134 inch wood covered 
Cuban heel. 
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UTZ & DUNN CO. 


ROCHESTER «: NEW YORK 


DENVER OFFICE NEW YORK OFFICE LOS ANGELESZOFFICE 
218 Charles Bldg., Denver, Colo. Bush Terminal Sales Bldg., 718 Story Bldg., Los Angeles, Cal. 
TIGER & McNUTT 130-132 West 42nd St., Room 1521 G. C. McATEE 
Representatives S. A. MCOMBER, Representative Representative 
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GLA ZED-MAT cOLORED 


OR that luxury appearance and silky softness that 
stamps a shoe with unmistakable quality specify 


HECO KID. 
HECO KID makes all the difference. 


TANNERIES : SALESROOMS 
NEW YORK 


BETHEL, CONN. 


F. HECHT & COMPANY » sw st. New York City 
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MARY JANES 


IN STOCK 










































































Stock No. 100—Patent Chrome. Stock No. 101—White Canvas. 
S wh Dai Bax direc ceess $1.65 5S te wee s...: i...... $1.30 
me GC, Pee sas-.>:s. 2.15 4 tw8 C,DandE......... 1.60 
84% toll B,CandD......... 2.60 8144toll B,CandD......... 1.90 
1l%to5 <A,B,CandD....... 3.35 11%to2 <A,B,CandD....... 2.50 


YOU HAVE BROKEN UP YOUR SIZES WITH YOUR 
MEMORIAL DAY BUSINESS 


This Line Will Replenish Them RIGHT 





Instant Shipment - - Write or Wire 





THE DONALD SHOE CO. 
PHILADELPHIA 
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READY TO SHIP 














Stock Style 150. oe Arch Preserver Last. 
No. 4, Russia Calf Oxford. Sizes, AA 7 to 12, 
A 6% to 12, B 5% to 12, C, D5 to 12. 


Price $10.50 


No. 145—Black Kid Glazed Kid Blu., Kanga- 
roo Tip, Wide Arch Preserver Last. AAA o 
to 12, AA 7 to 12, Aste es, B5% to12,C,D 

E 5 to 12, EE 6 tol 

No. 139—Black Glazed Kid Ba Kangaroo Tip 
Custom Arch Preser Last. AAA 74 to 12, 
AA T1012, A6tol2, B34 to i2, C, D, E5tol2. 


Price $11.50 


Custom Arch 


No. 156—Cocoa Brown, Calf Bal, 
AA 7 to 12, 


Preserver Last. AAA 7% to 12, 
A 6 to 12, B5% to 12, C, D, E5 to 12. 

No. 137—Gun Metal Calf Bal, Mat Calf Top, 
Custom Arch Preserver Last. AAA 7 TS be. 
AKT to 12, A 6 to 12, “B 514 to 12, C, D » ES to 


Price $11.50 


The Shoe With the Wonderful Feel 


The changes in last measurements and in the 
proportions of forepart and rearpart to make 
these parts of the shoe correspond with the 
human foot constitute the most important 
thing ever done to simplify and perfect the 


fitting of shoes. 

The anchored arch bridge con- 
struction in arch preserver shoes 
represents the most radical de- 
parture in mechanical construc- 
tion and the first really great 
improvement in the construction 
of shoes since Goodyear welt shoe 


making was 





made possibile and practical. 


The arch preserver arch measuring system 
(heel-to-ball) constitutes one of the most scien- 
tific systems for fitting shoes. 

The combination of the above improvements 


in last modeling and shoe construc- 
tion, etc., produce a type of shoe 
which sells well and steadily ad- 
vances a store’s prestige and profits. 

Five styles are carried in stock 
for immediate shipment, including 
an oxford that measures up to 
every requirement for style. 








The Arch Preserver line will be displayed in full at the Exhibit 
and Style Show to be held in Mechanics Bldg., Boston, July 19-24 








E. T. WRIGHT & CO., Inc. 


BOSTON NEW YORK 
Rice Building 


CHICAGO, Republic Building 


Marbridge Building 


ROCKLAND, MASS. 


PHILADELPHIA 
1215 Market Street 


DETROIT 
Washington Arcade 


SAN FRANCISCO 
Pacific Building 


PITTSBURG, Empire Building 


May 29, 1920 
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“Just Wright” Shoes 








Stock Style No. 130—Cherry Calf Brogan Oxford, AA to D, 
5 to 11, Aristocrat Last. 


Price $9.25 


Buying of “Just Wright” shoes keeps 
up. What better evidence of the trade’s 
appreciation of value could be asked for? 
In this line is found the latest styles. 
Leathers that have achieved popularity 
because of excellence 


are used in making. 

Workmanship is of a here you have the 
standard that has selling advantage 
given us distinction. afforded by both. 
They're a buy no All “Just Wright” 
dealer who aims shoes have quality 
for quick turnovers and value built into 
at attractive: profits them. They will sat- 
can afford to pass isfy you and your 
up. customers. 

Our stock depart- The money you in- 
ment is rendering a vest in them can be 
super-service. Shoes turned quickly. 

go out same day or- Beware of weakness 


READY TO SHIP 








Stock vege No. 170—Cordovan Brogan eee Victory Last, A 


to D, 5 to ll. 
Price $10.00 


logue showing all “‘Just Wright”’ in stock 
styles, or to receive your order for styles 
shown on these two pages. 
Present day merchandising demands an 
attractive price as well as attractive 
shoes. 
In the styles shown 


com Style No. 189—Cocoa Russia Calf Brogan Bal, Wing Foot in your stock 


der is received. No ed, AA to DS to il. 


waits for delivery. Price $10.50 Don’t lose custom- 


It will be a pleasure 
to send you a cata- 


ers by delaying or- 
ders to us. 








The “Just Wright” line will be displayed in fuJl at the Exhibit 
and Style Show to be held in Mechanics Bldg., Boston, July 19-24 








E. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
Rice Building Marbridge Building 1215 Market Street Washington Arcade Pacific Building 


CHICAGO, Republic Building 


PITTSBURG, Empire Building 


Send All Orders to the Factory 


SOODOOOH*D> 


: 
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Kip Sides 


[8 placing orders for “‘brogues’’—boots "HE CHESHIRE grain is distinguishing 
or low cuts—be particular to ask for and gives a youthful smartness that most 

| men and women desire. Remember also—that it’s 
CHESHIRE CALF or KIP SIDES made by a CREESE and COOK product. That means de- 


CREESE and COOK. pendable excellence. 


CREESE &COOK CO 
comet 


- CREATORS OF NEW CALF LEATHERS 


BUA SS 
TANNERIES his Tene 8) SALES ROOMS 
DANVERSPORT SPS Alar 95 SOUTH ST. BOSTON 


Shute P.A.HENRY & CO. 
WOLFENSTEIN & SHANAHAN Varma 706 BROADWAY : CINCINNATIO. 


39 SPRUCE STREET ’ LEATHER TRADES BUILDING 
NEW YORK ¥ ST.LOUIS, Mc. 
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POLAR KLOTH 


OTHING has been left un- 
done to make and maintain 


POLAR-KLOTH the finest shoe 
cloth that it is possible to produce. 


Distinguished for its Fine Face and 
Even Weave, which give it an in- 
dividual character that is reflected 


in the shoe. 
Thomas,'Lake & Whiton, Inc. 
147 Lincoln Street 
Boston, Mass., U. S. A. 
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The Whitest White 
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Ls, a ll sanding bulher— 
sylishly Smug on the lool: 
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G. LEVOR & CO, Inc. 
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C.H.ALDEN CO 


U.s5.% 






































We know only one way to 
make Alden Shoes—the way 
we have been following for 
thirty years. | 
— that is to build them to a 
standard of value and style 
that never varies. 


ILLUSTRATED 


MODIFIED 
BROGUE 
OXFORD 

OF IMPORTED 
SCOTCH GRAIN 
LEATHER 


C. H. ALDEN COMPANY 


BETTER SHOES FOR MEN AND BOYS 


FACTORY 
ABINGTON, MASS. 


BOSTON OFFICE 
10 HIGH STREET 























HE experience gained in 

making upper leathers for 
over sixty five years has made 
it possible for Rueping’s Upper 
Leathers to set a Service stan- 
dard, the continuance of which 
alone can satisfy the discrimin- 
ating footwear purchaser. 

















Fred Rueping Leather Company 


FOND DU LAC, WISCONSIN 


ESTABLISHED 1854 


BRANCHES 
New York Cincinnati Chicago 
Milwaukee © San Francisco Montreal, Can. 
Northampton, England 
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What Chance 
Have You>? 


\ \ THAT chance have you against 
the retailer whose reserve 

stock of all sizes and styles is near at hand, 

within easy shipping distance of his store? 


Our nine point distributing system reduces 
transportation charges to a minimum, brings 
shoes to your door when you want them and 
backstops your stock so that frequent turn- 
overs are both possible and practicable. 


The Rice & Hutchins Companies 
Distributors of All America Shoes 


192 Duane Street, New York City 90 South Pryor Street, Atlanta, Ga. 

233 W. Monroe Street, Chicago, II. Joseph I. Meany & Company, Inc. 

1025 Washington Ave., St. Louis, Mo. 16 North Fifth St., Philadelphia, Pa. 

Cor. Third & Race Sts., Cincinnati, O. The Atlas Shoe Company, 

210 St. Clair Ave., N. W., Cleveland, O. 614 Atlantic Avenue, Boston, Mass. 
101 Hopkins Place, Baltimore, Md. 


RICE & HUTCHINS 


Rice & Hutchins, Inc. 
10 High St., Boston, U. S. A. 














